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“NORTH TO EAST TO WEST TO SOUTH ! 
LISTEN TO THAT WORD-OF-MOUTH! 


SEVEN BRIDES 


FOR SEVEN BROTHERS 
MUSICAL THAT TOPS ALL OTHERS !” 





MUSIC HALL! 


M-G-M presents in 
CinemaScope 


“SEVEN BRIDES FOR 
SEVEN BROTHERS” 


Starring 


JANE HOWARD 
POWELL KEEL 


with 
JEFF RICHARDS 
RUSS TAMBLYN 
TOMMY RALL 
Screen Play by 


ALBERT HACKETT & FRANCES GOORICH 
and DOROTHY KINGSLEY 


Based On the Story "The Sobbin’ Women" by 
Stephen Vincent Benet 


lyrics by JOHNNY MERCER 
Music by GENE de PAUL 
Choreography by MICHAEL KIDD 


Color by ANSCO 
Directed by STANLEY DONEN 
Produced by JACK CUMMINGS 








CALEB KIDNAPPED RUTH BEN BORROWED DORCAS EPH ENCIRCLED MARTHA GIDEON GRABBED ALICE 


OH BROTHER! »- 


Read the reviews! Keep them for advance lobby! 


“Excellent. M-G-M, always noted for its lavish sweep. Outstanding 
musical, rich in imagination and entertainment premiums to show 
CinemaScope to its fullest’ advantages. A boxoffice bulls-eye.” 

-MOTION PICTURE HERALD 


“Delightful entertainment. It stands apart!” —FILM DAILY 


“Happy, entertaining musical with all the slickness of a Broadway show. 
A delightful package that word-of-mouth could talk into solid business 
at the boxoffice.”’ —VARIETY 


“Lavish musical treat! Outstanding entertainment!’ —MOTION PICTURE DAILY 


‘Top musical bound to slide into top place among the season’s money- 
makers. It will bring raves and enthusiastic word-of mouth.”’ 
—SHOWMEN’S TRADE REVIEW 


“Melody, mirth and magnitude head the long list of assets of this 
delightfully different filmusical.”’ —BOXOFFICE 


“An M-G-M honey which will sweep the boards at the boxoffice. This 
socko film is proof indeed that M-G-M figures to stay right on top 
when it comes to big money-making film musicals. Nominated for 
Laurel Award!” —MOTION PICTURE EXHIBITOR 


‘““A smash musical show. Three sequences in a row bring forth house- 
rocking applause. If you see this picture once, you’re bound to want to 
see it again.” —HOLLYWOOD REPORTER 


“On merit alone, it rates sturdy returns and can be sold almost without 
qualifications.” —DAILY VARIETY 


“Hearty, happy, bountiful chunk of pure entertainment. Will have 
audiences permeated with good feeling, Sends them out with a smile.”’ 
—FILM BULLETIN 


‘Ticket sales should be gloriously high at all situations, for this feature 
literally abounds in entertainment value.’”” = — INDEPENDENT FILM JOURNAL ADAM ABDUCTED MILLY 


in the Love-making Musical 


Watch for widely promoted M-G-M Records Album of tunes from the ber ta: ic easing 


Sound Track. Variety calls it ‘a trailer for the picture 2 months ahead!” 





“Ranks with all-time great productions! Its benefits will be felt by the entire 


motion picture industry—including every exhibitor. This is one of those films 
the screen cannot live without—a picture that will appeal to everyone!” 


WILLIAM A. WELLMAN'S 





“This is one of the best! An un- ‘‘An event in the history of the screen that the 
doubted winner and a well nigh public will long remember as superb entertain- 


perfect accomplishment!’’ | ment, and the industry as a boxoffice great!” 
posvedirns:rortl 3 M. P. HERALD 


WAYNET TREVOR STERLING] HARRIS 


PAUL KELLY SIDNEY BLACKMER- 
SCREEN PLAY BY ER 


_Everybody’s recording the terrific title song by Dimitri Tiomkin! 

_ MGM RECORDS: Leroy Holmes & Orchestra - A Whistling Chorus by Fred Lowery 
CORAL RECORDS: Johnny Desmond - Georgie Auld & Orch. - Dimitri Tiomkin 
CAPITOL RECORDS: Les Baxter & Orchestra) And more coming! 








“Will place high on the want-to-see list apap 74 socko entertainment! 
of every patron! A cinch to be among “Siea@&\ Hearty grosses should 


the top boxoffice entries of the year!’’ Be be the rule!’’ 
M. P. DAILY , : VARIETY 
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m ‘Let the customers \ ¥ name whatever emotions they most relish in 
: their screen fare, and““this masterfully made production supplies it! 
| iN ' Should be among the year's most profitable attractions!” 


BOXOFFICE 
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MIGHTY IT IS! 
JR ann STEREOPHONIC SOUND NEW HIGHS DAILY IN — 
2-CITY PRE-RELEASE! 
ROBERT DAVID BREAKING RECORDS 
NEWTON] BRIAN Hcy IN L.A BREAKING 
// MRSS 
DOE AVEDON - KAREN SHARPE - JOHN SMITH mig, | WA GENERAL RELEASE 


\ EST K. GANN A WAYNE - FELLOWS PRODUCTION JULY 4th FROM 
ILLIAM A. WELLMAN nfs) (= Won Res 
win somo WARNER BROS. NY! = ARNE BAUS 




















Original sin...drawing them like a magnet...to this place...to each other! 


Gary COOPER - Susan HAYWARD - Richard WIDMARK 


TRESPASS INTO THE 
.. ' x 
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Bh oker struck a match...and the 
light fell on Leah, to reveal her as she 
really was...so deceptively innocent, 





so inwardly bold...and then the Pa ‘sic is faker. 
flame slowly flickered to mirror Fiske, 4 oF i = who led! 
the gambler, who was now | 
playing for the highest 


stakes of all...the woman! 


This i is Leah.. 
who tempted! 


4 
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This is Fiske... 


who cheated! 
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= - 20th Century-Fox’s Production in E 
Color by TECHNICOLOR 


caHugh MARLOWE «Cameron MITCHELL: vsottttst2ow fl arts scour 


| 4-TRACK MAGNETIC 
Produced by Directed by Screen Play by HIGH-FIDELITY DIRECTIONAL 


Charles BRACKETT-Henry HATHAWAYFrank FENTON fj ST#0Pvonec souno 


1-TRACK HIGH-FIDELITY 
From a story by FRED FREIBERGER and WILLIAM TUNBERG MAGNETIC SOUND 


1-TRACK OPTICAL SOUND 


AVAILABLE FOR JULY 4:1! see Your 20:h Century-Fox Branch Manager Now! 
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Big Product Coming 


LTHOUGH many exhibitors are far from happy 
A about the total number of pictures on current 
release schedules, there are grounds for cheers 
about the quality of forthcoming product. Seldom has 
such a large number of promising attractions been on 
the market or about to be released. Summer and early 
Fall box office returns should reflect a marked increase in 
attendance. 

A random and by no means complete selection of “big 
money” films available now or soon for patrons of all 
varieties of tastes includes: “The Caine Mutiny,” “High 
and the Mighty,” “Seven Brides for Seven Brothers,” 
“Knock on Wood,” “Dragnet,” “Black Shield of Fal- 
worth,” “The Egyptian,” “Adventures of Robinson 
Crusoe,” “The Conquerors,” “On the Waterfront,” 
“White Christmas,” “Sabrina,” “Apache,” “Three Coins 
in the Fountain,” “Executive Suite,” “Barefoot Con- 
tessa,” “Demetrius and the Gladiators,” “King Richard 
and the Crusaders,” “Johnny Guitar,” “Living It Up,” 
“Adventures of Hajji Baba,” “Dial M for Murder,” 
“l'rancis Joins the Wacs,” “Brigadoon,” “A Star Is 
Born,” “Magnificent Obsession,” “Bridges at Toko-Ri,” 
“Man With a Million,” “The Student Prince,’ “Beau 
Brummel,” “Garden of Evil,” “Ulysses” and “Gone with 
the Wind.” That is a remarkable list. 

The industry’s job is to make sure that the maximum 
number of potential patrons actually see each of the 
pictures listed and many others to be released in the next 
several months. No community has in it people old 
enough to attend pictures and physically able to do so 
who will not be entertained to an eminently satisfactory 
degree by the product available in film theatres. 


The Summer motto should be — “Every prospect a 
regular theatre patron.” 
@ a s 


Castle in the Air 


OR many months Eugene W. Castle, founder of 
5 Castle Films, 8mm and 16mm home movie business 

sold to Universal’s United World in 1947, has been 
carrying on a vigorous campaign against the motion pic- 
ture activities of the U. S. State Department. Mr. Castle 
is one of those individuals who apparently believes in a 
surgicai approach to all problems. If there is something 
wrong, he wants the offending member cut off. The 
United States Information Agency’s film activities have 
seemed to Mr. Castle to be wrong; he wants them all 
abolished. 

Irrespective of the rights and wrongs of the USIA 
film program (and doubtless, as most governmental 
operations, it has both), few agree with Mr. Castle that 
the way to improve the activity is to suspend it. The 
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U. S. Congress has voted nearly four million dollars 
for the overseas film division for the next fiscal year. 
In an apparent effort to block the appropriation and em- 
barrass the operating personnel Mr. Castle this week 
called upon the Senate Appropriations Committee to in- 
vestigate an alleged arrangement under which Cecil B. 
DeMille saved $2,000,000 of the production cost of “The 
Ten Commandments” in a deal with the Egyptian Gov- 
ernment. Mr. DeMille is honorary consultant to the 
USIA film division. 

Mr. Castle is up in the clouds. As a veteran of the film 
industry he should know that the use of some 10,000 
Egyptian soldiers as extras and permission to use locales 
of the country are factors that make Mr. DeMille’s film 
project feasible. The American motion picture serves an 
international market. “The Ten Commandments” could 
have been filmed on the Paramount lot with some saving 
of the time and energy of Mr. DeMille. He, however, is 
to be complimented on undertaking the more arduous 
and dramatically effective way of shooting the picture in 
Egypt. Millions of theatre patrons everywhere will 
benefit. It is absurd to say, as Mr. Castle does, that actors 
and technicians are being deprived “of at least $2,000,- 
000.” The production by Mr. DeMille of a great motion 
picture, embellished by thousands of extras and other 
facilities available only in Egypt, will do its part to 
strengthen the motion picture industry and indirectly 
make more secure the jobs of the professionals and tech- 
nicians of Hollywood. After all, it is only the exceptional 
picture that justifies investment of millions in filming 
abroad, while the life blood of the industry flows week 
after week from Hollywood. 


@ Paramount at its VistaVision demonstrations has 
been stressing the importance of good screens, lenses 
and sound. The company’s position is summed up in a 
booklet by Loren L. Ryder, head of Paramount’s engi- 
neering and recording department: “If the theatre is to 
take full advantage of the improved quality of the Vista- 
Vision print, the theatre must have good projection 
equipment and a large seamless screen. Motion picture 
studios expend hundreds of thousands of dollars in a 
meticulous effort to deliver the best possible technical 
quality along with good entertainment. The theatres 
should accept their responsibility and make an equal 
effort in exhibition.” 
& @ & 


@ One exhibitor’s recipe for product: “It doesn’t have 
to be overpowering. All it has to be is human. A few 
laughs, a few tears and a reasonable plot about some 
people you can like.”—Charlie Jones, Northwood, Iowa, 
in his column on page 44 of the June issue of “Better 
Theatres.” 


—Martin Quigley, Jr. 
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EDITORIAL RINGS BELL 


An editorial by Martin Quigley entitled “Anything Goes,” emphasizing the 
dangers of the present trend toward licentious advertising of motion pictures, 
appeared in The HERALD June 5. Herewith are some of the reactions from 
industry leaders to the editorial. 


To MARTIN QUIGLEY: 

[ take issue with your editorial in The 
HERALD of June 5, 1954, titled “Anything 
You didn’t go far enough! 

Your arguments were on too high a plane 
knuckle-heads we have in our busi- 
ness. Let’s face it, the Almighty Dollar 
alone influences these fast buck boys. Well, 
the fast buck boys are going to be in for 
one of the worst beatings of their lives be- 
fore long and the intelligent exhibitor is go- 
ing to have to suffer right along with the 
knuckle-heads. Who is going to administer 
the beating? The state legislatures of our 
tates. How? Through all kinds of new 
censorship laws, enabling tax laws, admis- 
other 


Goes.” 


for the 


sion tax laws, license fees and any 


kind of 
aligned against the Motion Picture Industry 
by the foolish acts of a minority of industry 


vindictive legislation that can be 


members. 

For instance—*The 
rumored that when the 
RKO came to Indianapolis to publicize the 
showing of the picture first run, day and 
date, in several subsequent run houses (the 


Line.” It is 
man for 


French 
advance 


first runs were smart enough not to show 
it) he made it a point to see that the local 
Legion of Decency, the Association of Cath- 
olic Women, the Parent-Teachers’ Associa- 
tion, the Marion County Prosecutor’s Office, 
Women’s Clubs and organizations of all 
kinds were alerted to the booking of the 
picture. For over three weeks now the local 
newspapers have been lambasting the entire 
Motion Picture Industry. 

Important groups of people have taken up 
the cudgels and are directing their ire not 
at “‘The Line” or the exhibitors 
foolish enough to play it, but are directing 
that ire at everyone in the Motion Picture 
Industry. Judge Niblack of the Superior 
Court publicly called the Motion Picture 
Industry a pernicious influence upon the 
morals of the youth of our community, etc., 
etc. Last night I appeared, and I admit 
most reluctantly, on WIBC, a 50,000-watt 
radio station, and tried to undo some of the 
damage that has been done to the industry’s 
already poor public relations. 

Of course, I could not defend “The French 
Line” or the exhibitors showing it but I 
could defend the industry and condemn those 
people who are continually using the entire 
Motion Picture Industry as a whipping post 
because of the irresponsible acts of a few 


French 


industry members. Now during that panel 
prosecutor, who also ap- 
peared, held forth about the new bills he 
would introduce in our next legislature to 
police the industry. Other important local 
business men appearing on the panel told 
me after that meeting: “If we don’t slow 
the industry up one way we will do it an- 
other, namely, by taxation, etc.” 

When COMPO spearheaded the tax cam- 
paign you know that I was one of the foot- 
who pounded the halls of 

from Congressman’s office to 
another and Senator’s office to 
another. Invariably, when we found anta- 
gonism in these offices toward the motion 
picture industry, and we often found it, we 
traced it back to situations paralleling “The 
French Line.” 

And to the fast buck boys in our industry 
—when the state admission taxes begin hit- 
ting you, don’t come crying to this simple 
soul who labored for COMPO and the in- 
dustry, in Washington, to help rescue the 
situation. And if the fast buck boys think 
I am voicing a lot of silly drivel I call their 
attention to the way New York City slipped 
in their Mickey Finn tax deal on the in- 
dustry. The very manner in which the off- 
cials of New York City launched their drive 
surreptitiously, shows in what poor esteem 
they hold our industry, and their attitude 
stems from one thing only—those fast buck 
boys in our industry who see only as far 
as their noses and fail to see that the fast 
bucks are going to cost them dearly over 
the long pull. Contrast the industry’s treat- 
ment by New York City with the treatment 
other industries received earlier in New 
York’s drive for more revenue. 

Why doesn’t the MPAA act? They have 
fined RKO because of the violation of the 
Code on “The French Line.” I understand 
the fine has not been collected and that RKO 
is coming out with another violation of the 
code in their picture “Sinbad.” Why doesn’t 
MPAA expel RKO from the MPAA nest 
that it is spoiling by its salacious produc- 
tion excretions? Time is already late, very 
late, if we are to preyent the avalanche of 
harmful legislation that is going to hit the 
industry. 

If this letter sounds like I am mad take 
it as such, for I sure as hell hate to think 
of paying taxes in my theatres because a 


discussion, the 


men Congress 


one 


going 


from one 


few exhibitors and one producer choose to 


scl 


drag the whole Motion Picture Industry 
down into the mud.—TRUEMAN T. REM- 
BUSCH, Secretary - Treasiirer, Syndicate 
Theatres, Inc., Franklin, Ind. 


To MARTIN QUIGLEY: 

[ think the article by you (Editorial, 
“Anything Goes!” in The HERALD, June 
5, 1954) is most timely and certainly one 
in which I am in thorough accord. I have 
on many occasions tried to say what you 
have said so much better in this article. 

I congratulate you on it and hope you 
will keep up the good work. Members of 
the motion picture industry have accepted 
a public trust and they have no right to 
betray it—either in the type of pictures that 
are produced or in the improper exploita- 
tion of these pictures by disgraceful adver- 
tising —Y. FRANK FREEMAN, Vice- 
President, Paramount Pictures Corp., Holly- 
wood, Calif. 


To MARTIN QUIGLEY: 

I was extremely excited by your editorial, 
“Anything Goes,’ and I want to express 
my admiration for the comprehensive man- 
ner in which have focused the atten- 
tion of those responsible on the way they 
have permitted the status of the motion pic- 
ture industry to deteriorate in the eyes of 
the public. My admiration for you is in- 
creased that much more by your courage in 
stating the facts with such candor. 

Long ago I recognized the responsibility 
of the theatre to its community and I have 
I have 
seen this pornographic advertising allowed 
to flourish too long—in our newspapers, in 
our theatre lobbies and in our signs. 

I thank God for helping you and inspir- 
ing you to write such a fine editorial, and 
I hope those responsible will come to under- 
stand the need of correcting their ways. 

I salute and applaud you!—GEORGE P. 
SKOURAS, New York. 


you 


been very severely criticized for it. 


To MARTIN QUIGLEY: 

[I read your article, “Anything Goes” 
(June 5, 1954) and I agree wholeheartedly. 

Some of the exploitation techniques used 
are disgusting. I notice the difference in 
The HERALD and (name of paper 
deleted ) . in this week’s issue. 

No doubt you’ve seen the . . . ad adver- 
tising . Someone refused it for publica- 
tion in your firm, thank heaven! 

Yours is a magazine of taste and wisdom. 
I guess you can’t point out some really ap- 
parent facts to some “stoneheads.” 

Thank you for the fine article... . I think 
it almost hit home. I am afraid that some 
unscrupulous people will continue to make 
some blemishes on the industry. The reputa- 
tion of our industry needs some face-lifting. 


—THOMAS ED PATRONITE, Cleveland. 





MOTION PICTURE HERALD, JUNE 19, 1954 








MOTION PICTURE HERALD 


June 19, 1954 








ALLIED STATES remains firm in stand on 
arbitration Page 12 


MAKELIM reports continued good response 
to production plan Page 12 


INDUSTRY in last ditch fight to halt New 
York tax Page 13 


TERRY RAMSAYE Says—A column of com- 


ment on matters cinematic Page 14 


CINEMASCOPE "new look" heralded by 


one-hour film trailer Page 19 
PARAMOUNT'S VistaVision demonstra- 
tions started Page 19 


ROGERS Hospital at Saranac Lake re- 
ports on past year Page 20 


ALLIED ARTISTS will make its share of big 
films, says Broidy Page 22 


WALTER READE, JR., talks to Industry 
Council Page 22 


TAX cut split hottest topic at CEA annual 
meeting in Britain Page 26 


THE WINNERS CIRCLE—The box score 


on box office leaders Page 27 


CARL CHRISTIAN has a recipe after fifty 


years as a showman Page 30 


NATIONAL SPOTLIGHT—Notes on indus- 


try personnel across country Page 35 
SERVICE DEPARTMENTS 
Refreshment Merchandising Page 46 
Film Buyers’ Rating Page 39 
Hollywood Scene Page 32 
Managers’ Round Table Page 41 
People in the News Page 34 


IN PRODUCT DIGEST SECTION 


Showmen's Reviews Page 33 
Advance Synopses Page 34 
Short Subjects Page 34 
What the Picture Did for Me Page 35 
The Release Chart Page 36 


MOTION PICTURE HERALD, published every Saturday by 
Quigley Publishing Company, Inc., Rockefeller Center, 
New York City 20. Telephone Circle 7-3100; Cable address, 
"Q@uigpubco, New York'', Martin Quigley, President; 
Martin Quigley, Jr., Vice-President; Theo. J. Sullivan, 
Vice-President and Treasurer: Raymond Levy, Vice-Presi- 
dent; Leo J. Brady, Secretary; Martin Quigley, Jr., Editor; 
Terry Ramsaye, Consulting Editor; James D. Ivers, News 
Editor; Charles $. Aaronson, Production Editor; Floyd E. 
Stone, Photo Editor; Ray Gallagher, Advertising Manager: 
Gus H. Fausel, Production Manager. Bureaus: Hollywood, 
William R. Weaver, editor, Yucca-Vine Building, ‘Yele- 
phone HOllywood 7-2145; Chicago, 120 So. LaSalle St., 
Urben Farley, advertising representative, Telephone 
Financial 6-3074; Washington, J. A. Otten, National Press 
Club; London, Hope Williams Burnup, manager, Peter 
Burnup, editor, 4 Golden Square. Correspondents in the 
principal capitals of the world. Member Audit Bureau of 
Circulations. Other Quigley Publications: Better Theatres, 
published thirteen times a year as Section I! of Motion 
Picture Herald; Motion Picture Daily, Motion Picture and 
Television Almanac and Fame. 


MOTION PICTURE HERALD, JUNE 19, 1954 





G3 the a 





HESITATION 


Last week, AB-Paramount Thea- 
tres appeared to have pulled a 
sensational coup. It lured "The 
Voice of Firestone" away from 
NBC, and promised to use its 
gigantic Paramount Theatre in 
New York, forthe telecasts. This 
week, it appeared not So easy. 
The program from the theatre, 
which was to begin Monday eve- 
ning, has been postponed, in- 
definitely; instead it will ema- 
nate from the ABC studios in New 
York. Firstly, it appears tele- 
casting from the theatre would 
mean eliminating permanent fix- 
tures valuable in the theatre's 
normal operations. Secondly, 
film distributors were report- 
ed upset over possible gross 
losses. For instance, within a 
Short while, Independence Day 
and Labor Day will be observed 
Mondays (holiday rates). The 
original plan was to delay open- 
ing of the house until 4:30p.m., 
after which patrons would then 
see regular shows and also the 
Firestone program from 8:30 p.m. 
to 9:00 p.m. 


FINALLY, DIVORCE 


The last of the major com- 
panies to divorce exhibition 
from production - distribution, 
Loew's, Inc. this week began 
the physical moves which under 
court order must be completed 
in August of this year. The ad- 
vertising department of Loew's 
Theatres Monday moved from the 
fourth floor of the Loew build- 
ing at 1540 Broadway to the 
seventeenth floor. Sometime 
next month the executive of- 
fices will be moved. The new 
Loew Theatre company will oc- 
cupy the top four floors of the 
building and the production- 
distribution company will have 
the lower floors. Thus, the be- 
ginning of the end. 





YEAR'S CONTRACT 


One company at least appears 
to have taken and accepted tele- 
vision advertising as permanent. 
20th-Fox this week was disclosed 
as a buyer of a year's time on 
New York station WNBT. The com- 
pany is said to have committed 
itself for a minimum of $140,- 
000. It will advertise not only 
its Broadway runs, but also 





Tt is 
enabled to advertise on any pro- 
gram available, and at any time 


those in neighborhoods. 


it chooses. TV audiences un- 
doubtedly will hear of Cinema- 
Scope. 


NO FOREIGN TAX AID 

Odds now are that there'll be 
no provision in the final tech- 
nical tax revision bill easing 
the tax treatment of foreign in- 
come. The Senate Finance Com- 
mittee knocked such a provision 
out of the House bill, and aides 
say the Senators didn't sound 
as though they'd like any other 
version. The big problem is to 
work up a definition to include 
exporters, like film companies, 
in the scope of the foreign in- 
come provisions. 


SELZNICK AT WORK 


David 0. Selznick will pro- 
duce again. His picture will 
be Tolstoy's "War and Peace." 
The announcement from Holly- 
wood Wednesday said he has 
completed the screenplay out- 
line. His associates’ there 
added the producer of "Gone 
with the Wind" intends to make 
of his new picture an even big- 
ger and better epic. Mr. Selz- 
nick had this to say about it: 
"A large percentage of critics 
regard it as the greatest novel 
even written. Its sale has 
reached literally millions of 
copies; new additions appear 
regularly; interest in it has 
never diminished. I regard it 
as one of the greatest stories 
for motion pictures. It con- 
tains many of the things found 
in 'Gone with the Wind.' I have 
thought about making it for al- 
most 20 years." He also said he 
is considering a major company 
offer of “association,” and al- 
so has not decided which new 
process to use. 





HEAVIER FINE 


A Senate Judiciary subcommit- 
tee has scheduled hearings early 
next month (July) on a House- 
passed bill to boost from $5,000 
to $50,000 the maximum fine for 
anti-trust law violations found 
by the courts. 

James D. Ivers=-Floyd E. 
Stone - William R. Weaver- 
J. A. Otten 
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in pictures 


JAY ROBINSON, Cali- 
gula in “The Robe" and 
“Demetrius and the 
Gladiators," tells writers 
in New York how he has 
been popularizing the 
films—and himself—by 


by the Herald 
SEND-OFF, ‘above. The scene 


doing dramatic bits for 
high school and other 
audiences. 


by the Herald 


THE HAPPY PAIR at the 
left are Charles Skouras, 
National Theatres _presi- 
dent, and Mrs. Skouras, as 
they arrived in Honolulu, 
for a week's pleasure. 


occurred at the conclusion of 
the Motion Picture Association 
of America meeting last week 
on the New York amusements 
tax. Eric A. Johnston, MPAA 
president, and Nicholas M. 
Schenck, Loew's president, part 
the best of friends. 


by the Herald 


LACY W. KASTNER is 
now executive vice- 
president of Columbia 
International. He will 
have charge of all for- 
eign operations, under 
Joseph A. McConville, 


president. 


F asnel _= = 
THEM cons: 
WIN VALUABLE PRIZES 


BY RCA VICTOR 


“™ PARAMOUNT "= 


wit 


JOHN H. STEMBLER is 
the new president of 
the Georgia Theatre 
Company. He succeeds 
William K. Jenkins, who 
with the late Arthur 
Lucas headed the 35- 
house circuit. He is a 
lawyer and once was an 
assistant U. S. Attorney 
in Florida. He joined 
the firm in 1946. 


WAITING FOR THE CUS- 
TOMERS at the Paramount, 
New York, are executive 
manager Robert Shapiro 
and an usher, ready to 
answer questions about 

RCA Victor - Warner 
Brothers contest on "Them." 
The "I Like ‘Them’ because 


" contest is in 25 cities. 
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CHECK IN 





HERE 


Film Industry 
Golf Tournament 


ENIRAMCE § ‘ 


PUTTING 
CONTEST 


Pattin York industry. Lodge president Burton Robbins 
ee ate presided at the banquet, and along with tourna- 
i for ment chairman Martin Levine, awarded prizes, at 
A ter Lunc Vernon Hills Country Club, Tuckahoe, N. Y. 
———— —CARDS, OF COURSE 


FOURSOMES: top, George, Bernard and 
Richard Brandt, and Michael Levy; 
middle, William Heineman, Frank Mar- 
shall, Frank Damis, Hugh Owen; bottom, 
Irving Sochin, Mr. Heineman visiting and 
the rest of the foursome, Gordon Crad- 
dock, James Velde, Herman Wintrich. 
















kairDay—Ffairway 


CINEMA LODGE, B'nai B'rith, held its third annual 


golf tournament June 10, for the men of the New 








AND THE PLAYERS ARE Bernard AND ALSO Joe Ingber, Lou 
Kranze, Skip Weshner, Frank Damis, Fischler, Saul Trauner 
Maury Miller, Fred Meyers. 





EVEN THIS 


WAS A PRIZE. George Brandt 


sits for his portrait in oils. 





TOP PRIZE 

AT LEFT, Mitch May fishes for raffle 
Was! won by Al Fitter, winner, as Al Robbins, Martin Levine, 
Paramount, with low net Burton Robbins and Marvin Kirsch 


score. He holds the help him. CENTER, BELOW, Bob 
trophy. —AND MORE PRIZES Sherman receives the Alicoate 
Trophy; RIGHT, BELOW, Len Gruen- 
berg receives the Joe Hornstein 
Trophy. 










ALLIED IS FIRM 
ON ARBITRATION 


Myers Says First Draft 
Showed Concern With 
Policies, Not Rentals 


News from the arbitration front this week 
was highlighted by a clarification of Al- 
lied States Association’s stand on the arbi- 
tration of film rentals, contained in a bulletin 
to members from the association’s general 
counsel, Abram F. Myers. 

Commenting on the recent New York con- 
ferences on a proposed arbitration system, 
Mr. Myers pointed out that exhibitor rep- 
resentatives at the parleys “had to accede” 
to the film companies’ advance agreement 
that the arbitration of. film 
not be open for discussion. Allied was not 


rentals would 
represented at the meetings. 
In this regard, Mr. Myers wrote: 


“If patient study had been 
made of Allied’s proposal for all- 
inclusive arbitration and the ex- 
planations made thereof, these 
conferences would have realized 
that Allied was more concerned 
with the incidences of the dis- 
tributors’ sales policies than with 
‘the amount of money that an ex- 
hibitor shall pay for a picture.’ 
But in order that there might be 
no misunderstanding, Allied did 
not attempt to disguise the fact 
that arbitration of selling policies 
on a national and regional basis 
would involve, or at least affect, 
film rentals.” 


Colonel H. A. Cole, Allied leader, recently 
charged that the distributors were reaping 
the benefits of the admission tax reduction 
and on that particular score, Mr. Myers 
continued : 

“Colonel Cole’s disclosure of the tax grab 
will make it for the arbitration 
conference to decide whether complaints of 
alleged tax grabbing can be arbitrated, even 
though Allied is not there to press the point. 
The exhibitors will want to know. Specifi- 
cally they will want to know what is wrong 
about taking the judgment of an impartial 
tribunal on an exhibitor’s complaint that tax 


necessary tor 


remission alone, and not the picture, has 
raised the gross into a higher percentage 
bracket which enables the distributor to ab- 
sorb from two-thirds to four-fifths of the tax 
relief. 

“Also they will want to know why the dis- 
tributors are unwilling to take the judgment 
of such a tribunal on an exhibitor’s com- 
plaint that whereas prior to April 1 his top 
flat price with a certain company was (say) 
$100, the company thereafter raised its price 
to $150 or more for compatible motion pic- 
ture product. 

“The average exhibitor will find it hard 
to understand why such a tribunal could not 
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as properly compute and order a fair divi- 
sion of tax benefits as~between distributors 
as it could compute and assess damages 
against a distributor and in favor of an ex- 
hibitor for granting unreasonable clearances 
or abitrarily denying runs, which the film 
companies in approving the 1952 arbitration 
draft, that the arbitration boards 
might possibly do. 


agreed 


Boards Can Judge Policies 


“And if arbitration boards can assess dam- 
ages in such cases, with no definite yardstick 
for the guidance, why cannot they just as 
properly decide whether or not the selling 
policies on certain pictures are too drastic 
for certain classes of exhibitors in certain 
areas to enable them to operate profitably 
and to prescribe modifications when neces- 
sary to keep those theatres going? 

“The film companies should realize that 
the exhibitors are pondering these questions 
and they had better come up with some bet- 
ter answers than they have given hereto- 
fore.” 

Meanwhile, there this 
week that there would be an extension in the 
60-day deadline before which the joint draft- 
ing committee is to report on arbitration 
progress to the full exhibition-distribution 
committee, since the eight-man subcommit- 
tee has not yet gathered due to the individual 
business of its members. 
members of the exhibitor 
have been engaged in fighting the five per 
cent admissions tax bill in New York City. 
Others have been attending regional meet- 
ings around the country and still others 
were at the Theatre Owners of America 
summer meeting which was held in Los 


were indications 


Some group 


Angeles this week. 
Others Active Elsewhere 


Members of the distributor 
have been engaged. Adolph Schimel, general 
counsel for Universal Pictures and a mem- 
ber of the subcommittee, was in Europe on 
a tax matter. Al Lichtman, 20th-Fox dis- 
tribution chief, was at the company’s Holly- 
wood studios for conferences. A. W. Schwal- 
berg, president of Paramount Film Distribu- 
tion Corporation, is engaged in conducting 
regional sales conferences. Comprising the 
joint drafting committee are Herman Levy, 
Max A. Cohen, Leo Brecher, S. H. Fabian, 
Mr. Lichtman, Mr. Schimel, Mr. Schwal- 
berg, A. Montague and Charles Feldman, 
alternate. 

In Washington, the staff report of the 
Senate Small Business Committee, which 
last year recommended arbitration as one of 
the ways toward “increased prosperity” for 
the industry, called the attention of the com- 
mittee members to the fact that new arbitra- 
tion talks had begun in New York at the in- 
vitation of the Motion Picture Association 
of America. 


group also 


Makelim 
Reports Big 
Response 


Hal Makelim, the producer who with na- 
tional Allied blessing has been garnering 
contracts for playdates and hence the money 
for forthcoming productions, said in New 
York this weekend after further travels to 
key cities, that the response continues to be 
enthusiastic. He proposes to make 12 pic- 
tures per year. 

Mr. Makelim said in Dallas he had signed 
the Jefferson Amusement Company, Rowley 
United Circuit, Fels Theatres, Newman 
Theatres, Tri-State Theatres, and 100 inde- 
pendent theatres; and he quoted Robert J. 
O’Donnell, Interstate Circuit general man- 
ager as “favorable.” In Oklahoma, Mr. 
Makelim continued, he signed the Video In- 
dependent Theatres, and that area was 14 
per cent over its quota. 

He was in New York this week to talk 
with Sidney M. Markley, vice-president of 
American - Broadcasting - Paramount Thea- 
tres, and also to make arrangements for film 
processing with DeLuxe Laboratories. He 
added he would be on the Coast later in the 
week to confer with Walter Reade, Jr., The- 
atre Owners of America president, and set- 
tle some production questions. He will meet 
with exhibitors in Atlanta, Chicago, Mil- 
waukee, St. Louis, Buffalo, Albany, New 
Haven, Philadeiphia, Charlotte, and Jack- 
sonville in coming weeks, he said. 


Withdraw Hayworth Film 
Suit Against Columbia 


The $4,000,000 damage suit by the De- 
fense Film Corp. against Harry Cohn, presi- 
dent of Columbia, Columbia Pictures, and 
the Beckworth Corp., has been withdrawn 
from California Superior Court. The de- 
fendants signed a stipulation they will not 
interfere with distribution or exlubition of 
“Champagne Safari.” The picture, being 
released by Defense, will open soon in San 
Francisco, and then play in other cities. It 
was to have opened April 16 at the Fox 
West Coast Cinema, in San Francisco, and 
was canceled, an action which brought the 
suit. It is a recording in color and with 
sound of the wedding trip of Rita Hayworth 
and her then husband, Aly Khan, through- 
out Africa. 


RKO Holds Regional 
Sales Meetings 


RKO Radio Pictures will hold regional 
sales meetings in New Orleans June 21-22 
and in Chicago June 24-25, it was announced 


this week by Charles Boasberg, general 
sales manager for the company. James R. 
Grainger, president of RKO Radio, will at- 
tend both conferences. Top sales executives 
from the home office will meet with re- 
gional sales managers and office managers of 
the southern and western districts. Forth- 
coming product will be screened. 
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INDUSTRY IN LAST DITCH 


FIGHT ON NEW YORK TAX 


Gov. Dewey to Study Tax 
Yield; Move Is Hailed 
By New York Trade 


The efforts of the New York City ad- 
ministration to levy a five per cent admis- 
sions tax this week gave promise of break- 
ing into an all-out political fight between 
the Democratic city regime and the Repub- 
lican state administration. 


This was indicated Tuesday 
when Governor Thomas E. 
Dewey informed leaders of the 
film industry’s anti-tax campaign 
that he would appoint a commit- 
tee to investigate the probable 
yield to the city of such a tax and 
determine whether it would be 
propitious for the state to invali- 
date the levy by withdrawing the 
city’s authorization to enact an 
admissions tax. 


Thus a good, old-fashioned, two-party 
political squabble offered the first ray of 
hope to the New York industry, which for 
three weeks has been fighting the tax bill 
as it progressed from the City Council, to 
the Board of Estimate and finally to the 
desk of Mayor Wagner. The industry was 
scheduled to have its last open hearing 
before the Mayor Friday morning, after 
which it was assumed he would sign the 
bill into law effective July 1. 

Governor Dewey’s message was in re- 
sponse to a plea for help sent to him by 
the New York industry’s emergency man- 
agement and labor committee Monday in the 
form of a telegram. The telegram, reprinted 
in full in paid ads in all the city’s news- 
papers, advised the Governor that passage 
of the tax would be “tantamount to con- 
fiscation.” 

The estimated yield of the tax has been 
a major point at issue for the past several 
weeks. The city budget director told the 
mayor that it would produce about $9,000,- 
000 from the theatres. Later he denied this 
and cut his estimate in half. 


Say Yield Estimate Was 
Unreasonably High 


The industry has contended that the 
estimate was based on 1947 grosses and that 
a more accurate yield would be around 
$3,500,000. The industry’s figure would 
show that, according to the city’s own 
statements of needed revenue, the admissions 
tax would leave its budget unbalanced and 
therefore is no solution to the city’s alleged 
fiscal problem. Help from the state, if it 


were forthcoming, probably could not be 
realized for six months or more—that is, 
until the iegislature meets in 1955. 

The Governor’s commission to examine 
the tax yield would require time for its 
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OTHER LOCALITIES 
HAVE TAX PROBLEM 


Despite all the excitement in New 
York City these days, that is not the 
only municipality sleguad by amuse- 
ment tax problems. Latest figures in- 
dicate that some 380 Pennsylvania 
local government units have adopted 
amusement taxes in some form. And, 
to keep the record straight, Seattle 
exhibitors also have been waging a 
fight for repeal of that city's five per 
cent tax on admissions. Bright spot: a 
special taxation committee of the 
Milwaukee Common Council early this 
year rejected a proposal for a three 
per cent municipal tax on all amuse- 
ments. 





investigation and study of evidence. If it 
is recommended, or the Governor 
to recommend the invalidation of the Wag- 
ner tax, the necessary action would be taken 
by the state legislature presumably in the 
form of termination of the state’s authoriza- 
tion to the city to levy a tax on admissions 
to amusements. 


sees fit 


Governor’s Action First 
Sign of Public Sympathy 


Regardless of the time element involved, 
the emergency committee was heartened by 
the first evidence of public sympathy in the 
city’s theatre industry plight and the assur- 
ance that some action would be taken. Late, 
Tuesday the committee issued a statement, 
saying in part: 

“We feel confident that if Mayor Wagner 
had not been supplied with erroneous data 
he would never have contemplated such a 
levy. Pending the commission's report, 
Mayor Wagner should veto the bill now 
before him. If our facts and figures are 
not confirmed by the commission, the bill 
could then be reintroduced in City Council. 
We rest our with the 
findings and hope Mayor Wagner will do 
the same.” 

Sparked by last week’s pronouncement 
from the Motion Picture Association of 
America of its solidarity with the New 
York exhibitors, the local industry indicated 
its determination to continue the anti-tax 
fight even if the measure is signed into law 
by Mayor Wagner. 

The bill would tax all theatre admissions 
“in excess of 10 cents.” However, the first 
10 cents of every taxable admission would 
fall under the five per cent levy as well. 
Therefore only admissions of 10 cents or 
less would be tax free under the law. The 
major fraction provision also will apply to 
the new tax. Where one-half or more cents 


case commission’s 





is concerned, the city will collect the full 
amount. 

New York State Senator Fred G. Moritt, 
Brooklyn Democrat and a partner in Mac- 
Donald Theatres, said in Albany last week 
that “the motion picture industry has at its 
command means for the 
opinion greater than those of any other busi- 
ness.’ If the industry cannot bring about 
admissions tax relief, he added, “this means 
the public is apathetic to its (the motion 
picture industry’s) appeal.” 

The presiding officers of both the New 
York Senate and Assembly previously ruled 
as “out of order” all three of Mayor Wag- 
ner’s proposed bills which, if enacted, would 


dissemination of 


purportedly make unnecessary the levying 
of the five per cent admis- 
sions tax by the city. 


controversial 





Meyer to Produce for 
WB After Dragnet" 


Stanley Meyer and Jack Webb will 
minate their association upon completion of 
the ‘‘Dragnet” feature-length motion picture 
for Warner Amicable ending of the 
association between the two 
tributed by Mr. Meyer to the fact that future 
motion picture held in 
abeyance due to the necessity of Mr. Webb 
production. In the 


ter- 


Bros. 
men was at- 


plans are being 


resuming television 


meantime Mr. Meyer is negotiating a three- 


picture production program for Warner 
3ros. to be produced at Warner Bros. 
Studios, 

"The Robe" Opens at 
Kansas City Drive-In 

Twentieth Century-Fox’s “The Robe” 


opened last week at its first drive-in theatre 
in the Kansas City area, the Heart Drive-in, 
Kansas City. The screen is 130 feet wide, 
and flat, and the equipment 
mixer for the four track sound, using ad- 
ditional speakers, but an additional rectifier 
to get up to 135 amperes on lamps with 
11mm carbons. 


comprises a 


"King Richard" for Egyptian 

“King Richard and the 
Warner CinemaScope picture in Warner- 
Color, will play the Hollywood Egyptian 
Theatre after the run of “The High 
the Mighty.” The latter run is so success- 
ful no opening date for “King Richard” is 


Crusaders,” a 
and 


being announced. 


AB-Paramount 25c Dividends 
Twenty-five cents per share on the out- 
standing common and the same cn the out 


standing preferred were declared by the 
directors of American Broadcasting-Para- 
mount Theatres last week, in New York. 


The dividends are payable July 20 to share 
holders of record June 25, 1954. 

















Terry amsaye Says 








LION—When on June | the Government 
threw British Lion, their largest film dis- 
tributing company, into bankruptcy, an- 
nounced in London, it was a documentation 
of a semi-official forecast of 1952 when the 
British Film Institute, a ‘'grant-in-aid' body 
set up to encourage the nation’s picture 
industry caused the publication of a vol- 
ume entitled "The British Film Industry.” 
In that remarkable book, noted in these 
pages, there was the finding, in substance, 
that: "no solvent picture industry can be 
operated against the competition of the 
American industry bulwarked by its great 
home market, the greatest single market 
in the world." 

The book stands as of more than ordin- 
ary documentary importance. It was pre- 
pared by a curiously reticent organization 
known apparently only as "P.E.P." which 
stands for ‘Political and Economic Plan- 
ning,” at 16 Queen Anne's Gate, London, 
S.W.|. Its contributors included an array 
of experts, including a considerable num- 
ber of highly placed authorities of the 
British industry, anonymous contributors of 
authentic charts and data from corporation 
records. 

Just what the particular significance of 
this volume of financial revelations may have 
been was not made manifest. It is possible 
that it was in preparation for surprises to 
come and such developments as those in 
the case of British Lion now. The Govern- 
ment loan to the Lion was in the emer- 
gency year of 1948. The official report 
has it that British Lion has lost “its entire 
capital” of $3,382,400. This does not of 
course mean that the British government 
is going out of the film business. It has 
other irons in the fire and other loans to 
make. 

Meanwhile that volume flatly asserted on 
the basis of elaborately assembled world 
wide figures that the insolvency of film 
production "is an international phenome- 
non," with kindred reactions such as spe- 
cial taxations, quotas and impounded 
earnings. 

Policy for now and tomorrow, as held 
among the contributing experts, was 
stated, thus: “If the public desires for 
political, cultural or enconomic reasons that 
British films should be produced, then it 
must be prepared for the Government not 
only to protect the industry indefinitely, 
but also to aid it financially as far ahead 
as can be seen." 

In view of this situation the wide influ- 
ence of the American industry, especially 
as a source of product to keep the the- 


14 


atres of important foreign markets open 
and functioning, is made manifest. This 
puts another concern of large consequence 
on the American interest in the new tech- 
niques used for its top box office product 
which is thereby rendered unavailable for 
the overseas mass-markets, certainly for a 
long period of adjustment yet to come. 

A certain minimum flow of standard 35 
mm. product of box office quality must be 
long continued, while the world is made 
over—or else. 


rw e™~ we 


PENNY-PINCHING—I+ is with mingled 
feelings of sympathy and appreciation that 
one reads a newspaper plaint from John 
Foster Dulles that there is ‘penny pinch- 
ing" in the Department of State and... 
"a high percentage of breakdowns" among 
that nation's diplomatic officials ‘because 
they are working much too hard... ."" He 
is quoted as saying that the Soviet Union 
is spending “vast sums,’ and making "very 
considerable progress" in the Cold War. 
Some very wearied readers and tax payers 
hear such complaints about "penny pinch- 
ing in Washington" come over the transom 
like the chatter around a stud poker table. 
We have many statesmen who are closely 
related to our own "Lady Hollywood.” 
We'd better be learning to pinch billions. 


rw 2X Me 


GERMANY A-BUILDING — Reports just 
made available indicate that the West 
Germans continue, as part of their pro- 
gram of reconstructing a nation, to de- 
velop a motion picture industry. Figures 
for 1953 report a total of 103 feature films 
as compared with 82 in the year before. 
The German process seems cautiously con- 
ducted with level eyes on the long view. 
They command great skills in all depart- 
ments. Meanwhile they are eagerly inter- 
ested patrons of the Hollywood product. 
They seem not to be jealous, but they'll be 
heard from later. 


wT 2X Me 
CRITICS—Reporting upon a Broadway of- 


fering, says Bosley Crowther: "It is such a 
pander to unintelligence. 
that a person might don the costume of 
a gorilla and go around killing is as high as 
it goes." One may wonder what he, with 
all his experience, expects when he walks 
under a marquee proclaiming one of those 
gorilla titles? The readership of Mr. 
Crowther's essays probably does not in- 


. . . The notion’ 


Johnston to 
Italy on Deal 


by ARGEO SANTUCCI 

ROME: Eric Johnston, president of the 
Motion Picture Association of America, is 
scheduled to arrive here June 22 for final 
discussions concerning the new MPAA- 
ANICA film agreement, which is expected 
to be signed before the end of the month. 

According to reports here the new agree- 
ment contemplates a quota reduction from 
250 to 175 American films dubbed in Italian 
annually. As a counterpart, American dis- 
tributors may receive a yet to be established 
share of the dollars earned in the United 
States by Italian Films Export to be inte- 
grated with the American companies’ remit- 
tances from Italy, which are now limited to 
40 per cent of their profits. 

The American companies’ frozen balances 
were almost entirely transferred or used up 
as of the time negotiations on the new pact 
began. Accordingly, the new proposals seem 
intended to reduce American production in 
Italy, into which much of the frozen money 
has gone heretofore. 


Broaden Seattle's 


Censorship Powers 

SEATTLE: A measure broadening the 
powers of the Board of Theatre Supervisors 
over motion picture showings and other 
forms of public entertainment was adopted 
here last week by unanimous vote. The new 
ordinance, drafted after consultations with 
Frank Ursino, board chairman, and other 
members, repeals the ordinance which 
created the board. The new measure makes 
it illegal for theatre operators to show films 
which have not been seen by the board. 
The board is given power to recommend 
that objectionable films not be shown pub- 
licly or that cuts be made or the films 
shown only to adult audiences. 


Sidney Heads SDG 
For Fourth Term 


HOLLYWOOD: George Sidney, president 
of the Screen Directors Guild, was reelected 
unanimously for his fourth term in the or- 
ganization’s annual election. Rouben Mam- 
oulian was reelected first vice-president and 
Lesley Selander treasurer. King Vidor was 
named second vice-president, Willis Gold- 
beck secretary. Assistant Directors reelected 
Emmett Emerson, president; Dock Moder, 
first vice-president; Ridgeway Callow sec- 
ond vice-president. Mark R. Sandrich is 
secretary and Henry Brill treasurer. 








clude the gorilla audience, and as for the 
“Times'’ it could in such cases do as well 
with a notice if need be for the reader, 
written by some cub and left unsigned. 
Meanwhile every day's edition of every 
newspaper engages in much more serious 
“panders to unintelligence," the founda- 
tion of many a great career and many a 
great industry. 


MOTION PICTURE HERALD, JUNE 19, 1954 








“JO 


SMASHI 


Y GUITAR 
IN 


D 

COR 

RECORD VERYW 
E 

ERS 


ern 
NTA, MPAs 


, TULSA) LOUISHRE 


HERBERT , 


Presen ts 


" CRAWFop 
Jonny 


Are,’ 
HAYDEN . MERC $ cena “SCOT 
with =a 60 by Pott rea fies SORGNINg 


Coane 
the Neve m, move 

ted by Mis Ly coe 
A Repel 


T BRapy 





JOAN'S GREATEST TRIUMPH 


You'll love Joan as the legendary 
woman known as Vienna... 

...She was the Dancing Kid’s girl 
and rode with Lonergan’s bunch... 
...Yet Johnny was her man, a 

roving troubador who looked 
naked in a lawless country 
without a six-gun! 





IN THIS TURBULENT, IMPASSIONED DRAMA! 






HERBERT J, YATES 


presents 


JOAN CRAWFORD 
"JOHNNY Guitar’ 


STERLING HAYDEN-SCOTT BRADY- MERCEDES McC AMBRIDGE 


wtn BEN COOPER - ERNEST BORGNINE - WARD BOND - JOHN CARRADINE 


Screen Play by PHILIP YORDAN + Based on the novel by ROY CHANSLOR 


prod score NIGHOLAS RAY - A REPUBLIC PICTURE 
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JUBILEE TRAIL 


starring WENDELL COREY : EVELYN KEYES * ELSA LANCHESTER wits MARIE WINDSOR * NANCY GATES 


Written by STEVE FISHER * Associate Producer and Director JOHN H. AUER 
A REPUBLIC PICTURE 


LAUGHING ANNE 4i<t 
wemert v= [DOROTHY M°GUIRE - STEPHEN M‘NALLY . 
MAKE HASTE TO LIVE 


with MARY MURPHY * EDGAR BUCHANAN + JOHN HOWARD + RON HAGERTHY 
Screen Play by WARREN DUFF + Based on the Novel by THE GORDONS « Associate Producer-Director WILLIAM SEITER 


A REPUBLIC PICTURE 
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starring JOHN DEREK * JOAN EVANS witn sim pavis - caTHERINE McLEOD + BEN COOPER 7 ay: ; 


Screen Play by JOHN K. BUTLER and FICHARD WORMSER + Based upon an Esquire Magazine story by TODHUNTER BALLARD « Directed by WILLIAM WITNEY 
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“THE SHANGHAI STORY @@.. 7 


RUTH ROMAN rj EDMOND O'BRIEN with RICHARD JAECKEL — Basit RUYSOAEL . JANINE PERREAU + BARRY KELLEY + PHILIP AHN 


Screen Play by SETON |. MILLER and STEVE FISHER * Based on the story by LESTER YARD + Associate Producer-Director FRANK LLOYD A REPUBLIC PICTURE 
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SPECIAL FILM HERALDS 






CINEMASCOPE NEW LOOK 


Shown Internationally, It 
Runs One Hour; Opens 
“Royal Tour” Next Week 


Simultaneous showings next Tuesday 
morning at the Roxy theatre in New York 
and the Chinese theatre in Los Angeles will 
launch 20th Century-Fox’s international se- 
ries of exhibitor and press demonstrations 
of “The Advancing Techniques of Cinema- 
Scope,” a film subject describing the “new 
look” in CinemaScope photography and 
stereophonic sound. 

The scheduling of the showings followed 
a series of meetings at the studio last week 
between Spyros Skouras, president; Al 
Lichtman, director of distribution; Darryl 
Zanuck, production head; Murray Silver- 
stone, president of the International Cor- 
poration; Joseph H. Moskowitz, vice-presi- 
dent, and many other company executives 
who saw a completed print of the hour-long 
subject. 

The company made two other announce- 
ments of importance in the week. They 
were: 


@ That bookings for one-track 
magnetic and one-track optical 
prints of “The Robe” within the 
past two weeks have totaled 400. 
Mr. Lichtman had announced 
earlier that these single track 
prints would be available for ex- 
hibition on June 19, 


@ That “The Royal Tour of 
Queen Elizabeth and Philip,” 
feature-length film in Cinema- 
Scope and Eastman color of the 
highlights of the recent royal 
tour of the world, will have its 
American premiere at the Globe 
theatre in New York next Tues- 
day. On Wednesday evening this 
week the film was previewed at 
the 20th-Fox home office for 
prominent members of the diplo- 
matic corps from England and the 
Commonwealth nations. 


The initial West Coast showing of “The 
Advancing Techniques of CinemaScope” at 
the Chinese theatre will be for members of 
the press, wire services and nationally syn- 
dicated columnists, with the first exhibitor 
showing scheduled in that area at the Boule- 
vard theatre, Los Angeles, June 28. 

The demonstration, Mr. Skouras said, will 
make “evident the tremendous improvement 
achieved in the presentation of this great 
medium.” 

“We are believers in theatre entertain- 
ment. We are convinced that neither televi- 
sion nor any other entertainment medium 
can equal motion pictures in theatres for 
diversity of theme, dramatic range and ex- 
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PARAMOUNT'S VISTAVISION 
DEMONSTRATIONS STARTED 


Demonstrations Wednesday of this week 
at the Plaza theatre, London, and the Ernie 
Pyle theatre, Tokyo, kicked off Paramount’s 
two-month series of presentation abroad of 
VistaVision, the company’s new production 
and screen presentation process. Showings 
will be heid in 15 cities on four continents, 
with representatives from the company’s 
studio on hand for each. 

VistaVision already has been shown in 
many key U. S. cities, including New York, 
and in Toronto, Canada, before theatre op- 
erators and trade figures. 

Some or all of the demonstrations in 
Europe will be attended by Barney Balaban, 
president of Paramount Pictures, who was 
due to arrive in England Tuesday from New 
York. Loren L. Ryder, head of technical 
research at the Paramount studivs, will be 


in charge of the demonstrations in Europe. 
Louis Mesenkop,. VistaVision expert, will 
handle the demonstrations in and 
Australia, and Frank LaGrande, home office 
VistaVision engineer, will be in charge of 
the demonstrations in Latin America. 
Other VistaVision demonstrations will be 
as follows: Manila, Avenue theatre, June 20; 
Paris, Paramount theatre, June 21; Rome, 
Supercinema theatre, and Singapore, Cathay 
theatre, both June 25; Frankfurt, Turm 
Palast theatre, June 30; Bombay, Eros thea- 
tre, July 3; Sydney, Metro theatre, July 11; 
Melbourne, Metro theatre, July 15; 
City, theatre, July 16; 
Payret theatre, July 21; Caracas, Venezuela, 
Castellana theatre, July 27; Sao 
Brazil, Marrocos theatre, 
Lima, Peru, Tacna theatre, 


\sia 


Mexico 
Mexico Havana, 
Paulo, 
August 3, 
August 7. 


and 








citing production values, for viewing com- 
fort and pure enjoyment,” he concluded. 

The demonstration reel will contain a full 
comparison of four-track magnetic direc- 
tional stereophonic sound and regular op- 
tical sound; footage showing scenes from 
several upcoming CinemaScope produc- 
tions utilizing new “taking’’ lenses developed 
by Bausch and Lomb; and other technical 
information relating to the new entertain- 
ment medium. Mr. Zanuck narrates. 

The Roxy demonstration, before an in- 
vited audience of leading circuit and inde- 
pendent theatre owners, drive-in operators, 
exhibitor organization leaders, executives 
from production and distribution as well as 
the motion picture and consumer press rep- 
resentatives, will signal the start of showings 
in all 32 domestic exchange cities. 

Exchanges of the company’s sales organi- 





UNIVERSAL TO DO 2 
IN CINEMASCOPE 

Universal's next two top budget 
productions, due to go before the 
cameras within the next two weeks, 
"Chief Crazy Horse" and "Captain 
Lightfoot," will be filmed in Cinema- 
Scope and in color by Technicolor, it 
was announced this week. Two addi- 
tional CinemaScope productions, 
"The Black Shield of Falworth" and 
"Sign of the Pagan," have been com- 
pleted by Universal and now are be- 
ing prepared for early release. 








zation have been broken down into five geo- 
graphical routes in which five prints will 
be rotated on a day-and-date basis to cover 
the United States offices by July 9. Demon- 
trations in Canada will follow at dates to be 
announced shortly. Home office sales execu- 
tives and field sales heads will be hosts. 

Demonstration route number one will en- 
compass the company’s Atlantic and newly- 
created north-east divisions. Following the 
Roxy showing, programs will be held at the 
Poli theatre, New Haven, June 23; Palace, 
Albany, June 24; Metropolitan, Boston, June 
25; Fox Philadelphia, June 28; Capitol, 
Washington, June 30, and Carolina,- Char- 
lotte, July 2. 

Demonstrations in route number two will 
be as follows: Fox, Atlanta, June 29; Flor- 
ida, Jacksonville, July 1; Saenger, New Or 
leans, July 6; Malco, Memphis, July 6; 
Palace, Dallas, July 8, and the Criterion, 
Oklahoma City July 8. 

Showings in route number three are as 


follows: State Lake, Chicago, June 29; Wis- 
consin, Milwaukee, June 30; Radio ‘ity, 
Minneapolis, July 2; Des Moines, Des 


Moines, Iowa, July 7; Orpheum, Omaha, 
July 6; Orpheum, Kansas City, July 9, and 
the St. Louis, St. Louis, July 9. 

The reel will be shown in route number 


four as follows: Boulevard, Los Angeles, 
June 28; Fox, San Francisco, June 29; 
Oriental, Portland, July 1; Fifth Avenue, 


Seattle, July 2; Villa, Salt Lake City, July 
6, and the Centre, Denver, July 8. Route 
number five is as follows: J. P. Harris 
theatre, Pittsburgh, June 29; Albee, Cin- 
cinnati, July 1; Indiana, Indianapolis, July 
2; Fox, Detroit, July 6; Hippodrome, Cleve- 
land, July 7, and the Buffalo, Buffalo, 
July 9. 








Will Rogers Hospital 
At Your Service 


THE GUESTS of the Will 
Rogers Memorial Hospital, on 
their annual inspection. Above, 
Abe Montague, Ned E. Depi- 
net, Richard Walsh, Marjorie 
Lewis, Sam Rosen, Jack Cohn, 
M. A. Silver, Robert Mochrie, 
Robert J. O'Donnell. Right, 
Mr. Walsh is a speaker at 
luncheon. Shown with him are 
Mr. Rosen, Leopold Friedman 
and Herman Robbins. The 
luncheon was dramatically 
highlighted by the brief but 
poignant words of gratitude 
of Jake Batts of Raleigh, N.C., 
industry member and patient 
at the hospital, who spoke for 
all his fellow-patients. 


by CHARLES S. AARUNSON 


THE splendid manner in which show busi- 


ness “takes care of its own,” was once 


1 


again emphasized at the annual meeting of 
the board of directors of the Variety Clubs- 
Will Rogers Memorial Hospital, 
Lak« N. Y., during the 
undertaking may | 
health 

Che officers 


Saranac 
past weekend. The 
described as in excellent 
and the board, following an 
annual custom established several years ago, 
ing in the heart of New York 
Mountain 


held their meet 
State’ beautiful Adirondack 
journeying with press representa- 
tion, from New York City. A visit to the 
hospital, surmounting a high hill at Saranac 


the value of its climate to 


country, 


Lake ; chosen tor 
tuberculosis victims, was followed by the 


board’s annual meeting. 
Guests of Herman Robbins 


For this, board and press were as usual 
the guests of Herman Robbins, president of 
National Screen Service, and vice-president 
of the Hospital, at his sumptuous Edgewater 
Motel on nearby Schroon Lake. Mr. Rob- 
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bins’ already legendary bounty as a host is 
shared by his three sons, Burton, Norman 
and Allan. There was ample justification 
for the board’s vote of thanks to Mr. Rob- 
bins and his sons for their hospitality. 

Highlighting 
announcement at luncheon at the Hospital, 
where any member of the family of anyone 
in the amusement industry may be treated 
for tuberculosis entirely without charge, that 
the Motion Picture Association of America 
was contributing $50,000 toward expenses. 

The Hospital is for all show business 
personnel, but the film industry thus far has 
carried the ball almost all the way. 

The group examined the hospital’s ex- 
panded, costly and most modern facilities, 


an active agenda was the 


inclusive of new equipment for the all-im- 
portant X-ray room and laboratory, new 
kitchen apparatus, completely refurbished 
lobby, lounge room and the building gener- 
ally, plant and surrounding 
grounds. Reports from the Hospital’s staff 
heads cited marked gains in therapy. 

The board and guests participated in the 
dedication of a wing at the Hospital and a 
bronze plaque to the late Charles E. “Chick” 


new heating 


Lewis, executive vice-president of the Hos- 
pital and a moving force in its rehabilitation, 
who died last year. Mrs. Lewis and a fam- 
ily group attended. 

The high degree of successful discharge 
of cured patients was emphasized, as well as 
the remarkable success in shortening to a 
marked degree the period of hospitalization 
at Will Rogers today as compared to severa! 
years ago, At the board meeting at Edge- 
water, the need for increased contributions 
and the requirement for an intensified drive 
to bring that about, were noted. It was pro- 
posed by Fred J. Schwartz, chairman of the 
fund raising committee, that a goal of 
$400,000 be set for this year. 

The board meeting was presided over by 
Robert J. O’Donnell, chairman; Abe Mon- 
tague, president, and Max A. Cohen, secre- 
tary. Reelected was the current list of vice- 
presidents, including Harry Brandt, Charles 
Feldman, Robert Mochrie, Mr. Robbins, 
Sam Switow, Richard Walsh and Joseph R. 
Vogel, with the addition of Mr. Schwartz. 


Trade Press Lauded 


The cooperation and assistance of the 
trade papers of the industry was cited by 
Mr. Schwatrz and Ned Shugrue, executive 
secretary. Sam Rosen, reading the treasur- 
er’s report in the absence of the treasurer, 
S. H. Fabian, reported a balance of $181,064 
as of June 1, 1954. 

Directors were reelected, with these addi- 
tions: Hoover, international chief 
barker of the Variety Clubs; Ben Kalmen- 
3en Marcus, Allied States president, 
replacing Wilbur Snaper; Arthur Mayer, 
Eugene Picker, Walter Reade, Jr., TOA 
president, replacing Alfred Starr; Charles 
Reagan, Al Schwalberg and Arthur Krim. 

The meeting followed an 
session of the corporate members, compris- 
ing Mr. O’Donnell, Mr. Montague, Mr. 
Cohen, Mr. William J. German, Mr. Moch- 
rie, Mr. Fabian, Richard F. Walsh, Mr. 
Robbins and Mr. Mayer, all represented 
either in person cr by proxy. 

Mr. Mayer was named chairman of the 


George 


son, 


board earlier 


executive committee. 
List Board Members 


Continuing members of the board of di- 

rectors include: 
Maurice A. Bergman, 
Charles Boasberg, Harry Brandt, Max A. 
Cohen, Tom Connors, George Dembow, Gus 
S. Eyssell, S. H. Fabian, Charles J. Feld- 
man, William J. German, Leonard H. Gol- 
denson, Maurice Goldstein, Samuel Gold- 
wyn, John H. Harris, William J. Heineman, 
J. Robert Hoff, Harry M. Kalmine, Paul N. 
Lazarus Jr.; Al Lichtman, Robert Mochrie, 
A. Montague, R. J. O’Donnell, Sam Rinzler, 
Herman Robbins, William F. Rodgers, Sam- 
uel Rosen, Fred J. Schwartz, Sol A. 
Schwartz, Sam J. Switow, Morton Thal- 
himer, Joseph R. Vogel, Richard F. Walsh, 
Murray Weiss, William White and Herbert 
Le Yates, Sr. 

It was determined that Charles J. Feld- 
man of Universal, and M. A. Silver of Stan- 
ley Warner, again would serve as distribu- 
tor and exhibitor chairmen, respectively, for 
the 1954 Variety Clubs-Will Rogers Mem- 
orial Hospital Christmas Salute. 


Jack Beresin, 
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DOROTHY PATRICK 
As The Girl Back Home 
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A FEW OF MANY PROMOTION IDEAS! 


Contact your nearest Naval installation for complete cooperation: (a) Navy- 
sponsored opening. (b) Display of Naval equipment. (c) Swearing in 
ceremonies on stage. (d) Make up “A” board posters for Navy recruiting 
boards. (e) Screen the picture aboard ship if one available. (f) 40x60 poster 
with Admiral Parks’ endorsement. 

Tie-up with aircraft plants, sell them block of tickets for employees. Display 
model airplanes in department store windows. Conduct a search for veterans 
of USS Princeton, carrier on which picture was filmed. Arrange for PA on 
stage, radio and TV interviews, etc. Utilize many tie-up stills as illustrated 
in press book. 


WAKE UP AND BOOK 


THIS SLEEPER! 
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M-G-M PRESENTS THE YEAR’S MOST UNUSUAL DRAMA! 


“MEN OF THE FIGHTING LADY’ 


VAN WALTER LOUIS DEWEY KEENAN FRANK 


JOHNSON - PIDGEON - CALHERN - MARTIN - WYNN - LOVEJOY 


Screen (ay by ART COHN 
Based on JAMES A. MITCHENER’S “Forgotten Heroes of Korea" and COMDR. HARRY A. BURNS’ "Case of the Blind Pilot” 
Photographed in ANSCO COLOR ® Print by TECHNICOLOR 
Directed by ANDREW MARTON «© Produced by HENRY BERMAN 













Great Reviews Every- 
where It Plays! M-G-M’s 
Great Drama in COLOR! 


"MEN OF THE 
PEIGHTING LADY" 


“Thrilling dramatic saga of Navy 
fliers. All the impact of a high- 
powered rocket. It is strong fare 
with a high emotional impact. 
Realistic, dramatic and thrilling.” 


—New Orleans Item 


aviation melo- 


“Cracking good 
drama. Some of the best aviation 
footage yet filmed.”’ 

—Minneapolis Sunday Tribune 


“Story of adventure, patriotism, 
danger, spine-tingling suspense. Has 


touch of spiritual.’’—Miami Daily News 


“Truth makes the best movie plots. 
‘Men of the Fighting Lady’ hits target 
as a salute to jet pilots.” —Miami Herald 


“The climax is an excellent job of 
suspense and movie making.” 
—New Orleans State 


“Action of jet pilots over Korea 
thrilling. Well-made 
film.” —Chicago Sun-Times 


and effective 


“Film on Korea carrier pilots ca- 

pably done. Many taut scenes. The 

action has genuine tension.” 
—Chicago Daily Tribune 


“Dramatic picture. Rare action. An 
enjoyable evening’s entertainment.”’ 
—The Detroit Times 





ALLIED ARTISTS 
5-40 


PLANS 3 


Broidy Says Company Will 
Try to Make Share of 
Needed Big Pictures 


Allied Artists will produce a total of 38 
to 40 pictures next year as compared with 
26 delivered this year, Steve Broidy, presi- 
dent, declared ina New York press con- 
ference this week. 

He pointed out the need for more big 
pictures and said his company would “make 
an honest, sincere effort to produce its share 
of them.” 


Morey Appointed 


The company president announced the ap- 
pointment of Edward Morey as chief in 
charge of all operations in the east. Citing 
the progress the company has made, Mr. 
Broidy made reference to the recently an- 
nounced contract that John Huston has 
signed with the company calling for a mini- 
mum of three pictures. He also indicated 
that negotiations are practically completed 
with William Wyler and Billy Wilder. 

Mr. Broidy said he agreed to give Mr. 
Huston 25,000 shares of Allied Artists com- 
mon stock for each of three pictures at the 
rate of one film per year. In addition Mr. 
Huston will get a percentage of the gross 
and will be allowed a budget in excess of 
$800,000 per picture, Mr. Broidy said. The 
first Huston picture will probably be “The 
Man Who Would Be King.” The picture, 
according to Mr. Broidy, would be shot 
on location in two countries, Pakistan and 
England. 

Mr. Broidy also pointed to the loan-out 
to the company of John Derek and Debra 
Paget to co-star in “Annapolis Story.” He 
declared he was hopeful that these recent 
acquisitions “will be productive of great re- 
sults and will be conducive to further get- 
ting the kind of talent that will make top 
motion pictuves.”” He said the company was 
trying to build up product, first qualitatively 
and then quantitatively, and that he was in- 
terested in any deals that could add to this 
fulfillment. 

Mr. Broidy also revealed that he was 
talking with two other people of the same 
caliber as Mr. Wilder and Mr. Wyler, but 
he refused to reveal their identity. 


To Cost $800,000 


In order to solidify his opinion on what 
kind of pictures the exhibtors want, the 
Allied Artists president announced that he 
had cancelled his scheduled trip to Europe 
and was flying back to the coast to attend 
the Theatre Owners of Americz board of 
directors meetings. 

He said that the Huston, Wyler and 
Wilder efforts will cost in the vicinity of 
$800,000; eight to 10 productions will be 
made with a budget in the $350,000 class; 
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Photos by the Herald 


“More good pictures are needed, and we will do 
our share to fill the void." 


“The company is in the process of developing loan- 
outs of talent.” 


"| look forward to happy collaboration with major 
industry talent.” 


10 to 12 are planned with an average cost 
of $250,000; and the same number of stories 
will be filmed on a $150,000 to $175,000 
budget. 

Company policy on CinemaScope will be 
strictly on an individual basis with the deci- 
sion depending on the needs of each picture, 
he said. 


Reade Asks 


Cooperation 


On Product 


HOLLYWOOD: Declaring “‘it is true and 
unfortunate that self-perpetuating. heads of 
distribution have the power to turn on or 
off the faucet of production,” Walter Reade, 
Jr., president of Theatre Owners of Amer- 
ica, appealed to the production branch of 
the industry Wednesday night to join ex- 
hibition in “a positive, strong, well-planned, 
cooperative effort” directed by conditions 
he described as “unsatisfactory, undemocra- 
tic, economically unsound and impractical.” 
Mr. Reade addressed a meeting of the 
Motion Picture Industry Council here on 
the eve of the TOA board of directors meet- 
ing scheduled to open Thursday. 
He said in part: “Distribution has adopted 
a policy of releasing fewer and fewer films 
at higher and higher rentals su that our 
position today is precarious. Distribution 
extracts 30 to 35 per cent of the total an- 
nual gross box office receipts. In his 
capacity as producer it controls when pic- 
tures are to be released, how they are to 
be released and how many. It also stipulates 
exploitation procedure, advertising budgets, 
types of bookings and film rentals. Finally 
it controls what you folks in production are 
to earn and when you are to earn it.” 
The speaker cited “an all-time high of 
$4,000 a week” as indicative of the salaries 
paid to distribution executives who “know 
little about production and less about run- 
ning theatres, yet draw larger and larger 
and have stronger and stronger 
retirement plans, while you and the theatre 
owners are less secure than ever before.” 
Urging cooperative efforts to produce 
medium or low budget pictures, Mr. Reade 
said, “Phony overhead and prohibitive costs 
of distribution must be reduced and changed. 
Existing methods are chaotic and will not 
do.” 


salaries 


German Films Cut 


U. S. Screen Time 

WASHINGTON: German films are cutting 
into the popularity of Hollywood films in 
West Germany, according to Commerce De- 
partment film chief Nathan D. Golden. 

Screen time for U. S. films in West Ger- 
many fell from 42 per cent in the 1951-52 
year to 37 per cent in the 1952-53 year. At 
the same time, German films were rising 
from 31 per cent in the 1951-52 year to 36 
per cent in the 1952-53 year. 

Distributors of U. S. films reported they 
had some difficulty in finding screen time in 
first-run theatres during the past year, Mr. 
Golden reported. 

The Commerce report added that total re- 
ceipts for U. S. films during the 1953 year 
were somewhat lower than during 1952, but 
that a rise in the value of the blocked mark 
gave U. S. firms a better opportunity to 
withdraw profits from West Germany. 


MOTION PICTURE HERALD, JUNE 19, 1954 











U=I Foreign 
Sales Heads 
Convene 


With key addresses from Universal Pic- 
tures president Milton Rackmil, U. I. vice- 
president and foreign general manager 
Americo Aboaf and vice-president David 
Lipton, the U. I. 1954 European sales con- 
vention was held last week in Barcelona, 
Spain. 

President Rackmil told fifty delegates from 
Europe and the Near East that the company 
was experiencing an upsurge in business 
in Europe and throughout the world due 
mainly to the product plus the company 
spirit and organization. Commenting on re- 
cent technical developments, he said “Peo- 
ple don’t buy systems—CinemaScope, 3-D, 
etc.—they buy entertainment. Expansion 
and progress is our security for the future 
in a highly speculative industry.” 

In his address, Mr. Aboaf emphasized that 
the company could not consider itself suc- 
cessful unless the exhibitor made a profit. 

Vice-president David Lipton, guest of 
honor at the Convention, elaborated on U-I’s 
slogan “Pictures with that Universal Ap- 
peal” by outlining in detail the coming prod- 
uct with particular emphasis on diversifica- 
tion. 

A highlight for the delegates was playing 
of a recorded message from executive vice- 
president Al Daff flown from the Studio. 

Other speakers were vice-president Felix 
Sommer; Kenneth Hargreaves, managing 
director of General Film Distributors, of 
the United Kingdom; and. John Marshall, 
Middle Europe supervisor. 


Collectors Back Stamp 
For Legitimate Theatre 


The Cinema Stamp Collectors, meeting in 
New York recently, voted to promote the 
issuance of a commemorative stamp honor- 
ing the legitimate theatre. Leon Bamberger, 
its president, has petitioned the Postmaster 
General for positive action. The stamp has 
been proposed by the Council of the Living 
Theatre. 


Japan Sets Limits on 


Film Remittances 
WASHINGTON: Commerce Department 
film chief Nathan D. Golden this week gave 
full details of the current Japanese Govern- 
ment regulations affecting imports of U. S. 
and other foreign films. 

Compared to 146 licenses allocated to the 
dollar area in 1953, only 121 will be allo- 
cated to the dollar area in 1954. In addition 
there’ll be 15 allocated to the sterling area 
and 24 to the open account area. This total 
of 160 will be available only to persons who 
have records of allocations in 1953. 

In addition to this basic quota of 160, four 
will be allocated to traders with records of 
allocations in 1951 or 1952 but not 1953; 
six as a bonus for superior foreign films; 
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STRONG PRODUCT OF PAST 


FATTENS SUMMER GROSSES 


Spearheaded by MGM’s release of David 
O. Selznick’s lusty “Gone with the Wind,” 
powerful reissues are currently riding a 
wave of popularity. To get the pictures over, 
new advertising and promotional campaigns 
have been devised, and in some instances 
such contemporary innovations as stereo- 
phonic sound and wide screen have been 
added. 

At the close of last month Universal- 
International held a national pre-release pre- 
miere in Omaha and Des Moines of “The 
Egg and I,” which launched 50 dates in the 
territory. The picture, which was the most 
successful one the company ever had till 
“The Glenn Miller Story,” and which started 
the Kettle series, drew in domestic rentals 
$5,300,000. It goes into national release in 
July. 

A striking example of a sturdy re-release 
is Walt Disney’s “Pinocchio.” According 
to Charles Boasberg, RKO Radio general 
sales manager, the film’s national release 
“is outdrawing its original 1940 gross by 20 
per cent.” An unprecedented demand for 


the film has resulted, with the adavnce re- 
quests currently up to 460 for the summer. 
It now is in its third month in Chicago at 
the Loop theatre. It generally is setting 
records in every section of the country it is 
playing. 

“Gone With the Wind” is a phenomenon 
in itself. Now in its fifth reissue, it has out- 
grossed every one of its previous re-releases. 
At Loew’s State theatre in New York, where 
it is being shown with stereophonic sound 
and on wide screen, the picture drew a 
whopping. $140,000 in its first two weeks. 
Before going into national re-release, it cur- 
rently is playing, besides New York, in Kan- 
sas City, Houston, Atlanta, Providence and 
San Francisco. In each city it is registering 
potently. 

Samuel Goldwyn’s Academy-Award-win- 
ning “Best Years of Our Lives,’ currently 
enjoying a healthy re-release, has to date 
been played in 2,000 theatres. According to 
a Goldwyn spokesman, at least 8,000 dates 
are expected for the film in its current en- 
gagement. 








and 10 as a reserve quota, to be used to 
promote the export of Japanese films 
throughout the world. 

For films imported under a_ percentage 
rental system, remittances will be limited to 
25 per cent of the distribution income when 
the non-resident’s share of the receipts is not 
more than 60 per cent, and to 20 per cent 
when more than 60 per cent. For films im- 
ported under a flat rental system, allocations 
of foreign currency will be approved at the 
time permission is given to the import con- 
tract. Accumulated earnings in excess of al- 
lowed remittances must be deposited in a 
blocked account and used only with Govern- 
ment permission. 


Cook Is Hayward's Assistant 


Norman Cook has become executive pro- 
duction assistant to Leland Hayward, head 
of a new producing organization in Holly- 
wood. Mr. Cook has been general manager 
for Rodgers and Hammerstein’s “Okla- 
homa.” The first Hayward production will 
be “Mr. Roberts,” for Warners, with John 
Ford directing. 


University Making Feature 

With the help of some 400 students, Bob 
Jones University, Greenville, S. C., is mak- 
ing a two-hour feature in color, “Wine of 
Morning,” a religious film. 


Alexander Sets First 

A -two-reel short, “Location Arkansas,” 
to be made in CinemaScope and Eastman 
Color, will be the first film produced by 
Robert Alexander Productions. 


Canadian Court Rules 
On Television Copyright 


In what is believed to be the first judg- 
ment relating to the involved problem of 
television program copyright, the Exchequer 
Court of Canada in Ottawa recently awarded 
$300 in damages and an injunction to Can- 
adian Admiral Corporation for infringe- 
ment of copyright in films of football games 
telecast over CBFT, Montreal, in 1952. 
The Court found there was no copyright 
infringement in live telecasts ot football 
games relayed by the defendant, Rediffusion, 
Inc., a community antenna 
private homes because they were not per- 
formances in public. showings 
of the relayed pick-up in Rediffusion’s show- 
rooms were held to be an infringement of 
Admiral’s copyright interest in the films 
telecast. 


service, to 


However, 


Davis Plans Drive-In 

Dan Davis, president of the Norwood 
Theatre Company, Florence, Ala., has an- 
nounced he will begin constructing the 
Wheeler Drive-In Theaire, on the 
Wheeler Highway, two miles west of Tus 
cumbia, Ala., shortly. It will house 44 cars. 
It also will have a 100 seat viewing room, 
for winter usage. 


Joe 


St. Patrick's Day Parade 

“St. Patrick’s Day Parade,” a featurette in 
color, began a run this week at the Baronet 
theatre, New York, in association with Cel 
tic Films feature there, “The Spell of Ire 
land.” It is a filming of the New York 
parade. 








Since the top sergeant 
started kissing Donald 


...maneuvers have never ml 
been so much fun! — ° 


STARRING Vis 


DONALD O'CONNOR: sULIA ADAMS CHILL WI 
LYNN BARI - ZASU PITTS with Allison Hayes 


Directed by ARTHUR LUBIN + Screenplay by Devery Freeman and James B. Allardice - Story by Herbert Baker - Based 
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BILLS: MAMIE Van BOREN-gyamcis 


fa - Mara Corday - Karen Kadler and The Talking Mule 


j on the character “Francis” created by David Stern * Produced by TED RICHMOND + A UNIVERSAL-INTERNATIONAL PICTURE 





TAX CUT SPLIT 
HOT CEA TOPIC 


Annual Exhibitor Meeting 
Monday Seen Evoking 
Some Crisp Fireworks 


by PETER BURNUP 

LONDON: The Cinematograph Exhibitors 
Association opens its annual convention— 
certainly one of the most momentous in its 
forty-year history—on Monday at the in- 
land watering resort of Yorkshire’s Harro- 
gate, chosen in tribute to this year’s CEA 
president, Claude Whincup, himself a dedi- 
cated Yorkshireman. 

High on the agenda of the Association’s 
general council deliberations and at the now 
traditional open forum, to which any of the 
hundreds of exhibitors attending the con- 
vention may contribute, will be the resolve- 
ment of the division of the recent entertain- 
ment tax remission. 


Exhibitors Want Revision 


The Chancellor of the Exchequer made it 
clear that in making his concession he had 
in mind not only assisting exhibitors but 
putting producers on a firmer financial basis. 
The latter happy issue could only be arrived 
at through an increase in the rates of the 


seat-levy paid into the Eady Fund by ex- 


hibitors. But theatre men would not agree 
to the increase until the third party to the 
arrangement, namely distributors, consented 
to a revision in the existing break-figure 
formula. 

Following an acid dispute, the Renters’ 
Society brought forward a formula which, 
it was claimed, would put exhibitors in a 
position at least equal to that obtaining in 
regard to their net boxoffice take before the 
Budget concession. But having won that 
point—and even intransigent exhibitors ad- 
mit that it was a step in the right direction 
—CEA’s officers still press for a radical 
revision in the break-figure formula as the 
pre-requisite for their coming talks with 
producers in regard to the scale of the Eady 
Levy. 

With some shrewdness, the officers have 
now elected to leave the decision to the rank- 
and-file at Harrogate. Everyone agrees that 
the Renters put their formula forward as 
at its a basis for negotiation. But 
there’s no doubt that CEA’s executive will 
get a whole-hearted mandate at Harrogate 
to continue the battle with the distributors 
in an endeavour to achieve that complete 
revision of break-figure practice. 


lowest 


Wage Demands an Issue 


But looming menacingly over the general 
council’s debates will be the latest wage 
demands of Tom O’Brien’s National Asso- 
ciation of Theatrical and Kine Employees. 
Despite the fact that the last agreement be- 
tween Mr. O’Brien and CEA was nego- 
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SCREEN FIGURES ARE 
HONORED BY QUEEN 
LONDON: Members and those closely 


associated with the motion picture 
industry figured prominently in the 
Queen's Birthday Honours announced 
here last week. Knighted was Beverly 
Baxter, Member of Parliament, but 
perhaps better known as the film 
critic of the "Evening Standard." The 
Order of the British Empire was given 
to Tom Stobart, cameraman for “The 
Conquest of Everest," while Denis 
Wratten, head of Eastman Kodak's 
motion picture division, was named a 
Commander of the Order of the 
British Empire. W. Somerset Mau- 
gham, many of whose novels and 
short stories have furnished material 
for films, was named a Companion of 
Honour, practically the country's 
highest honour. Poetess Edith Sitwell, 
who wrote the script for Columbia's 
forthcoming “Fanfare for Elizabeth," 
was named Dame Commander of the 


Order of the British Empire. 





tiated only a few months ago, the union 
now seeks wage increases of 15 per cent up 
to and including wages of £7 a week; and 
10 per cent on wages in excess of that. 

To the demand CEA has countered—apart 
from the short time which has elapsed since 
the negotiation of the present agreement— 
that its theatres (even with the remission) 
cannot support the latest demand and that in 
any event the cost-of-living index has re- 
mained virtually static over the last year. 

Mr. O’Brien has now engaged in a vio- 
lent newspaper and public-platform cam- 
paign of denunciation of CEA’s cynical 
bosses. The latter will undoubtedly receive 
the mandate they seek at Harrogate from 
realistic theatre men ‘accustomed to similar 
O’Brien demonstrations over the years. 

Wage demands and the break-figure dis- 
pute, not to speak of the Eady levy scale, 
undoubtedly will keep delegates mighty busy 
in the four days of the convention. 


Plan Ad Film Festival 


Significant witness to the rapid growth of 
the newly-formed International Screen Ad- 
vertising Services is seen in the fact that 
membership of the new organization now 
extends to 20 countries. Ernest Pearl, 
chairman of the film-advertising firm of 
Pearl & Dean, Ltd., and a founder member 
of I.S.A.S., announced this last week in 
revealing that an Advertising Film Festival 
will be held in Venice, Italy, for four days 
beginning September 28, 1954. 

Entries of films for the Festival, said Mr. 


Pearl, will not be confined to members of 
the Association. The Festival will be open 
to any producer of advertising films. Early 
indications are that there will be not less 
than entries of 200 films, including 75 from 
the U. S. 

Entries, limited to three minutes in length, 
will be divided into four classes: cartoon; 
puppets, marionettes, or models; live ac- 
tion, and film series entered for the same 
advertiser. 

Founder-rules of I.S.A.S. permit one 
member only from each constituent country. 
Alexander Film Company is the American 
member of the Association’s Executives. 

V 

Louis de Rochemont’s ‘Martin Luther” 
will be distributed here through British 
Lion, although no arrangements have yet 
been set for the picture’s public screening. 
It is considered likely that it will be shown 
at the Leicester Square Rialto which car 
ters normally for specialized audiences, and, 
thereafter, at similar provincial houses. No 
circuit deal is in contemplation for the pic- 
ture. 


Columbia’s latest British production, 
“Father Brown,” starring this land’s famed 
Alec Guinness who already is widely popular 
in the U. S., got off last weekend to out- 
standing success at Paramount’s Plaza 
theatre. 


Promote Kastner to 


New Columbia Post 

LONDON: The promotion of Lacy W. 
Kastner to the position of executive vice- 
president, was announced this week by 
Joseph A. McConville, president of Colum- 
bia Pictures International. Mr. McConville 
made the announcement here Monday at the 
2lst birthday sales convention of the 
United Kingdom and Eire organization. 
Under the new assignment Mr. Kastner will 
assume charge of all foreign operations 
under Mr. McConville’s supervision. Mr. 
Kastner, a Columbia vice-president for the 
last several years, has been, since January 
general assistant to Mr. McConville in 
New York. 


UA to Release Rank's 


"Romeo and Juliet" 

“Romeo and Juliet,” the J. Arthur Rank 
Organization’s new million-dollar film pres- 
entation in color by Technicolor, has been 
acquired for release by United Artists, it 
was announced jointly this week by John 
Davis, managing director for Rank and 
Arthur B. Krim, president of United Artists. 
The picture was filmed in Verona, Italy 
and at locations mentioned in the original 
play. Laurence Harvey and Susan Shentall 
portray the title roles. It was adapted for 
the screen and directed by Renato Castellani. 


UA Selling "Victory" 

United Artists will sell “Victory at Sea” 
to the theatres, Arthur Krim, president of 
the company, disclosed in New York last 
week. The film is a documentary condensed 
from the NBC-TV series of the same title. 
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India Code - 
Likened to 
American 


The text of the new directive of the Cen- 
tral Board of Fiim Censors in India—in 
effect the production code for India—re- 
veals a striking similarity to and influence 
by the Production Code of the U. S. film 
industry. 

The Indian directive, like the U. S. Code, 
has three general principles, basically the 
same in both Codes. The three Indian gen- 
eral principles are: 

“1. No picture shall be certified for pub- 
lic exhibition which will lower the moral 
standards of those who see it. Hence the 
sympathy of the audience shall not be thrown 
on the side of crime, wrong-doing, evil or 
sin. 

“2. Standards of life, having regard to 
the standards of the country, and the people 
to which the story relates shall not be so 
portrayed as to deprave the morality of the 
audience. 

“3. The prevailing laws shall not be so 
ridiculed as to create sympathy for violation 
of such laws.” 

The general principles of the U. S. Pro- 
duction Code are: 

“1. No picture shall be produced which 
will lower the moral standards of those who 
see it. Hence the sympathy of the audience 
shall never be thrown on the side of crime, 
wrong-doing, evil or sin. 

“2. Correct standards of life, subject only 
to the requirements of drama and entertain- 
ment, shall be presented. 

“3. Law, natural or human, shall not be 
ridiculed, nor shall sympathy be created for 
its violation.” 

Under the heading “Particular Applica- 
tions,” the U. S. Code goes into extended 
ramification and elucidation of the three gen- 
eral principles. my 

The Indian code, under the same heading™ 
also goes into extended explanation and 
breakdown. The body of taboos is roughly 
the same as those in the Code of this 
country. 


MGM Promoting Kartoon 


Karnival, A "Package" 

MGM will make available to the exhibitor 
a Kartoon Karnival, for which it has already 
made a special Technicolor trailer, and a 
four-tone one-sheet. The company’s various 
series of cartoons, “Tom, Jerry, aud Nib- 
bles,” “Spike and Tyke,” “Barney Bear,” 
“Lucky Ducky,” and “Droopy” will be open 
to exhibitors so they may make packages. 
William B. Zoellner, sales head for shorts 
and newsreels, also announced five new sub- 
jects coming up: Pete Smith’s “Sate at 
Home,” and “Sleepytime Squirrel,” a Tech- 


nicolor cartoon, in June; and “Homesteader 
Droopy,” “Bird Brain, Bird Dog,’ and 
“Baby Butch,” all color-by-Technicolor car- 
toons. Release of the latter three will be 


in July. 
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THE WINNERS CIRCLE _ |. 


Pictures doing above average business at first runs in the key cities for the week end- 


ing June 12 were: 


Albany: THREE Coins IN THE FOUNTAIN 
(20th-Fox). . 6 

Atlanta: CarnivaL Story (RKO), DIAL 
M For Murper (WB), GONE WITH THE 
Winp (MGM, reissue) 3rd week. 

Baltimore: D1aL M ror Murper (WB) 
2nd week, THE Lone Wait (UA). 

Boston: D1iaLt M ror Murper (WB) 2nd 
week, STUDENT PRINCE (MGM), THREE 


CoINs IN THE FountTAIN (20th-Fox) 
2nd week. 
Buffalo: Arrow IN THE Dust (AA), THE 


Lone Wait (UA) holdover, SIEGE AT 
Rep River (20th-Fox), THREE CoINs IN 
THE Fountain (20th-Fox) 3rd week. 

Cincinnati: CarnivaL Story (RKO), THE 
Lone Wait (UA). 

Cleveland: Bair (Col.) and BATTLE oF 
Rocue River (Col.) double bill, THE 
Moon Is Biue (UA) 3rd week, THREE 
CoIns IN THE FounTAIN (20th-Fox). 

Columbus: Srupent Prince (MGM). 

Denver: INDISCRETION OF AN AMERICAN 
Wire (Col.), THREE COINS IN THE 
Fountain (20th-Fox). 

Detroit: D1rar M ror Murper (WB), 
Tue Frencu Line (RKO), THe LonG 


Wait (UA), THREE COINS IN THE 
FounTAIN (20th-Fox). 

Hartford: Drums Across THE RIVER 
(U-I), MEN oF THE FIGHTING LADY 


(MGM), THREE COINS IN THE FOUN- 
TAIN (20th-Fox) 2nd week, WITNESs TO 
Murper (UA). 

Indianapolis: MeN oF THE FIGHTING 
Lapy (MGM), Turee COINS IN THE 
Fountain (20th-Fox). 

Kansas City: GoNE WITH 

** (MGM, reissue) holdover. 

Memphis: D1at M ror Murper (WB), 


THE WIND 


JoHNNy Guitar (Rep.), THE Lone 
Wait (UA). 
Miami: D1at M ror Murper (WB). 


(Para.), 
(20th- 


Milwaukee: ELEPHANT WALK 
THREE COINS IN THE FOUNTAIN 
Fox). 

Minneapolis: D1aL M ror Murper (WB) 
holdover, THe Livinc Desert (Disney), 
MEN oF THE FIGHTING Lavy (MGM), 
THREE COINS IN THE FOUNTAIN (20th- 
Fox). 

New Orleans: INDISCRETION OF AN AMER- 
IcCAN WIFE (Col.), THREE COINS IN THE 
FouNTAIN (20th-Fox). 

Oklahoma City: ELerpHaNr WALK 
(Para.), SECRET OF THE INCAS (Para.). 

Philadelphia: Diat M For MuRDER 
(WB) 3rd week, FLAME AND THE FLESH 
(MGM) 2nd week, THREE COINS IN THE 
FountTaAINn (20th-Fox) 3rd week. 

Pittsburgh: Tue Lone Wair 
THREE COINS IN THE FOUNTAIN 
Fox) 2nd week. 

Portland: ELepHANT WALK (Para.) 2nd 
week, JOHNNY GUITAR (Rep.) 2nd week, 


(UA), 
(20th- 


THREE COINS IN THE FOUNTAIN (20th- 
Fox) 2nd week. 

Providence: Executive Suite (MGM) 
2nd week. 

Toronto: MEN or THE FIGHTING LaDy 


(MGM), Witp One (Col.) 


Vancouver: Horson’s Cuotce (UA) 8th 
week, Rep GARTERS (Para.). 

Washington: CaptTarin’s PArApise (UA) 
3rd week, D1at M For Murper (WB) 

2nd week, FLAME AND THE FLESH 
(MGM), Frencn Line (RKO) 4th 
week, KNocK oN Woop ( Para.) 8th week, 
THREE COINS IN THE FOUNTAIN (20th- 
Fox). 








_ African Explorer Film 


For Republic Release 

Lewis Cotlow, explorer, is en route to 
Africa where he will make an authentic full- 
length color film featuring the big game and 
primitive tribes of Equatorial Africa. 

The picture, which will encompass a six- 
month expedition through Kenya, Tan- 
ganyika, Nigeria, Union of South Africa 
and other parts of Africa, will be released by 
Republic Pictures. 


Defense Subject to Be 
Delivered Without Fee 


The Department of Defense short subject 
about women in the Armed Forces, “The 
Price of Liberty,” will be delivered gratis 
to theatres, Charles Boasberg, chairman of 
the general sales managers’ committee of 








the Motion Picture Association, announced. 
All distributors are handling the physical 
distribution of the film, which was produced 
by Warner Pathe News under the auspices 
of COMPO. 


Cocglinee Offs for UA 


United Artists has opened a sales branch 
in Casablanca, French North Africa, it 
was announced by Arnold M. Picker, 
foreign distribution vice-president. The of- 
fice will be managed by Andre Aubuouet, 
who has been associated with the company’s 
Paris office for the last four years. 








Boston Bars ''Line'’ Dance 

The Boston Board of Censors this week 
ruled that the solo dance performed by Jane 
Russell in RKO’s “The French Line” must 
be cut from the film before it can be shown. 
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CARL CHRISTIAN HAS RECIPE 
AFTER 50 YEARS A SHOWMAN 


There’s nothing like the direct approach, 
Carl Christian believes. Owner of the Cozy 
theatre, Tuckerman, Ark., he knows that to 
know your neigh- 
bors—who are the 
customers — you 
have to let them 
know you. And Carl, 
after 50 years in the 
business, is not at 
all reticent. He tells 
the people of Tuck- 
erman just what he 
thinks; he lets them 
share his problems; 
and certainly it pays 
off. 

Last year, he pub- 
licly celebrated his 
50 years with a redecoration of his theatre, 
a personal message to his public, a recapitu- 
lation of his early days as a demonstrator 
of the Edison Talking Machine, and an 
invitation to see the machine and some of 
the records he used. 

This year, right after the partly success- 
full tax fight, he printed and distributed 
leaflets bearing another. personal message 


Carl Christian, in 1912 


calling attention to a letter he had written 
to trade papers. The message was headed 
“Taxation And Real Life Drama!’’; and it 
noted the abolition of the tax on admissions 
of less than 50 cents, that the period of the 
tax covered his years in Tuckerman, and 
that he admits taxes are for the purposes of 
government. 

It also carried a synopsis of his letter to 
the trade, in which he commented that ten 
vears ago he had some eight small town 
theatres, and now has “little more than 
one”; and that their assets were $60,000, 
and now the sum is less than $40,000. He 
also quoted his letter thus: 

“Anyway, I still retain, I hope, my full 
mentality intact, and still have those price- 
less and indispensable assets of a showman 
—Courage, Imagination, Enthusiasm, Initi- 
ative, and a lot of know-how, gained from 
a wide and varied experience, and, after 
72 years of life, over 50 of it spent in Show 
Business, I believe I have fully acquired 
that wonderful and sustaining philosophy 
to take life in stride. 

“T have no regrets, no alibies, and I 
know, too, that an old showman never quits 
—so here I go, again.” 








San Francisco Museum Takes 
Modern Art's Film Library 


The San Francisco Museum of Art will 
become the west coast center for circulating 
motion pictures from the Museum of Mod- 
ern Art Film Library, beginning September, 
1954, it was announced in New York and 
San Francisco recently by the boards of 
trustees of both institutions. Under the new 
agreement, which aims at cutting transpor- 
tation costs for organizations on the west 
coast, 16 mm prints of 34 programs of mo- 
tion pictures from the collection of the 
Museum of Modern Art will be circulated 
by the San Francisco Museum of Art to 
schools, colleges, universities and film study 
groups in the western states of the U. S. 
Alaska. 


and Hawaii and 


Expect Increase in 


Argentine Production 
WASHINGTON: Increased supplies of 
rawstock, Government loans and _ possible 
increases in admission prices combine to 
brighten the outlook this year for Argentine 
film producers, according to Commerce De- 
partment film chief Nathan D. Golden. 
Mr. Golden said that at least 60 films 
were expected to be produced this year, 
compared with 39 last year. The 1948-51 
average was about 50 features per year. 
In the last quarter of 1953, the Industrial 
Credit Bank liberalized its policies for grant- 
ing loans to Agentine producers, Mr. Golden 
reported. Moreover, recently representatives 
of all branches of the industry have been 
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pleading with the Government to boost ad- 
mission prices and so increase production 
revenues from exhibition. Finally, rawstock, 
long in short supply, is being imported from 
Italy, Germany, Japan and the United King- 
dom. 


Invite Exhibits for 
TESMA-TEDA Meet 


Invitations were sent this week to compa- 
nies who may wish to exhibit at the com- 
bination exhibitor-supply company conven- 
tion at the Conrad Hilton Hotel, Chicago, 
October 31 through November 4. According 
to Fred Matthews, president of the Theatre 
Equipment and Supply Manufacturers Asso- 
ciation, one of the participants, 72 of 144 
booths allocated to members already have 
been sold. Other participants are the Theatre 
Owners of America, the Theatre Equipment 
Dealers Association, and the International 
Popcorn Association. 


Western Germany 
Production Up 


WASHINGTON: Film production in 
Western Germany last year hit 103 features, 
compared with 82 in 1952, Commerce De- 
partment film chief Nathan D. Golden re- 
ported. He said 14 of the 103 features 
produced last year were co-productions, in- 
cluding two U. S.-German features. An 
estimated 200 documentary films and short 
subjects were produced in 1953, compared 
to 264 documentaries and short subjects in 
1952, the Commerce official said. 


70 Theatres 
Carry N. Y. 
Fight on TV 


Some 70 theatres throughout the United 
States were prepared to accommodate 200,- 
000 spectators to see the Marciano-Charles 
heavyweight championship fight which was 
to be held Thursday night at the Yankee 
Stadium in New York, according to Theatre 
Network Television, Inc. Motion picture 
prints of the bout were to be distributed 
by United Artists on Friday morning to 
first-run metropolitan New York theatres, 
and to others throughout the country over 
the weekend. 

Sixty-one theatres and nine drive-ins were 
set for the closed-circuit telecast, according 
to Nate Halpern, president of TNT. Ticket 
prices for the theatre telecast varied from 
$3.30 to $4.80 per person in the closed and 
outdoor theatres, with loge seats in the same 
situations costing $5. 

The theatres are located in 45 cities from 
coast to coast with metropolitan New York 
and all of New England blacked out. 

Mr. Halpern stated that “90 per cent of 
all available closed circuit installations have 
A. T. & T. long line clearances for Thurs- 
day.”” The Marciano-Charles telecast was the 
69th closed circuit event presented by TNT 
and its affiliated company, Tele-Sessions, 
Inc. 

Apart from the theatre telecast of the 
fight, United Artists contracted to distribute 
a film of the event, and at mid-week was 
preparing to rush prints to theatres over 
the weekend. 

The fight was to be broadcast by radio 
but not by television except for the exclusive 
closed circuit transmission to theatres. 


Boston Salesmen's Unit 


Reelects Gubbins Head 
BOSTON: At the annual election of officers 
of the Motion Picture Salesman Club of 
Boston, Jack Gubbins, Paramount, was re- 
elected president. Others elected were John 
Peckos, vice-president ; Irving Farber, treas- 
urer; Louis Josephs, secretary; Joseph Ra- 
hilly, sergeant-at-arms. The six directors are 
Arthur Gerome, William Kumins, “Bud” 
Lewsi, Maynard Sickles, “Jud” Parker and 
Joseph Wolf. 


Reopen in Albuquerque 

The Coronado theatre, Albuquerque, 
N. M,. which has been closed for six months 
and was formerly operated by Mrs. Dolly 
Best and Jack Michelson, has been reopened 
by Alex Provas and Tiburcio Villalobos. 


Ellis Gets "Temptress" 


Ellis Films has acquired the Italian film, 
“The Temptress,” Jack Ellis, president, has 


announced. Anna Maria Ferrero stars in 
the film. Associated with Ellis Films in 
the production is George Chasanas. 
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Fa ollywood _ ae 


by WILLIAM R. WEAVER 
Hollywood Editor 


ANY seeming relationship between the pro- 
duction upsurge of the past fortnight and 
the impending visit of Theatre Owners of 
America board and executive committee 
members intent upon inquiring into reasons 
for a product shortage is as purely coinci- 
dental as it is fortuitous. Nevertheless, the 
start of 17 pictures within the fortnight— 
nine in one week and eight more the next— 
creates a climate distinctly favorable to the 
success of the discussions that Exhibition 
and Production are preparing (as this is 
written) to devote to a clarification of what- 
ever misunderstandings of each by the other 
m..y be found to prevail. 

A production upsurge is always the best 
possible answer to most of the questions the 
production community is ever called upon to 
confront. It is not, of course, an easy an- 
swer to arrange, because nobody can simply 
order an upsurge and count on its springing 
into instant presence, but the producing com- 
panies, major and independent, are happily in 
the grip of one at just the right moment to 
make the meeting of exhibitor minds and 
producer minds congenial. Much good can 


come of that. 


Technical Confusion 
Straightening Out 


\lthough there is no single conspicuous 
cause for the sudden decision of a good many 
producers to start shooting pictures, here, 
abroad and it cannot be denied 
that developments in the technological de- 
partment of the industry have been of a kind 
to lift the restraints under which 
producers have had to plan and perform 
extra-dimensionalism set in. Policy 


wherever, 


some of 


since 
decisions in several quarters have made it 
practicable, rather suddenly, for an inde- 
pendent producer, for instance, to film a pic- 
ture in such wise that it can be exhibited, 
with benefit of laboratory ministrations, in 
just about whatever dimensions and shapes 
any individual exhibitor may require. 

This development is sweet music to the 
ears of the externally-financed producer and 
his banker friends who’ve been working the 
other (television-film) side of the investment 
street more diligently than this one lately. 
Of course it is pleasant listening, also, for 
the production heads of major studios, sub- 
ject always to the flickering fancy of their 
notably fickle public and subject addition- 
ally, the past year or more, to the dictates of 
the research department and laboratory. 

To be sure, the curtain is far from down 
on the technological stage. There are new 
contentions about color and color processes. 
There is 
largely unexplored. 
set forth by champions of 


1 whole wilderness of optics still 
The conflicting claims 
the 
from reconciled. 


principal 
It will be 
a long time before, if ever, the processes of 


shapes are far 


32 


production are standardized, but there is a 
growing belief around Hollywood that it will 
be a long time, too, before anybody intro- 
duces system or style or means or manner 
as far from common practice as some of 
those that have been introduced in the 18 
months since Arch Oboler and Milton Gunz- 
burg pitched “Bwanna Devil” into the pro- 
duction hopper and set it to hopping as never 
before in the memory of the eldest native 
son. But the time has come, it appears, when 
a producer can plan a picture without fear 
of its becoming structurally obsolete before 
release date, and can produce it in a form 
that will still be in general use when it gets 
into the theatres. So, we noted, production 


is on the upsurge. 


Four of the eight pictures started during 
the week are in color. Two of the four are 
in. CinemaScope. One is an independent 
enterprise with no distribution channel set. 

The 20th Century-Fox use of CinemaScope 
is entitled “The Black Widow,” which Nun- 
nally Johnson is both directing and produc- 
ing. It has Ginger Rogers, Van Heflin, 
Gene Tierney, George Raft, Reginald Gard- 
ner and Peggy Ann Garner in its cast, and 
is being photographed by Charles G. Slarke, 
one of the great camera men of an industry 
that gives its cinematographers far too little 
note for the miracles they perform. 

CinemaScope is in Warner Brothers use, 
along with WarnerColor, on “Track of the 
Cat,” a Betjac Production, which has Rob- 
ert Mitchum, Teresa Wright, Diana Lynn, 
Tab Hunter, Beulha Bondi and William 
Hopper in the cast. Robert Fellows is the 
producer, William A. Wellman directing. 

Producer Tobert Stillman is using Tech- 
nicolor on “The Americano,” for RKO re- 
lease, which has Glenn Ford, Ursula Thiess, 
Frank Lovejoy and Cesar Romero as prin- 
cipals. Sam Wiesenthal is executive pro- 
ducer, and William Castle is directing. 

Eastman color is being used by Ohio 
Films, independent, on “Fresh from Paris,” 
which is being directed by Les Goodwins for 
Buck Houghton, associate producer. For- 
rest Tucker, Margaret Whiting, Barbara 
Whiting, Martha Hyer, Dick Wesson, Wally 
Cassell and Bill Henry are in the cast. 

Steady black-and-white was chosen with 
pointed purpose by producer Hayes Goetz 
and director Joseph Newman for ‘Police 
Story,” an Allied Artists production in the 
level-eyed tradition of that company’s “Riot 
in Cell Block 11,” which it in no wise re- 
sembles save as its straight photography may 
impart to it the ring of realism. Principal 
players in it are Gary Merrill, Jan Sterling, 
Paula Raymond, Emile Meyer and Regis 
Toomey. 

The incomparable Bud Abbott and Lou 
Costello got going on “Abbott and Costello 
Meet the Keystone Cops,” the title of which 
tells its own story, for Universai-Internal- 


tional. Fred Clark and Lynn Bari, two of 
the surest talents in show business, head the 
supporting cast. Howard Christie is pro- 
ducer ; Charles Lamont is directing. 

“Tall Man Riding” is a Randolph Scott 
vehicle, for Warner release, under produc- 
tion of David Weisbart, one of the leaders 
in the younger phalanx of producers, and 


directed by Lesley Selander. 
Mickey Rooney went to work in “The 
Atomic Kid,” for Republic, with Robert 


Strauss, Elaine 


Davis, 
Whit Bissell in the cast. 


Bill Goodwin and 
Maurice Duke is 


producing and Leslie Morrison is directing. 


THIS WEEK IN 
PRODUCTION: 





STARTED (8) 


A.A, 
Police Story 


INDEPENDENT 
Fresh from Paris 
(Ohio Films; Eastman) 


REPUBLIC 
Atomic Kid 


RKO 
Americano (Robt. Still- 
man; Technicolor) 


COMPLETED (2) 


COL. 
Phffft 


SHOOTING (26) 


A.A. 


Bob Mathias Story 
(Mathlon Prod.) 


COL. 

Joseph and His Breth- 
ren {(CinemaScope; 
Technicolor) 


FILMAKERS 


Private Hell 36 


INDEPENDENT 

Walk the Dark Street 
(Valor Prod.) 

Return of Columbus 
(Paal-Real) 

Day of Triumph 
(Century; Eastman) 
Long John Silver (Kauf- 
man; CinemaScope; 

Technicolor) 


LIPPERT 
Adventure in Rio 


(Corona) 


MGM 

Many Rivers to Cross 
(CinemaScope; East- 
man) 

Jupiter's Darling 
CinemaScope; East- 
man} 

Deep in My Heart 
(Technicolor) 


PARAMOUNT 


Love Is a Weapon 
(Pine-Thomas; Vista- 
Vision; Technicolor) 


20TH-FOX 
Black Widow (Cinema- 
Scope; color) 


U-l 
Abbott & Costello Meet 
Keystone Cops 


WARNER 

Track of the Cat 
(Batjac; Cinema- 
Scope: WarnerColor) 

Tall Man Riding 


MGM 


Athena (Technicolor) 


To Catch a Thief 
(VistaVision; Techni- 


color) 


RKO 

Conqueror (Cinema- 
Scope; Technicolor) 

20,000 Leagues Under 
the Sea (Disney; 
CineScope; Techni- 
color) 

20TH-FOX 

That Lady (Atlanta 
Prod.; CinemaScope; 
color) 

There's No Business Like 
Show Business (Cine- 
maScope; Techni- 
color) 

Woman's World (Cine- 
maScope; Techni- 
color) 

U-I 

Five Bridges to Cross 

Smoke Signal (Techni- 
color) 

Destry (Technicolor) 


WARNER 

Drum Beat (Jaguar; 
CinemaScope; 
WarnerColor) 

Silver Chalice (Cinema- 
Scope; WarnerColor) 

East of Eden (Cinema- 
Scope; WarnerColor) 

Helen of Troy (Cinema- 
Scope; WarnerColor) 

Land of the Pharoahs 
(CinemaScope; 
WarnerColor) 
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Westrex Has 
New Line 


The Westrex Corporation, and its sub- 
sidiary companies in 36 countries abroad, 
this week announced the availability of a 
complete new line of theatre sound repro- 
ducing equipment. 

The Westrex multi-channel sound systems 
are composed of the following main units: 
the Westrex R9 stereophonic reproducer for 
magnetic sound tracks; an integrator for 
optical directional sound tracks; the R7 op- 
tical sound reproducer for high quality 
optical sound; the T454 power amplifier ; 
the T604A pre-amplifiers for good magnetic 
reproduction; new cabinet assemblies with 
associated switching equipment and which 
allow servicing of equipment from the front 
of the cabinets, and new high and new low 
frequency assemblies to be used with the 


new T570A_ network. 


Telemeter Demonstrates 
Closed Circuit Hook-up 


Possibilities of “closed' circuit” television 
in hotels were explored this week by Ampli- 
Vision, a division of the International Tele- 
meter Corporation. There were daily tele- 
casts Monday through Wednesday to re- 
ceivers located among the 1,600 rooms of 
the Park Sheraton Hotel. They were sent 


from 7:30 to 9:00 p.m., and comprised 
Paramount short subjects and _ cartoons. 
They were in conjunction with the annual 
convention of the Natonal Community Tele- 
vision Association, and included a 
“telephone service for NCTA 
registrants whereby listed names on a call- 
board were televised to the rooms, and then 


also 


message” 


those responding were enabled to converse 
“face to face” with their callers. 


Ontario Theatres Study 
Attack on Ticket Tax 


TORONTO: The amusement tax, particu- 
larly as it affects the small theatre owner in 
Ontario, is being looked into by a special 
committee set up by the Motion Picture 
Theatres Association of Ontario and non- 
MPTAO independents. The study author- 
ized by the executive board of the MPTAO 
is asking the co-operation of all individuals 
and groups in exhibition. Joint discussions 
resulted in complete support for the MPTAO 
as the representative of all Ontario exhibi- 
tors Committee for Amusement Tax 
Lionel Lester has been named chairman of 
the special committee and its presentation to 
Premier Leslie Frost of Ontario, who is also 
Provincial Treasurer. Members of the com- 
mittee are R. W. Bolstad, C. R. B. Salmon, 
H. C. D. Main, William Summerville Jr. 
and Angus Jewel. Among those who met 
with them such non-MPTAO Inde- 
pendents as Ben Freedman, Morris Ritten- 
berg and Al Daniels. 


relief. 


were 


Reelect Buck and O'Brien 
To Catholic Actors Unit 


At the annual meeting of the Catholic 
Actors Guild of America, Gene Buck and 
Pat O’Brien were reelected president and 
vice-president. Those elected to other posi 
tions were: Jay Jostyn, second vice-presi 
dent; Ed Begley, recording secretary ; 
Frank MecNellis, 
Ann Sullivan, 
social secretary (theatrical), and Madelein« 
Larkin, 
Members of the executive board were chosen 
as follows: Matt Briggs, Audrey Egan, Lil 
lian Fallon, Mrs. J. P. Gallagher, 
Johnson, Fred Kelly, Paul Lilly, Robert 
Dale Martin, J. Joseph McDermott, Harry 
Oldridge, Pat O’Shea and James Saute 


Jane 
Taylor, historian; chait 
man of the executive board; 
(non-theatrical ) 


social secretary 


Jase n 


Brewer Group Invites 
Walsh to Meeting 


HOLLYWOOD: The Southern 
committee “Brewer for 

[ATSE” has invited international president 
Richard Walsh to attend a dinner at the 
Hollywood Athletic Club on July 8 so that 


“delegates to the coming convention could 


California 


for president ot 


information 
regarding campaign issues.” Th 
invitation to Mr. Walsh, signed by C. \ 
(Pat) Offer, secretary of the 
California committee, stressed: the 
despite 
parties should hold “the welfare of the in 
ternational” in 


much is possible 


be given as 


extended 


Southern 
point that 


differences between factions, all 


common interest. 








COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 








OT na) 


sone FRED. MacMURRAY 
PHIL CAREY nc nesene KIM NOVAK 


with DOROTHY MALONE 
Screen Play by ROY HUGGINS + Produced by JULES SCHERMER 


Directed by RICHARD QUINE 


General Release: August 


Dver 


=A STORY OF TEMPTATION 





THE 


MAW 


vs. 


BILLY 


THE KID 


COLOR BY 


Technicolor 


STARRING 


SCOTT BETTA 


BRADY - ST. JOHN 


Story and Screen Play by JOHN T. WILLIAMS 
Produced by SAM KATZMAN * Directed by WILLIAM CASTLE 


General Release: August 
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People in ee ews 


josera I. BREEN, director of the Production 
Code Administration; CHARLES P. SKovu- 
RAS, president of National Theatres, and 
Y. FRANK FREEMAN, vice-president of 
Paramount Pictures, each have received 
honorary degrees of Doctor of Laws last 
weekend. Mr. Skouras was honored by 
Loyola University; Mr. BREEN by his 
Alma Mater, St. Joseph’s College of Phila- 
delphia, and Mr. FREEMAN by the Uni- 
versity of Southern California, of which 
he is a trustee. 


STEPHEN EDWARD SEADLER, son of MGM’s 
advertising manager SILAs F. SEADLER, 
has become engaged to INGRID LINNEA 
Apotrsson. The wedding will take place 
this summer in Stockholm. 


GerorGE RotH has resigned as general sales 
manager of Fine Arts Films, Inc., and has 
opened New York offices where, under the 


newly organized Atlantic Pictures Corp., 
he will engage in the distribution of for- 
eign and domestic films. 


Mort BLUMENSTOCK, Warner Bros. adver- 
tising and publicity vice-president, is in 
New York from the coast. 


BERNARD McCartuy has been promoted 
from I.F.E. sales representative to Mid- 
west district manager. 


Frep Quimby, head of MGM’s shorts de- 
partment, has joined the company’s “30 
Year Club.” 


ArtHur H. Lockwoop, treasurer of Lock- 
wood and Gordon Theatres, by unanimous 
vote, has been elected president of the 
Children’s Cancer Research Foundation, 
succeeding MARTIN J. MULLIN, president 
of New England Theatres, who has been 
president for the past five years. 





Terry Announces Two 
Cartoons Per Month 


Paul Terry, producer of 20th Century- 
Fox’s Terrytoons, announced over the week- 
end that starting this month there will be 
two all-purpose Terrytoons characters avail- 
able to exhibitors on a monthly basis. The 
short subjects will be adaptable for projec- 
tion in CinemaScope proportions through 
anamorphic lens, or in standard or wide- 
screen proportions through regular 35mm 
lenses. Mr. Terry said eight Terrytoons 
will be available through September. How- 
ever, between June and the end of the year 
Terrytoon will release a total of 14. The 
announcement comes on the eve of the 
launching by 20th-Fox’s 38 branches in 
the U. S. and Canada of a six-month testi- 
monial to Mr. Terry. 


New Variety Club 
Appoints Officers 


NEW ORLEANS: Page M. Baker has 
been named temporary chief barker of the 
newly formed Variety Tent No. 45. Other 
officers of the unit are Harold Cohen, first 
assistant chief barker; W. A. Briant, second 
assistant chief barker; Don Brandon, prop- 
erty master and Henry Plitt, dough guy. 
Members of the board of directors are Mr. 
Barker, Carl Mabry, Mr. Briant, William 
Holliday, Mr. Brandon, E. A. MacKenna, 
Mr. Cohen, Louis Boyer, L. C. Montgomery, 
Mr. Plitt and Joel Bluestone. 


Dailas Variety Club 


Honors Two Texans 

DALLAS: The Variety Club was filled to 
capacity here June 7, with a local and state- 
wide audience gathering to honor Lynn 


34 


and H. A. Daniels 
O’Donnell, in behalf 
Motion Picture 


Smith from Gonzales 
from Sequin. R. J. 
of the Texas Council of 
Organizations, presided over the honor 
ceremonies. Variety International chief 
barker George C. Hoover was principal 
speaker. He was introduced by executive 
director William McCraw. The induction 
ceremonies for eight new members were 
conducted by Wallace Walthall. 


Film-Papers' Mutual Interests 

The mutual interests of motion picture 
theatres and newspapers were highlighted in 
talk recently by George Atton, district man- 
ager for Golden State Theatres at Santa 
Cruz, before the Advertising Managers As- 
sociation in San Francisco. The talk later 
was published in “Editor & Publisher.” 





OOPS, MY DEAR! 


Last week RKO announced that the 
Southern California Motion Picture 
Council had awarded a certificate of 
merit to the King Brothers for their 
RKO release “Carnival Story.” “In 
lauding this .. . drama for its general 
excellence,” the announcement said, “it 
was recommended as a picture for fam- 
ily audiences.” Presentation of the cer- 
tificate was made by Mrs. William A. 
Burk, president.of the organization. 
Two days later Mrs. Burk said her 
organization would “re-evaluate” the 
picture and that a correction would be 
carried in the next issue of “Fox West 
Coast Unbiased Opinions,” the circular 
in which the original appraisal was 
carried. 








National 


Film Board 
For India 


by V. DORAISWAMY 

BOMBAY: The Government of India plans 
to set up in the near future a National Film 
Board which will be directed to supervise 
the activities of a Film Production Bureau 
and a Film Institute, according to a state- 
ment made recently in Parliament by the 
Minister for Information and Broadcasting. 
It is understood the Board also would take 
over the functions of the Central Board of 
Film Censors. 

In another development, the 1948 ban on 
theatre construction has been lifted. 

As now contemplated, the Production Bu- 
reau would provide a library and research 
service to producers, advising on the artistic 
quality of scripts as well as helping to esti- 
mate production costs. The Film Institute 
will be set up to train directors, camera- 
men, sound engineers and editors. 

Discussions on how the Board will be 
financed and who will be its members now 
are under way. 


Motion Picture Pioneers 
Elect 1954 Directors 


The Motion Picture Pioneers and the 
Motion Picture Pioneers Foundation met 
in New York last week and elected a board 
of directors as follows: Jack Alicoate, Bar- 
ney Balaban, Harry Brandt, Jack Cohn, 
Sam Dembow, Jr., Ned Depinet, Gus Eys- 
sell, Si Fabian, William German, Abel 
Green, William Heineman, Marvin Kirsch, 
John O’Connor, Robert O’Donnell, Martin 
Quigley, E. V. Richards, Jr., Sam Rinzler, 
Herman Robbins, Gradwell Ben 
Shlyen, Spyros Skouras, Harry J. Takiff, 
Joseph Vogel, and Major Albert Warner. 


Grand Rapids Variety Club 


Receiving Heart Award 

The Grand Rapids Variety Club, Tent 27, 
was given the 1953 Heart Award Citation 
and Plaque this Tuesday, as part of its 
observance of Variety Club Week. The af- 
fair was a cocktail party, sponsored by 
the Pepsi Cola Company; and entertain- 
ment; and a dinner. It was held in the Pant- 
lind Hotel. George Hoover, International 
Chief Barker, presented the citation. 


Sears, 


Simonelli to Speak 

Charles Simonelli, eastern advertising and 
publicity department manager of Universal 
Pictures, will be the principal speaker at 
the Butterfield Circuit’s annual managers 
convention in Lansing, Mich., June 23-24. 
Participating in the meetings will be 
Butterfieid’s executives headed by M. F. 
Gowthorpe, president and treasurer; H. E. 
Stuckey, vice-president in charge of buying, 
and Paul W. Seippel, vice-president in 
charge of booking. 
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ALBANY 


“From Here To Eternity,” “The Glenn 
Miller Story” and “The Long, Long Trailer” 
have demonstrated potent box office appeal 
at exchange district drive-ins, just as they 
did in conventional theatres. Ml. 
Connolly, division manager of the new 
northeast 20th Century-Fox grouping, made 
his first visit in that capacity. Connolly, 
well known here, conferred with branch 
manager Nat S. Rosen and others. . . . Ad- 
ditional visitors included: Louis W. Schine, 
of Gloversville; Sidney Kulick, Bell Film 
Exchange, New York; Don Gilson, operat- 
ing theatres in Canton, Massena and Alex- 
andria Bay; Tony Scalise, of Alexandria 
Bay; George Thornton, of Saugerties and 
Windham; Rube Cantor, of Syracuse, buyer 
and booker for Star-Lit drive-in, Water- 
town; Sam Davis, of Fleischmanns. .. . The 
annual Variety Club golf tournament will 
be held at the Shaker Ridge Country Club, 
Colonie, June 28, as first announced. Harry 
Alexander and Aaron Winig are co-chair- 
men. 


ATLANTA 


John Stembler, president of Georgia Thea- 
tre Company, and his wife spent the week- 
end in Washington, D. C., visiting Mr. 
and Mrs. Phillips Graham. Graham is 
president and publisher of the Washington 
“Post and Times Herald.” ... Mrs. Joan 
DeLoach, Jacksonville, Fla. and Mrs. 
Elimor Brown have been added to the book- 
ing department of Republic Pictures. . . 
Jimmy Wilson has been transferred from the 
Memphis branch of Manley Popcorn Co. to 
the Atlanta branch. . . . Homer Clark, for- 
merly sales representative, Columbia Pic- 
tures, is now with the ABC Booking Service 
as booker. He replaces Eddie Atkinson, who 
resigned. . . . James Karantious has applied 
for a permit to build a drive-in at Titusville, 
Fla... . Leslie D. Swaeba, manager of the 
Montgomery drive-in, Savannah, Ga., plans 
to install CinemaScope. . . . The Atlanta 
Variety Club held an “Old Newsboy Victory 
Party” which grossed more than $65,000. 
... A. B. Padgett, Wilby-Kincey Service 
and chief barker of Variety Club, is back 
at his office after an operation. 


BALTIMORE 


M. Robert Rappaport, son of I. M. Rap- 
paport, Rappaport Theatres, has returned 
from a month’s vacation in Europe. . . Phil 
Isaces, Paramount branch manager, in town 
visiting local exhibitors. ... Mr. and Mrs. 
J. Lawrence Schanberger, Keith’s Theatres, 
celebrated their 34th wedding anniversary. 

Mark Silver, Allied Artists represen- 
tative, has left Sinai Hospital and is re- 
cuperating at home. . . . Joe Einbinder, 
Hagerstown, Md., has opened his new Ed- 
mondson drive-in on route 40, three miles 
west of Edmondson Village shopping center. 
. . . Morton Gerber, District Theatre head, 
in town visiting the Royal theatre and man- 
ager Jack Barton. ... Son of “Bud” Rose, 
UA salesman, is flying in from California 
this week to spend the summer vacation 
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with his father... . Mrs. Walter Gettinger, 
wife of Howard theatre owner, is in 
Lutheran Hospital. . . . Jack Whittle, Ave- 
nue theatre in Ocean City, at his summer 
home. .. . John Miller, Hancock, Md., ex- 
hibitor, in town visiting. 


BOSTON 


George Kraska, foreign film importer who 
brought “Miracle On Skis” to this country, 
has another short subject in preparation for 
a fall release called “Ski Flying Dare 
Devils.” Jacob Asadorian has opened the 
gates of his newest drive-in, the Wamesit 
in Lowell. . . . Nat Ross has resigned as 
salesman for Relston, Inc., candy conces- 
sionaires, to take a summer vacation and will 
announce his new business connection this 
fall. ...C. J. (“Connie”) Russell, Maine 
exhibitor, and his wife celebrated their 50th 
wedding anniversary at a buffet supper party 
in Bangor hosted by their two children and 
their families. ... Boston-born A. R. Nunes, 
who is a Hollywood producer, visited his 
family here and flew back to Hollywood to 
produce “Cry Vengeance” to be distributed 
by Allied Artists. 


BUFFALO 


Buffalo Bill, in the person of Richard 
T. Kemper, zone manager, Dipson Theatres, 
was on hand to welcome Bill Kutz, national 
president of the Saints and Sinners when 
he arrived at Buffalo airport to preside at 
the National convention of the organiza- 
tion last week-end in Hotel Statler... . Pat 
Swift has resigned as sales manager of 
WBUF-TV to take over a sales post with 
his alma mater, WGR-TV which will start 
in a few weeks to telecast the NBC program. 
... The Center telecast Thursday night of 
the Marciano-Charles battle was a sell-out 
two days before the event and manager Leon 
Serin sold standing room only tickets. All 
tickets were $3.50 and no seats were re- 
served. .. . George Gammel, head of Gam- 
mel Theatres circuit, and the Mrs. are hav- 
ing a swell time visiting throughout Europe. 

. Stanley Weber, former Buffalo exhibi- 
tor, is back at the Fort Erie race track, 
which he will again manage this season, 
getting things in shape for the opening on 
BUY Bi. 46 2 A heavy schedule of syndicated 
film programs is being offered by CHCH- 
TV across the border in Hamilton, Ont., 
which has started telecasting on Channel 11. 


CHICAGO 


Four-Screen Drive-in, 138th and Halsted, 
$325,000 installation that ran into projec- 
tionists trouble and remained closed last 








WHEN AND WHERE 


June 27-29: Annual convention, Mississippi 
Theatre Owners Association, Edgewater 
Gulf Hotel, Edgewater Park, Miss. 


November 17: Annual dinner, Motion Pic- 
ture Pioneers, Hotel Astor, New York. 














Spotlight 


season, reopened June 18 with a single huge 
screen measuring 50 by 90 feet. The out- 
door theatre has been renamed the Halsted 
drive-in. ... U. S. Navy, 9th Naval District, 
is offering full cooperation to Columbia fot 
“Caine Mutiny” ballyhoo. Film opens here 
June 30. . . . Sid Blumenstock, Paramount 
advertising manager, was here June 14 to 
plan campaign for local premiere of “Knock 
On Wood.”’... Jack Thoma, Chicago pub- 
licist and one-time Columbia Picture ex- 
ploitation man, joined B and K managerial 
staff recently. He’s assigned to the United 
Artists theatre. . . . Jimmy Gilliam, young 
son of 20th Century-Fox division manager, 
Tom Gilliam, is learning the business from 
the ground floor up. He has joined B and 
K as assistant manager trainee assigned to 
the Roosevelt theatre. .. Sam Lesner, “Daily 
News” film critic, discusses film news and 
reviews on “Movie Editor’s Desk,” Tues- 
day, Friday and Saturday 6:15 p.m., over 
station WNMP. 


CINCINNATI 


Some of the local suburbans and drive-ins, 
as well as a few in the territory, are offer- 
ing appreciable competition to the downtown 
first runs. Locally, five suburban houses 
have installed CinemaScope equipment, 
while the Twin drive-in, a 2,000-car project 
within the city limits, is playing and ex- 
tensively advertising first runs. In the area, 
some drive-ins also are playing first run 
product. ... The Cincinnati Variety Club, 
Tent No. 3, is planning to run a boat ex- 
cursion on July 17, with complete details 
to be announced The Liberty 
theatre at Pikeville, Ky., which has been 
shuttered for the past two years, again has 
been relighted, although the house will be 
open only one night per week during the sum- 
mer months, it was announced by Robert 
Tarbeck, city manager for Elmart Theatres, 
which has this house and the Weddington 
theatre here. The town also has a drive-in 
theatre which recently opened for the season. 

. James Doyle, Paramount salesman, has 
been assigned to the Columbus, Ohio, terri- 
tory. He previously covered West Virginia, 
which hereafter will be under jurisdiction of 
Vincent Kramer... . A. J. Sexton has an- 
nounced the permanent closing of his Alfon 
theatre, at Ashland, Ky. 


CLEVELAND 


Herman Goldberg, in charge of Warne 
properties, was in town... . Mary Maxwell 
of Modern Theatres and her hubsand are 
back from a Florida vacation. . . . George 
Stevens, former theatre manager, is seri- 
ously ill in Euclid-Glenville Hospital. 
Mrs. Agnes Seitz, Columbia inspectress, 
died suddenly. . . . Ed Ramsey has leased 
his Plymouth theatre, Plymouth, to a church. 

. Jack Schlaifer, newly appointed United 
Artists special representative, spent a couple 
of days here renewing old associations. . . . 
Marie Roessell, U-I cashier, is vacationing 
on an Ohio River boat trip. .. . Irving Field 
is donating the film and use of his Cort- 


soon. 


(Continued on following page) 


(Continued from preceding page) 
land theatre, Cortland, for a benefit per- 
formance for his projectionist, John Fee, 
who suffered severe injuries in a motor cycle 
accident. Virginia Beard, lead of the 
film division of the Cleveland Public Library, 
succeeds Mrs. William G. Sullivan as presi- 
dent of the Motion Picture Council of 
Greater Cleveland. Other newly elected of- 
ficers are: vice-president, Mrs. Joseph W. 
Chase; recording secretary, Mrs. James 
Prutton; corresponding secretary, Mrs. L. 
F. Williams; treasurer, Mrs. Fred W. 


Chapman. 


COLUMBUS 

John Barcroft, former chief barker of 
the Columbus Variety Club, Tent No. 2, was 
appointed chairman of the reorganization 
committee for the club at a luncheon meet- 
ing at the Virginia Hotel. Members of the 
committee include Jim Bushman, WTVN; 
Ben Hayes, Columbus “Citizen” columnist ; 
Paul Frank, WHKC newscaster; Charles 
Sugarman, World theatre; Homer Mee- 
chum, WTVN and Bob Hutchinson, WLW- 
C. Two more members will be named by 
Barcroft. Show business people are invited 
to a dinner meeting June 21 at a location 
to be announced. Officers will be elected 
and a petition prepared for reactivation to 
be presented to Variety International. . . 
Miles auto theatres have inaugurated special 
summer Saturday midnight shows with re- 
issues featured. Free coffee and doughnuts 
will be given midnight show patrons. 
Bernard Ginley, manager of the Southern, 
announced start of the summertime policy 
of 10-cent weekday matinee admissions for 
children under 15. 


DENVER 


The Rex, Brighton, Colo., (740 seats) 
was burned to the ground in a fire thought 
to have been started by defective wiring in 
the air conditioning unit. Starting about 
5 a.m., the fire gained headway rapidly, and 
the manager and his wife, Mr. and Mrs. 
Shelby Doty, escaped with their six-month- 
old son, about five minutes before the apart- 
ment was in flames. Owned by Atlas Thea- 
tres, Denver, the house will be rebuilt on 
a deluxe scale as soon as possible. 
George C. Hoover, chief barker of Variety 
International, was here conferring with 
local Variety officers 
manager for RKO, became a grandfather 
the first time when his daughter, Mrs. 
Joseph F. Pells, gave birth to a son, Mark 
Stephen. Wendell Bjorkman, western 
representative for Disney Prod., was here 
on business. 


DES MOINES 

The annual Variety Club golf-stag, held 
at Hyverion Club on June 7, was pronounced 
a success by the throng which attended. A 
number of exhibitors who attended the day’s 
events stayed over in order to see a screen- 
ing of “Magnificent Obsession” shown by 
Lou Levy at the Ingersoll. .. . Ben Marcus, 
Columbia district manager, was in the city 
for a few days. ... Waverly Edgington, vet- 
eran Row inspectress, is working at the 
Columbia exchange during the vacation sea- 
son. Florence Muse, Columbia inspec- 
tress, is vacationing in Michigan. .. . Phyllis 
Redman is the new bookers steno at Uni- 
versal. .. . Two from Universal on vacation 
are Pat Patrick, salesman, and Irene Lind, 
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AT THE LOCAL LEVEL. One of the sales meetings conducted by Paramount home office 
executive teams around the country. Above, the scene is Buffalo, as personnel from 
there and Albany conferred. Seated are A. W. Schwalberg, president of the Paramount 
Film Distributing Corporation; John E. Moore, assistant eastern division manager; Dan 
Houlihan, Albany branch manager, and Ed C. DeBerry, Buffalo branch manager. Stand- 
ing, in order, are Francis Lynch, Albany booker; Howard Smidt and Howard Bugie, 
Albany salesmen; Frank Saviola, Buffalo salesman; Tony Mercurio, Buffalo booker; Sid 
Blumenstock, assistant national director of advertising, publicity and exploitation; and 


E. J. Wall, Buffalo field representative. 





biller. ... Mildred Davis was away from the 
Universal exchange a few days because of 
illness. . . . A. H. Blank, president of Tri- 
States, has begun remodelling of the store 
building at the southwest corner of Seventh 
and Walnut streets, which he owns. The 
building houses several women’s apparel 
stores. ... The majority interest in the Star- 
lite and SkyVue drive-in theatres at Water- 
loo has been sold by Philip E. Winslow to 
the Central States Theatre Corp. S. A. Oel- 
lerich, also of Waterloo, retains his minority 
interest in the two houses and will continue 
active in the management. 


DETROIT 

The Fox theatre previewed “Demetrius” 
Friday evening as an added feature. David 
Idzal, managing director, says the added 
business the blind billing brings plus the 
word-of-mouth circulating a week or so be- 
fore the actual opening more than balances 
time spent. .. . Nick George, a Disney artist, 
toured Pontiac schools, hitting six in six 
hours, plugging “Pinocchio.” . . . Many a 
chunk of turf will fly June 28th when the 
Variety Club of Detroit takes to the links at 
their golf party and dinner at Tam O’Shan- 
ter. Thomas Ryan, Rouge theatre in 
suburban River Rouge, was awarded a cita- 
tion by the Veterans of Foreign Wars 
Henry A. Dennison post. . . . Abe Schiller 
who used to book here is doing public rela- 
tions in Las Vegas. ... Wayne Brenkert is 
selling coffee to drive-ins. He formerly 
operated the Brenkert Light Projection Co. 


HARTFORD 


Ben Rosenberg, ex-district manager, New 
England Theatres, and now general manager 
of Penn-Paramount Theatres, Wilkes-Barre, 
Pa., and Mrs. Rosenberg, passed through the 
territory, enroute to Brown University grad- 
uation of their son at Providence... . 
George Smith, purchasing manager, Hart- 


ford Theatre Circuit, and Mrs. Smith are 
marking their 25th wedding anniversary. 
. . . Ted Harris, managing director, State 
theatre, Hartford, and family are enroute to 
Miami on a three-week vacation. .. . New 
“Get Home Early” policy, with main feature 
screened at 8:40 p.m., is in effect on Monday 
and Thursday nights at the Manchester 
drive-in, Bolton Notch, Conn. 


INDIANAPOLIS 


More than 100 exhibitors were expected 
at the Indiana Allied spring convention at 
Lake Wawasoo Tuesday and Wednesday, 
according to ATOI secretary Wm. A. Car- 
roll. The six-week bus strike finally 
ended Sunday morning. Greater Indianapo- 
lis immediately announced a 25-cent admis- 
sion until 1 p.m. Monday and Tuesday to 
start the downtown shoppers coming in 
again, ... Marion County Prosecutor Frank 
H. Fairchild has dropped charges against 
four exhibitors arrested for showing “French 
Line.” Two of the six theatres that opened 
it are plaything it a second week... . True- 
man Rembusch was in Kansas City, Mo., on 
legal business last week. He won't get home 
until after attending the ATOI convention. 

. John L. John, MGM field man recently 
transferred from here to Pittsburgh, is back 
for a special job on “Gone With the Wind.” 


JACKSONVILLE 


Bob Anderson has assigned H. S. Stewart 
to assist Marshall Fling in managing the 
new Southside drive-in, a de luxe, 600-car 
outdoor theatre which will be equipped for 
CinemaScope. With remodeling com- 
pleted, a decorating firm was readying the 
Variety Club quarters in the Roosevelt Hotel 
for an early opening. ... Buford Styles, U-I 
branch manager, advanced O. O. Ray, Jr., to 
office manager, leaving a vacancy in the 
chief booker’s post. . . . Jerry Wexford, 

(Continued on opposite page) 
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J. Arthur Rank sales representative, surveyed 
the Palm Beach-Miami territory. . . . Inde- 
pendent booker Evelyn Hazouri was back 
from a south Florida tour... . Jerry Solak, 
U-I steno-booker, resigned to join her hus- 
band in Boston upon his discharge from the 
Navy. ... Bill Murphy, Walt Disney Pro- 
ductions, was here with plans to move into 
a local office. . . . Auditors at branch offices 
included Frank Zuplan, RKO, who later left 
for Charlotte, N. C., and Al Goldberg, Para- 
mount, in from New York. . .. Bob Tylo 
has been added to the RKO booking staff. 
... Roy Smith’s plant in Tampa has begun 
the production of tropical drink syrups for 
the drive-in trade. 


KANSAS CITY 


“Quo Vadis” returns to Kansas City, its 
first time here at popular prices and first 
time on wide screen. It is at the Paramount, 
Tri-States first run here... . The Esquire, 
downtown, Fox Midwest, after an extended 
run of “The Moon Is Blue,” continues as a 
first run—“Top Banana” to be followed by 
“Heidi.” . . . The Roxy, downtown theatre 
of the Durwood circuit, went on a first run 
policy with “The French Line,” showing 
several weeks; and continues as first run, 
with “Secret of the Incas.” ... “Gone With 
the Wind” had a strong start at the Midland. 

. . “Hondo” was shown at six drive-ins 
simultaneously, promoted by large joint ad- 
vertising. 


LOS ANGELES 


The Film Row Club’s “Get Acquainted 
Spring Dance,” held at the Hollywood Ath- 
letic Club, was a huge success, with more 
than 400 members and their guests attend- 
ing. . . . Sam Klein, Film Row theatre 
broker, suffered minor injuries in an auto- 
mobile accident. . . . Back on the job after 
undergoing surgery, was popcorn salesman 
Bill Spencer, Manley Co. .. . Retiring to 
devote all her time to being a housewife 
was Charlene Gaxiola, Warner bookkeeper. 
She will be succeeded by Harriet Charles- 
worth, who has been upped from general 
clerk, while a ned employee, Mitzie Kostrub, 
has been engaged to take over the general 
clerk’s duties. . . . In from New York was 
John Wolfberg, who operates the Imperial 
and Newsreel theatres here. . . . Bakersfield 
theatre owner Roy Lemucchi and his wife, 
June, are celebrating the arrival of a blessed 
event who weighs six pounds, seven ounces. 
The new arrival has been christened Joseph 
Richard. . . . Bill Alford, Desert Hot Springs 
exhibitor, was in tecwn to buy and book. 


MEMPHIS 


Fire, believed to have been caused by de- 
fective wiring, was responsible for several 
thousand dollars damage to Savannah thea- 
tre, Svannah, Tenn. About 100 patrons were 
in the theatre when the fire started and filed 
out in an orderly manner. All escaped un- 
hurt. J. W. Foster, 35, projectionist, was 
singed by the flames but was not hospital- 
ized. Herrod Jimmerson, owner, re- 
opened the Airway theatre, Little Rock, 
Ark., June 11, booking and buying out of 
Memphis. Pat Flemming, owner, has 
closed Gail theatre, Round Pond, Ark. ... 
John Rhea, manager of Bob Burns theatre at 
Van Bruen, Ark., is vacationing in Mem- 
phis. .. . A son was born to Mr. and Mrs, 
Adolph Baker, Owensboro, Ky., where Mr. 
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Baker is manager of Malco and Strand 
theatres. . . . Floyd Harvey, salesman for 
Universal, Memphis, and Mrs. Harvey are 
parents of a son born at Baptist Hospital. 

. N. B. Blount, manager of Monarch 
Theatre Supply Co., is on a business trip to 
Camden, N. J. 


MIAMI 


Don Tilzer reported the Royal had a 
world premiere showing of “Silver Lode.” 
... Marty Wucher, manager of the Town, 
is very proud of his beautiful and versatile 
wife, Jeanne Moore, cafe society entertainer, 
who is a regular performer on the WTVJ 
Thursday program, “At Jackies House.’ 
... The Lincoln theatre and Wometco per- 
sonnel were saddened by the recent death of 
Harry Goldminz, who had been an affable 
addition to the staff for several years. Sym- 
pathies went to the wife and son who sur- 
vive him. A round robin of staff changes 
was necessitated by the resignation of Jerry 
Evans, as manager of the Lake in Lake 
Worth. Replacing him was Dewey Fuquay, 
who vacated the post of manager of the 
Coral where Al Panetz now takes over. Al’s 
spot as assistant at the Olympia has been 
filled by Dave Kay. At the Paramount, 
manager Charlie Whitaker gets David 
Payne as his assistant and Ralph Puckhaber, 
manager of the Florida, now has Tom Braun 
as his aide. 


MILWAUKEE 

Bill Anderson is taking over all activities 
for the National Film Service and Milwau- 
kee Film Center it was announced by Oliver 
Trampe. ... The Fox-Venetian theatre here 
is now showing art pictures, as is the Fox- 
Downer. One theatre is on the East side 
the other on the West side of town. Both 
theatres are first run. The 800-seat 
Badger theatre, Oconto, open last week 
with CinemaScope and stereophonic sound. 
Peerizo Bros. own the house. .. . Tony La 
Porte’s (Avalon theatre) daughter, Dolores, 
graduated from Messmer High this week. 
... Mr. Bates, office manager at Republic, 
spent his vacation in Indianapolis. 


MINNEAPOLIS 


The 7-Hi drive-in is installing a 100-foot 
screen and CinemaScope. So is the Minot 
outdoor theatre at Minot, N. D. The two 
are the first outdoor stands in the territory 
to install CinemaScope. Stan McCul- 
loch, booker at RKO, was in Syracuse, 
N. Y., to attend the funeral of his father. 
. .. Joe Carrier is operiing a new blaster- 
type drive-in at Hallock, Minn. . . . Genne- 
vieve Donnavan, cashier at Columba, cele- 
brated her 25th year with the company... . 
Fay Dressell, RKO branch manager, was in 
northern Minnesota, contacting key situa- 
tions with salesman Bill Winters. .. . Bill 
Danelz has installed a wide screen in his 
Border theatre at Elmore, Minn. . . . Fol- 
lowing the suggestion of a patron, Harry 
Katz, manager of the suburban World, is 
bringing back old classics to the theatre. . . . 
Harry Weiss, RKO Theatres district man- 
ager, visited situations throughout Iowa... . 
Darlene Peterson, booking stenographer at 
Paramount, will marry Louis Nelson on 


June 26. 


OKLAHOMA CITY 


Allied Independent Exhibitors held a 
meeting at the Biltmore Hotel in the Der- 





.. The Criterion theatre, 
which has been closed for remodeling, will 
reopen in about two weeks, it was an- 
nounced. ... Mr. and Mrs. Gordon Leonard 
have returned from their vacation. Mr. 
Leonard is manager of the Criterion theatre 
‘ A screening of ““Magnificent Obsession” 
was held recently at the Will Rogers theatre. 
Film was well received with a full house of 
exhibitors and visitors. ... Warner Brothers 
had a special screening of “High and 
Mighty” at the Plaza theatre. School 
children in Oklahoma City were given a 
free movie June 7 by Oklahoma City theatre 
owners. By presenting a clipping from the 
Sunday or Monday “Oklahoman” any child 
under 15 was admitted free from the time 
the theatres opened its doors until 4 p. m. 
Each movie house showed its current film 
attractions, and in some cases showed special 
cartoon features, and a few of the houses 
offered special prizes and future tickets of 
admission. 


NEW ORLEANS 

Earl J. Baker, Fox, Pollock, has reopened 
the Princess, Tullos, La. . . . Mrs. Alma 
Campo, Warner Bros. bookkeeping machine 
operator, is slowly recovering after an emet 
gency appendectomy. ... W. O. Williamson, 
Jr., Atlanta, Warner Bros. district manager, 
was a caller at the local exchange. ...M. H. 
3randon, president of Film Transit, Mem 
phis, visited with his son Dan, general man 
ager of Transway, and his. staff. 
Rebel Productions’ headquarters report that 
“Naughty New Orleans,” their initial pic 
ture, is registering excellent grosses -_ 
Harold Cohen, Jr., a novice in the Jesuit 

rder, currently a teacher in Jesuit College, 
Tampa, Fla., is here on a two-weeks visit 
with his parents. Frank H. Heine re 
places Ed Constantine as manager Stevens 


rick room, June 2. . 


Picture Exchange. Mr. Constantine re 
signed. ras, See Wiltse, Dallas, owner of 
St. Bernard drive-in, Arabi, La., took over 


the reins while manager C. M. Jones and 
family were on a pleasure jaunt. 


PHILADELPHIA 


Barney Sackett, who had been managing 
the Keystone, weekend operation of the 
Stanley Warner Circuit, left the company 
and was succeeded by Del Jones. Other 
managerial changes in the circuit has Dave 
Kaplan, former manager of the Virginia, 
Atlantic City, N. J., going to the Stanley in 
that city, with Edward Shickman, assistant 
manager of the Warner there, moving up as 
manager of the Virginia... . J A new screen 
and a new generator has been installed at 
the Trans-Lux World. Gene Plank, 
manager of the Reading drive-in, Reading, 


Pa., became the father of a son born last 
week. ... Walter Reade Theatres announced 
giant screen installation at the Lawrenceville 
drive-in near Trenton, N. J....I. J. Se 
gall’s Theatre Management Associates is 
now handling the Easton, Easton, Pa., and 
the Strand, Gettysburg, Pa... . Muhlenberg 
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Township, largest borough in the county 
outside of Reading, Pa., has scheduled the 
amusement tax to bring in $33,000 or more 
this year... . Carl Herman resigned as man- 
ager of the Hollywood, Pottsville, Pa., to 
take over the ownership and management 
of the Little, Littleton, Pa. Courts in 
New Cumberland, Pa., dissolved a prelim- 
inary injunction against a group of pickets 
holding up construction of a drive-in being 
built by Shore Drive-In Theatre, Inc., near 
the Municipal Airport in Harrisburg, Pa. 


PITTSBURGH 


Although there’s still no sign of a truce in 
the five-week-old transit strike and down- 
town theatre business is still spotty, the pub- 
lic is beginning to patronize the hard-hit film 
houses better now than any time since the 
strike began on May 9. Bill Elder, 
manager of Loew’s Penn, got on the Mar- 
ciano-Charles theatre TV fight bandwagon, 
after he was flooded with requests from 
patrons who couldn’t buy ducats at either 
the Stanley or Harris. “La Ronde” 
seems set for a healthy run in the Art 
Cinema. . The Harris has finally set a 
definite date for ‘““The Caine Mutiny,” July 
23... . The fathers of Henry Burger and 
Phil Katz, Stanley Warner publicists here, 
are both hospitalized. . . . Contractor Dom 
Navarro was appointed committee chairman 
for the new Variety Club wing to be erected 
this fall at the Roselia Foundling Hospital. 


PORTLAND 


Merriman Holtz, Sr., has just returned 
home after a flying trip to his Pictures, Inc., 
film exchange in Anchorage, Alaska. 

Jack Braxton has resigned his position as 
manager of the Bagdad theatre and headed 
for California. Owner Al Meyers is now 
managing the spot along with his Academy 
theatre. . . . Guy Parks in as manager of 
the Star theatre. . . . Roy Rogers, Gordon 
MacRae, Tex Ritter, and Ed Sullivan were 
here for the Annual Rose Festival. Dale 
Evans bowed out the last minute due to ill- 
ness and sent her 14-year-old daughier in as 


a sub. . .. Uscar Nyberg, Oriental theatre 
manager, is on vacation, 


ST. LOUIS 


The Paramount Pep Club of the Para- 
mount Film Distributing Corporation of St. 
Louis is holding a series of screenings, Jim 
Castle, Midwest special representative, has 
announced. . . . The Esquire theatre, Cape 
Girardeau, Mo., is installing 35-foot-wide 
screen. . . . Lucius B. Morse, president of 
the St. Louis “Daily Record,” has been 
elected president of the Volunteer Film As- 
sociation of St. Louis. . The El-Fran 
theaters, of Illinois, with houses in Jackson- 
ville, Centralia, Mt. Vernon, Benton, Marion 
and West Frankfort, observed their first 
birthday during June. ... Star Vue drive- 
in theatre, a new one at Cape Girardeau, 
Mo., has opened for business, and is attract- 
ing large crowds. .. . The youth fellowship 
groups of the First Methodist Church at 
Cameron, Mo., went to St. Joseph, Mo., to 
see the premiere showing of the John Wes- 
ley film. 


TORONTO 


During the month of May, the Ontario 
30oard of Censors put nine pictures in the 
“Adult Entertainment” class. . . . Theatres 
in the city will be allowed to stage a mid- 
night show Dominion Day, July 1. Plans 
are being made by most of the houses to take 
advantage of the opportunity. A sug- 
gestion has been made by Arch H. Jolley, 
executive secretary, Motion Picture Thea- 
tres Association of Ontario, to theatre man- 
agers that they take advantage of the tourist 
business by placing window cards welcom- 
ing the tourists in various windows. 
Odeon, Edmonton, is scheduled to open July 
1 with the North American premiere of 
JARO’s “A Man In a Million.” . . . Five 
Toronto Odeon houses played “French 
Line” day and date. .. . Zeke Sheine, for- 
merly with JARO, has moved over to Odeon 
Theatres head office booking department. He 
will replace Guy Upjohn who has been made 
assistant to Harvey Hunt, chief circuit 
buyer. Robert Campbell, formerly as- 
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sistant manager at the Capitol theatre, Sud- 
bury, has been named manager of the Bloor, 
Toronto, in a switch of managerial posi- 
tions in the Famous Players circuit. 
Jack Labow and wife are the proud parents 
of a son Mr. Labow is RKO general man- 
ager in Canada. 


VANCOUVER 


FPC has installed CinemaScope in the 
Stanley and Broadway suburban theatres. 
... The Odeon Victoria installed KB Brit- 
ish equipment. There are ten installations 
to date, with two drive-ins planning the 
new equipment. Ralph Connor of the 
Odeon Trail is leading Canada in the sev- 
enth week of the big contest for showman- 
ship. . . . Misak Aivazoff, 78, a pioneer in 
Vancouver business and financial life, died. 
He built and operated the first motion pic- 
ture theatre at Prince Rupert, northern Brit- 
ish Columbia, which is now part of the 
FPC chain. . . New assistant to Ivan 
Ackery of the Orpheum is Clarry McCarthy, 
replacing Harry Hargraves who will live 
in California for health reasons. .. . Roger 
Maddison, contract clerk at 20th-Fox, has 
left for Calgary where he will be a booker 
for United Artists. .. . Bob Foster, business 
agent of Theatre Employees Union, will at- 
tend the national convention at Cincinnati 
in August. Lou Tisman has sold his 
485-car drive-in at Chilliwack to Clark 
Brothers (formerly in the lumber business 
in that area) for a reported $200,000. Mr. 
Tisman will remain at the operation as man- 
ager and broker. 


WASHINGTON 


Eartha Kitt was in Washington at Uline 
Arena on June 15 for the benefit of the Na- 
tional Council of Negro Women. . . . Sidney 
Eckman, MGM salesman, ana Mrs Eckman, 
are parents of a son... . The Super-Chief 
drive-in theatre, with the cooperation of the 
Dept. of Interior, is sponsoring an exhibit 
of Indian arts and crafts. . Two local 
theatres contracted to show the Marciano- 
Charles Fight on TV—the Lincoin at $3.50 
per seat, and the Hillside drive-in theatre, 
also at $3.50 
to President Eisenhower, became a Variety 
Club Tent No. 11 honorary member. 
Harold Saltz, Universal branch manager, 
has transferred his Variety membership 
from the Variety Club of Connecticut, to 
Tent No. 11, Variety Club of Washington. 





“HER TWELVE MEN’ 


20th-Fox Screen Room 1052 Broadway 

RKO Screen Room 195 Luckie St., N. W. 
M-G-M Screen Room 46 Church Street 
20th-Fox Screen Room 290 Franklin Street 
20th-Fox Screen Room 308 S. Church Street 
Warner Screen Room 1307 S. Wabash Ave. 
RKO Palace Theatre Bidg. 16 East Sixth St. 
20th-Fox Screen Room 2219 Payne Avenue 
20th-Fox Screen Room 1803 Wood Street 
Paramount Screen Room 2100 Stout Street 
20th-Fox Screen Room 1300 High Street 

Max Biumenthal’s Sc. Rm. 2310 Cass Avenue 
20th-Fox Screen Room 236 No. Illinois St. 
Florida State Screen Room 128 East Forsyth Street 
20th-Fox Screen Room 1720 Wyandotte St. 
United Artists’ Screen Rm. 1851 S. Westmoreland 
20th-Fox Screen Room 151 Vance Avenue 
Warner Screen Room 212 W. Wisconsin Ave. 
20th-Fox Screen Room 1015 Currie Avenue 
NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 
NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 

NEW YORK M-G-M Screen Room 630 Ninth Avenue 
OKLAHOMA CITY 20th-Fox Screen Room 10 North Lee Street 
OMAHA 20th-Fox Screen Room 1502 Davenport St. 
PHILADELPHIA M-G-M Screen Room 1233 Summer Street 
PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 
PORTLAND B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 
SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 
SAN FRANCISCO 20th-Fox Screen Room 245 Hyde Street 
SEATTLE Jewel Box Preview Thea. 

WASHINGTON RKO Screen Room 


2318 ond Avenue 
932 N. Jersey Ave., N.W. 
* LAFAYETTE, LA. Nona Theatre 
*Except Denver ond Lafayette which are 6/29 
M-G-M presents GREER GARSON « ROBERT RYAN in “HER TWELVE MEN” co-starring BARRY SULLIVAN e with Richard Haydn 
Barbara Lawrence « James Arness « Rex Thompson « Screen Play by William Roberts and Laura Z. Hobson e From the story by 
Louise Baker » Photographed in Ansco Color « Print by Technicolor « Directed by Robert Z. Leonard « Produced by John Houseman 


ALBANY 


Saskatchewan Revises 

Drive-In, Projection Rules 
TORONTO: Radical revisions in the Prov- 
ince of Saskatchewan rules on the location 
of drive-ins and examinations for projection- 
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ists were effective June 5. As to location 
of the drive-ins, none to be erected within 
two miles of a present operation, while 
projectionists handling 16mm arc _ light 
equipment must now take examinations. 
Twenty-five drive-ins were in operation in 
the province at the beginning of the season 
and several are under construction. There 
are 120 16mm situations in Saskatchewan. 
The fact that a projected drive-in would not 
be on the same highway as on in operation 
is not a factor in licensing. Other important 
changes affect heating systems, classes of 
projection licenses and date of payment of 
fees. 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. 
report covers 125 attractions, 6,027 playdates 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; 
BA—Below Average; PR—Poor. 


Act of Love (UA).......... 
ee oe ee ere 
All the Brothers Were Valiant (MGM) 


Back to God's Country (U-I).............. 


Bad for Each Other (Col.)...... 
RN a eg a Rae age = 


Battle of Rogue River (Col.)......... sais 


Beachhead (UA) 
Beat the Devil (UA). 


Beneath the 12-Mile Reef ‘(20th- Fox) . or 


Best Years of Our Lives (RKO) smvemeih 
Bigamist, The (Filmakers) ............ 
Border River (U-I) 
Boy From Oklahoma (WB).. 


Calamity Jane (WB)............. 
Captain's Paradise (UA)......... 
Carnival Story, The (RKO)...... 
Casanova's Big Night (Para.).. 

Cease Fire! (Para. 

Charge of the Lancers (Col. ‘, 
Command, The (WB).. 

Conquest of Mt. Everest (UA).. 
Crazylegs (Rep.) . 

Creature from the Black Lagoon (U- I). 


Coles Wave: (NBR isin i's. scicds evr calant 


Dangerous Mission (RKO).................. 
{Dial M for Murder (WB)................... 
*Diamond Queen, The (WB)................. 


Dragonfly Squadron (AA)...... 


Drums of Tahiti (Col.)........... Serer 
Duffy of San Quentin (WB)................. 


eh ae das CO eee 
Eddie Cantor Story mR: ba WS | ae 


El Alamein (Col.).. 

Elephant Walk (Para. .- 

Escape from Fort Bravo (MGM) . 
Executive Suite (MGM).. 


Fighter Attack (AA). 

tFlame and the Flesh (MGM). 

Flight Nurse (Rep.).. 

Forbidden (U-I) bese ods 
Forever Female (Para. ihe ‘Pesee 
French Line (RKO).. 

From Here to Eternity (Col. at 


Genevieve (U-l) . 

Geraldine (Rep.) . 

Give a Girl a Break (MGM). 
Glenn Miller Story (U-I).. 

Go, Man, Go (UA). 

Great Diamond Robbery (em). 
Gun Fury (Col.). 

Gypsy Colt (MGM).. 


Hell and High Water (20th- gsie 
Hell's Half Acre (Rep.). 

Here Come the Girls (Pare.). 
His Majesty O'Keefe (WB).. 
Hondo (WB) 
How to Marry a Millionaire (20th-Fox) . 


It Should Happen to You (Col.)...... 
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Jesse James vs. the Daltons —_ ) 
Jivaro (Para.) . 

tJohnny Guitar (Rep.).. 

Jubilee Trail (Rep.).. 

Julius Caesar (MGM). 


King of the Khyber Rifles (20th-Fox) 
*Kiss Me Kate (MGM 
Knights of the Round Table (MGM) 


Little Caesar (WB) (Reissue). . 
Living Desert, The (Disney). . 
Long, Long gd The (MGM) 
Lucky Me (WB).. 


Ma and Pa Kettle at Home ote ') 
Mad Magician, The one 

Man Between, The (UA).. 

Man Crazy (20th-Fox).......... 
Man in the Attic (20th-Fox).... 
Martin Luther (de ee es 
Miami Story, The (Col.).. 

Miss Sadie Thompson (Col)... 
Money from Home (Para.)..... 


Naked Jungle, The (Para.)..... 
Nebraskan, The (Col.).......... 
New Faces (20th-Fox)........ 
Night People (20th-Fox)...... 


Paratrooper (Col.) ..... 

Personal Affair (UA). . 

Phantom of the Rue Morgue “(WB).. 
Pinocchio (RKO) er 
tPlaygirl (U-I) .. epee 
Prince Valiant (20th- Fox) eran. 
Private Eyes (AA) ne 
Public Enemy (WB) (Reissue)........... 


Quo Vadis (MGM) (Reissue).............. 


Rails Into Laramie pees gs 

Red Garters (Para.)...... 

Rhapsody (MGM) . 

Ride Clear of Diablo (U- I). 

Riders to the Stars (UA).. 

Riding Shotgun (WB)...... Repo 
Riot in Cell Block Il (AA)............ 
River of No Return (20th-Fox).. 

Rob Roy (Disney-RKO).......... 
Robe, The (20th-Fox)......... ; 
Rose Marie (MGM)............ 


Saadia (MGM) 
Saskatchewan (U-I) 
Shark River (UA).. 
She Couldn't Say No. (RKO)... 
Siege at Red River (20th- Fox). . 
{Southwest Passage (UA)......... 


Taza, Son of Cochise (U-I)............ 
Tennessee Champ 1S are 
tThree Coins in the Fountain (20th- ame 
Three Sailors and a Girl (WB) 

Three Young Texans (20th-Fox).. 

Thunder Over the Plains (WB).. 

16d BONGRE LUA)... 02 cece iinens 
Tumbleweed (U-I) ........... 


Veils of Bagdad {U-I)............ 


Walking My Baby Home (U-I)... 
War Arrow (U-I).............. 
Wicked Woman (UA)......... 
Wild One (Col.).. 

Witness to Murder (UA). 

Yankee Pasha (U-I).. 
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CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, boxnumber and address. Minimuminsertion $1.50. Four 


insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


YD 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


, 


USED EQUIPMENT 


THEATRES 





EXPLOITATION 


mae 


W IT H 
the atre chain sitt 

paid, vacation. gro 
Please answer siving 
expected. 


MANAGER 
experience Ly 

Top salary 
hospitalization 


WANTED 
and promotional 
in eastern states 
insurance, and 
qualif cat ions, ext 


BOX 2791, MOTION 


yerience 


salary 
P IC TU RE HERALD 





SUPERVISOR—GOOD OP 
utive type—experienced in all phases 

ire theatre circuit. Some accounting 
r Chic Submit resume 
t H. St “HOENSTADT & SONS, 
n Ave., Chicago 5, Ill 


THEATRE ‘¢ nee UIT 
vortunity tor ¢ 





PROJEC rio NISS 
town the 
Permanent posit 
Franklin, Va 


agony aggre ye MAN FOR 
} 


small sion stand 
LYON THE ATRE CIRCUIT, 


| cellent 
| and sound, 


LAMPHOUSES AND RECTIFIERS, EX- 
condition, $495 pair; DeVry dual projection 
rebuilt $895, Holmes $495. Buy on time! 
S.0.S. CINEMA SUPPLY CORPORATION, 602 W. 
52nd St., New York 19. 


1KW 





SWELL BUYS AT STAR! CENTURY CC OR 
Simplex E-7 mechanisms, 6 month guarantee, only 
$475 pair; RCA MI-9050 soundheads, rebuilt, $595 
pair; Ashcraft or Strong mogul 70 ampere lamphouses, 
rebuilt, $489.50 pair; DeVry XD projectors, complete, 
rebuilt, $745 pair; Holmes projectors, heavy bases, 
are lamphouses, etc., rebuilt, $850 pair; What do you 
need? STAR CINEMA SUPPLY, 447 West 52nd 
Street, New York 19. 


DRIVE-IN EQUIPMENT 








MANAGER 
experience, tow! 


BOX 538, Frat n, Va 


POSITIONS WANTED 


EXPLOITATION MINDED MAN- 
circuit trained, desires 


MOTION PICTURE 


HOUSE SRPLOST ATION AND PRO- 
t Pe 


nanent 


Write 








EXTREMELY 
ager, thor¢ y perienced, 
good con 


HERAL D. 





SERVICES 


WINDOW CARDS, PROGRAMS, HERALD»s 
photo-offset printing. CATO SHOW PRINTING CO 
Cato, N. Y. 








NEW EQUIPMENT 


MASONITE MARQUEE LETTERS, 


ner, — a Signe; 4" —: 
‘$1.50 


602 W. 





FITS WAG- 
-50c; 10’ —60c; 
SOS. CINEMA 
52nd St., New 


SU P P LY CORPOR: ATION, 


York 19 

MIRRO-CLARIC REPRESENTS BEST 
in metalized all purpose screen—only $1 sq. ft. 
seams absolutely invisible! Kollmorgen wide 
lenses, special apertures immediately available! 
CINEMA SUPP LY CORPORATION, 602 W. 
St., New York 19 





VALUE 
Welded 
angle 
S.O.S. 
52nd 





| Arrange 


| SUPPLY 


CENTURY “CC” DRIVE-IN OUTFIT ONLY $3495, 
others from $1595 (send for lists). Imcar speakers 
w/4”" cones $15.50 pair w/junction box; Underground 
cable $65M. Time deals arranged. S.O.S. CINEMA 
SUPPLY CORPORATION, 602 W. 52nd St., New 
York 19 


STUDIO EQUIPMENT 


EXPERIENCE — SHOOT 
commercials, documentaries. 
tie-ups with local merchants. 
Catalog. S.O.S. CINEMA 
602 W. 52nd St., New 








CAPITALIZE YOUR 
local newsreels, TV 
advertising 
Film Production 


CORPORATION, 


Ask 


for 


| York 19. 








VENTILATING EQUIPMENT 


BEAT THE HEAT BUT NOT THESE PRICES 
—ball-bearing bucket blade exhaust fans 12’’—$25.50; 
16” —$37.50; 18”’—$45. Prompt deliveries blowers and 
air-washers. Send for details. S.O.S. CINEMA SUP- 
PLY CORPORATION, 602 W. 52nd St., New York 19. 


SEATING 


HERE’S A DELUXE CHAIR BUY! 1500 AMERI- 
can Bodiform fully upholstered, rebuilt like new $12.50; 
others from $4.50. Send for Chair Bulletin. S.O.S. 
CINEMA SUPPLY CORPORATION, 602 W. 52nd 
St., New York 19. 














MOTION PICTURE THEATRE—MARNE, MICHI- 
gan (near Grand Rapids) building and equipment. 
This is a modern theatre, built about five years ago. 
Seating capacity 408. Radiant heat. Air-conditioned. 
Motiograph projectors and sound. Large capacity park- 
ing lot. Situated in good agricultural area. Phone 
9-6221, Real Estate Department, THE MICHIGA N 
TRUST COMPANY, Grand Rapids, Mich. 





FOR SALE: CITY ISLAND, NEW YORK, ONLY 
neighborhood theatre, 590 seats, population 7,000. BOX 
2793, MOTION PICTURE HERALD. 





FOR SALE: TUNKHANNOCK THEATRE AND 
building which includes restaurant, jewelry store and 
two large apartments. Worth investigating. Write: 
THE WESTFALL AGENCY, Prince Hotel, Tunk- 
hannock, Pa. 





BOOKS 


TECHNIQUES” —THE NEW 
book that is a “must’’ for everybody in or connected 
with the motion picture industry—the clearly pre- 
sented, authoritative facts about 3-D, Cinerama, Cine- 
maScope and other processes—covering production, ex- 
hibition and exploitation—contains 26 illustrated arti- 
cles by leading authorities—edited by Martin Quigley 
Jr., 208 pages. Price $4.50 postpaid. QUIGLEY BOOK- 
SHOP. 1270 Sixth Ave., New York 20, N. Y. 





“NEW SCREEN 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
New 8th Edition. Revised to deal with the latest tech- 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a practical discussion of Television 
especially prepared for the instruction of theatre pro- 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
Invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





MOTION PICTURE AND TELEVISION ALMA- 
nac—the big book about your business—1953-54 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Als: all industry statistics. Com- 
plete listing of feature pictures 1944 to date. Order 
your copy today. $5.00, postage included .Send remit- 
tance to eye BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. 





Screen Actors Guild Agrees 
With Artists Managers Guild 


agents’ representa- 
Guild 


were 


Regulations to govern 
tion of Screen Actors members in 
the television film field upon 
this week hetween that union and the Artists 
Managers Guild. The 
last negotiations, in 

groups, 
agreement 1s 
mailed to 
agents to honor 


agreed 


field was not covered 
1949, 
because of a jurisdictional 
described in a 
SAG members. 


in the between 
the 
dispute. The 
report 
inds inembers and 
following 


two 


four 
It bi 


visions 


page 
pro- 
exclusively expiration of 
existing contracts. 


Legion Reviews II, 


One in Class C 


The Legion of Decency this 
viewed 11 features and found one condemn- 
able and which it objected. The 
condemned picture is “Le Plaisir” in which 
the found “sympathetic portrayal 
of immoral actions,” material “morally un- 


week re- 
two to 


Legion 


40 


suitable for 

theatres” and 
“Sabrina” and 
in Class B for 
and 


entertainment motion picture 
“offensive to religion.” 
were placed 


also 
“Sins of Rome” 
“light treatment of marriage” 
“suggestive sequences,” respectively. 
Morally wnobjectionable for adults are 
“Demetrius and the Gladiators,” “The High 
and the Mighty,” “Magnificent Obsession,” 
and “On the Waterfront.” Morally unob- 
jectionable for general patronage are ‘“Ad- 
ventures of Robinson Crusoe,” ‘Challenge 
of the Wild,’ “The Diamond Wizard,” and 
“Scotch on the Rocks.” 


Chesapeake Files Appeal 
In ELC Suit Dismissal 


Chesapeake Industries Monday filed an 
appeal from the dismissal of its $15,000,000 
suit against major companies and RKO and 
Loew’s theatres on the ground that Federal 
Judge Hand had erred in ruling for a dis- 
missal. Chesapeake, which controlled Eagle- 
Lion charged that ELC product 
had been denied first run engagements in 


Classics, 


York City area because of a con- 
the defendant distributors 


the New 
spiracy 
and circuits. 


among 


Gordon Elected Head 
Of Virginia MPTO 


RICHMOND: Leonard Gordon of Newport 
News was elected president of the Motion 
Picture Theatre Owners of Virginia at the 
annual convention held at Old Point Com- 
fort last week. Other officers elected are: 
R. H. Flanary, Jr., first vice-president; Sey- 
mour Hoffman, and W. F. Westfall, vice- 
presidents; Jack Rumsen, treasurer; Morton 

Thalheimer, Jr., secretary; Wade Pear- 
son, sergeant-at-arms. The convention was 
addressed by M. L. Simons, MGM director 
of trade relations. 


Joseph J. Kelly Dies 


Joseph J. Kelly, manager of the Broad 
theatre, Philadelphia, an A. M. Ellis house, 
died June 3, at 64 years. 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





MIMetros (Traveling Ambassador of Good Will 


IKE SIMONS, who stepped into the 
M seven league boots of the late Hen- 

derson M. Richey as head of Metro’s 
department of exhibitor relations, does about 
as much traveling as John Foster Dulles, 
even if not as far afield, and he is also a 
diplomat. He is a salesman without port- 
folio of contract forms, but with just the 
proper enthusiasm for Metro product. 

He is hard to get hold of, these days, 
even on the short wave. As this is written, 
he’s in Old Point Comfort, Va., attending 
the annual convention of the Virginia Thea- 
tre Owners Convention, and next week, 
he’ll be at Lake Wewasee, Indiana, for the 
annual Spring meeting of the Allied Theatre 
Owners of Indiana. Last month, he was at 
Lake of the Ozarks, Missouri, for an ex- 
hibitor meeting; then in Minneapolis for 
the annual convention of North Central 
Allied; in Kansas City for a theatre owners’ 
meeting; in Little Rock, Arkansas, for an- 
other convention, and in Omaha, for still 
another Allied convention. 

The point is, he gets around to many 
places, and his presence is reassuring to so 
many friends across the nation. Mike calls 
us up occasionally, to give us regards from 
many whom we came to know, traveling the 
same circuit in other days. It’s nice to have 
him say that Glenn Caldwell sends regards 
from Aurora, Mo., or with greetings from 
some other old friend we haven’t heard 
from ifi too long. We know his routines, 
and we know how he works, on the scene 
of action. Mike doesn’t go for the boat 
rides, but he is convivial. His fountain pen 
is not for dotted lines, but to make many 
personal notes of long-time and new-found 
friends, their families, their problems and 
their interchange of good wishes to many 
others. He dispenses showmanship, for 
Metro’s exhibitor relations department has 
always been a showmanship section. 

Metro has long been known as “the 
friendly company’—a phrase coined by 
William F. Rodgers, and cherished through 
the years. They have found that it pays 


to keep an ambassador of good will, on tour, 
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LET'S PLAY BALL 


With the newspapers, we mean. After 
all, for a variety of good reasons, the news- 
papers have more and better opportunity 
to be on our side than other media. We 
are among their best customers, they cater 
to our folks and vice-versa, without com- 
peting with us for any part of a dollar. If 
we play ball, they can be on our team. 

Or, if they take sides, they can play 
against us, to score heavily in public opin- 
ion. Too many publications take too many 
cracks at motion pictures, either knowingly 
or otherwise, and it requires some thinking 
and planning on our part to gain their co- 
operation. If a thousand managers culti- 
vated 1,000 newspaper editors, across the 
board, it would be worth a million dollars 
in public relations. 

There's been some attempt to put out 
throwaway or community advertising sheets 
in some places, with the theatre a prime 
mover in the proposition. Nothing could 
put us farther off base with a potentially 
friendly newspaper man than to create a 
visible form of competition against him, 
and for slight rewards, if anything really 
tangible. The newspaper man has his prob- 
lems too, and "free" newspapers are like 
"free" shows when it comes to cutting into 
revenue to meet payrolls, for either party. 

By the way, newspapers quite often par- 
ticipate in the operation of radio stations 
in the same area. But did you ever hear 
of a newspaper that went into theatre busi- 
ness? It might mean that they are willing 
to remain non-competitive, and conse- 
quently helpful. 








with the same measure of service to satisfied 
customers. Mike follows through on a pro- 
gram in which we have personally taken 
part, and we can speak with sound knowl- 
edge of his performance in the field. 
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@ ONE THING we can be fairly happy 
about, in motion picture industry, is that 
few of the new CinemaScope films will be 
available for This 
phase of new dimensions is reassuring to ex- 
hibitors, for it strengthens the belief that we 
have something that is ours alone and won't 


television, very 


soon. 


have to be shared with a competitive medium. 
Your patrons know when they come to the 
theatre to see the new wide screen that it 
is something quite different than their TV 
set at home, and the station operators know 
right now that they can’t broadcast films 
made with the new techniques—at least, not 
until the films, or the stations and thirty mil- 
lion TV sets are remade to fit. 

A recent court decision has turned over 
all the Gene Autry and Roy Rogers films 
belonging to Republic Pictures for television 
purposes, but there’s a catch in it. They can 
now be televised, but only in the original 
length of 53 minutes, which alters the broad- 
caster’s desire to shorten them to 27 min- 
utes, thus conforming to TV time schedules. 
That will slow ’em down, somewhat, but 
the fact remains, we’ve lost the cowboy 
stars, and it’s a better policy to find some- 
thing new, of our own, to replace them, as 
a theatre attraction. We built this before; 
we can do it again. 


MN 
@ JIM HARDIMAN invented the novel 
twist for his Odeon “Big Show” contest, 


now current in Canada, whereby wives of 
managers are also eligible to win prizes, as 
added incentive towards results. And now 
we see, in the business news, that others are 
taking up this idea. Time reports the in- 
ternational Cellucotton Products as putting 
out a 48-page book on how a wife can help 
her salesman husband, in ‘an unbeatable 
three-way partnership: Wife, Husband and 
Company.” And Clary Multiplier Corp. 
have a new gimmick. The president of the 
company phones wives at home, and if they 
know their husband’s sales standing, they 
win a free household appliance of their own 
selection as his gift. —Walter Brooks 





4! 





Harry Shaw, relieving 
Boyd Sparrow at Loew's 
Warfield theatre, San Fran- 
cisco, sends these life-size 
replicas of Rhett Butler 
and Scarlett O'Hara, 
posed with display for 
“Gone With the Wind." 


cm a 
Lesule 4 HAVLLN 


i Ni sigs 


High, wide and hand- 
some is the California 
world premiere for ‘The 
High and the Mighty" at 
the Egyptian theatre, 
Hollywood, which was ea 
dual presentation with the 
Paramount theatre in San 


ae Qe | igh. Wide & 
) & Handsome! 


David Lackie, manager 
of the Fox Riverside thea- 
tre, Riverside, California, 
had these marching figures, 
tall and handsome, to pro- 
vide lobby displays for his 
new CinemaScope picture, 
which is really wide and 
handsome. It's a 24-sheet 
cut-out, and that “foun- 
tain" in the foreground is 
activated by a Maytag 
washer! 








Boyd Sparrow, just be- 
fore taking off, left this 
evidence of his showman- 
ship in a series of great 
window displays for "Rose 
Marie''—current attraction 
at Loew's Warfield, San 
Francisco. 


Paul Brown, manager of 
Warner's Fresno theatre, 
Fresno, California, used 
this giant-size dial tele- 
phone in merchant displays 
around town f¢o sell "Dial 
M for Murder." 
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Fabian’s 
Fabulous 
Fortieth 


Harry Goldberg sends us an impressive 
pressbook with the announcement of the 
showmanship contest among Stanley-War- 
ner theatre managers, to celebrate four 
decades of exhibition leadership and com- 
munity service. It is a mark of high dis- 
tinction for Si Fabian, and will be a mark 
to meet by his men, in competition for a 
total of 121 prizes, to be given at the con- 
clusion of 14 weeks. Si Fabian himself has 
filled every post, on the way up, and he is 
the man who knows and appreciates the 
work of good men. 

Top prize is a two-weeks’ trip tc England, 
for two persons, reciprocal with the prize 
which Douglas Ewin won with the Associ- 
ated British Cinemas and which brought him 
promotion, as well as a visit to New York 
this year. The champion showmen of the 
Stanley-Warner circuit will have the red 
carpet rolled out in a return of hospitality, 
and a wonderful experience. The rest of 
the prizes are bonds, ranging from a second 
prize of $1,500, a third prize of $1,000, and 
numerous prizes of $500 and less, including 
district manager’s awards. Also, there will 
be separate monthly prizes given by the 
major companies, each of whom has offered 
a $500 bond for the best campign on any 
of their pictures. A special feature in the 
over-all contest is a series of awards for 
the solving of community problems, parking, 
and public relations, and there are still other 
awards for kiddie shows, theatre rentals, and 
the creation and adaptation of stage events 
and giveaways. 

The idea of “Summer Film Festivals” is 
featured, and various sure-fire stunts are 
suggested in the elaborate pressbook. Cin- 
erama is in the picture, with its new and 
different dimensions for showmen, and the 
book concludes wtih a “must” list of forty 
different items, one each for the forty 
fabulous ideas for Fabian Theatre opera- 
tion, which promise “something doing” every 
day for Stanley-Warner managers during 
June, July and August. 


sill Burke, manager of the Capitol thea- 
tre, Brantford, Ontario, presented the Public 
Schools Symphony Orchestra on stage as a 
half-hour prelude to the opening of “Rose 
Marie” with wonderful local newspaper and 


public relations results. The forty young- 
sters did themselves proud—and the theatre 
a favor. 

v 


Murray Spector concentrated on the dis- 
posal of ten thousand special discount 
student tickets for “Julius Caesar” in ten 
surrounding communities, and says it paid 
off handsomely for his run of the picture at 
Skouras Plaza theatre, Englewood, N. J. 
He’s still busy answering inquiries about 
more of the same. 
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Sih ake in aS 


Irving Mack has a special bulletin, filled 
with fireworks, to sell special trailers for the 
promotion of July 4th, as a drive-in attrac- 
tion—and it listens well at the cash register. 


F. W. Smith, et of the Center thea- 
tre, Monroe, N. C., a Stewart & Everett 
Theatre, reports a deal whereby a_ local 
dairy company pays the theatre 10c for each 
bottle cap that is brought in and used as a 
ticket of admission at special matinees. He 
says he gets 1,000 children ever Saturday 
morning for this show. 

v 

E. Hatfield, manager of the Capitol thea- 
tre, Yarmouth, N. S., reports bold use of 
that “Red Garters” stunt, whereby the gals 
revealed they wore ’em, before getting in 
free. This world is full of sin and wicked- 
ness, but lots of fun at the box office. 


Paui Brown’s huge dial, telephone, in 
giant size, to “Dial M for Murder’—as a 
street display stunt, was used by more than 
15,000 persons, who “dialed” to hear a play- 
back recotding over a ioud speaker. Picture 
in this. week’s Round Table. 


Paramount’s national magazine campaign 
for Danny Kaye in “Knock on Wood” timed 
to coincide with playdates, with pages break- 
ing in Life for June 25th, Look for June 
29th, and American Weekly for June 27th, 
in addition to the fan magazine schedule for 
June and July issues. 

v 

Harry Shaw’s display for GWTW, photo- 
graphed and submitted during Boyd Snar- 
row’s vacation from active duty at Le w’s 
Warfield theatre, San Francisco, are really 
“sone” in the sense of all-out exploitation. 

v 

Sid Kleper, manager of ioew’s College 
theatre, New Haven, created a giant six- 
sheet display for “Flame and the Flesh” 
using a poster right out of the pressbook that 
seems to be ideally suited to the purpose. 
Exactly right poster-quality. 


George Atton, well known in the Round 
Table is now a district manager for Golden 
State Theatres at Santa Cruz, California, 
but a regular at these meetings in the 
Herald. He likes his new job, and a talk 
he made was recently reported in “Editor & 
Publisher.” 

v 

Girls wearing plastic raincoats, with very 
colorful showing through, 
placards, “If you think this is indiscreet, 
you should see “Indiscretion of an American 
Wife” at Loew’s State and Orpheum thea 
tres, Boston. 


shorts carried 


Charles Simonelli, eastern advertising and 
publicity manager for Universal Pictures, 
will be the principal speaker at the annual 
manager’s convention held by the Butter 
field Circuit, in Lansing, Michigan, on June 
23-24. More than sixty circuit showmen 
will see a preview of “Magnificent Obses- 
sion.” 


Al Swett, manager of the Avon theatre, 
Utica,. N. Y., has been named winner of 
the monthly Showmanship Award in the 
Stanley-Warner Theatres northeastern zone, 
and given the title “Manager of the Month” 
by Harry Feinstein, zone manager. 

Children of Kansas City are invited to 
buy $1 strip tickets, good for 12 
summer “Vacation Movies” 
joint newspaper advertisement 
Fox Midwest Theatres, with the 
ation of the Motion Picture Council, Parent 
Teachers and Federation of Catholic P.T.A. 


groups. 


special 
shows, in a 
placed by 


cooper- 


John G. Corbett, manager of the Glove 
theatre, Gloversville, collected a 
for “Dial M for Murder” by having each of 
their 


CO Op ad 
the sponsoring merchants print own 
telephone numbers, with the word “Dial” 
followed by the number listed for their busi 
ness places. First 25 to guess the numbers 
correctly were given free tickets. 


i cea 


That busy staff at 20th Century-Fox piles up examples of window display in New York, 
as promotion for upcoming pictures—current and coming at the Roxy theatre. Aft left, 
Pan American Airways, on Fifth Avenue, really built a replica of the fountain in Rome 
which is the inspiration for “Three Coins in the Fountain"—and at right, the actual robe 
used in the production of the CinemaScope picture is the center of interest in a display 
for the benefit of "Demetrius and the Gladiators"—which follows into the Roxy. 
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Miss Photo-Jean-Ic Makes 


Good for “Johnny Guitar” 


Five Macy stores in the greater New York 
area held a contest, in cooperation with Re- 
public Pictures, to locate “Miss Photo-Jean- 
Ic” as promotion for “Johnny Guitar”— 
opening at the Mayfair theatre on Broadway. 
The contenders were to appear in their jeans 
—explaining part of the title designated— 
and the winner was to get a screen test 
in Hollywood, as the guest of Herbert J. 
Yates, president of Republic Pictures. Above, 
you see the winner, Miss Sheila Stampler, 
who is photogenic without her jeans, but 


even more so in this western costume. Mr. 


Yates is presenting her with what-it-takes 
to get to Hollywood on his say-so, and have 
the courtesy of the studio. At right, a quin- 
tette of contenders, each a regional winner 
in the five Macy stores, line up at the May- 
fair opening. Below, attention-getting lobby 
display and the placard that sold the idea to 
those who thought they had a chance to win, 
and finally, the winner is congratulated by 
the judges, who are left to right, Royal 
Dano, Dort Clark, Scott Brady, Mercedes 
McCambridge and Richard Carlisle of the 
motion picture and television scene. 








Theatre Tieup Raises $20,000 
For Korean Relief in Detroit 


Howard Pearl is credited with a tieup 
with General Motors as part of his promo- 
tion of United Artists’ “Man With a Mil- 
lion” that will raise $20,000 for Korean 
Relief, with the cooperation of the Detroit 
Women’s Clubs, who are out selling tickets. 
In addition, he landed 2,200 posters on 
Detroit’s busses and street cars, which was 
a victory won after one rebuff by the transit 
authorities. (Note to our Detroit correspon- 
dent—we’d very much like to be told the 
name of the theatre and the manager! You 
know the formula—who, when, where, what, 
and why?) 

Lou Cohen, manager of Loew’s Poli 
theatre, Hartford, seems to have a perma- 
nent display board in his lobby, “Inside 
Hollywood”—which bulletins the headline 
news of the MGM studios and upcoming 
MGM releases scheduled in advance. 
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Two Kinds of Indians 


Harry Wilson, manager of the Capitol 
theatre, Chatham, Ontario, had very con- 
vincing Indians around for “Rose Marie”’— 
and why not? They were real Indians! And 
then he had staff members wearing feathers, 
not so convincing but good-natured promo- 
tion for the picture in advance of playdates. 
His co-op ads were sensational, and the 
newspaper comment on the Indian costume 
contest conducted for a nearby reservation 
was excellent public relations. First time in 
history that a theatre tieup has created such 
good comment for the Indian colony on 
Walpole Island. ¢o .the satisfaction of all 
concerned. 


Three agencies, the Hartford Theatre 
Managers Assn., the Citizen’s Traffic Safety 
Committee and the Police Traffic Division, 
are cooperating in a weekly tieup through 
the summer months, to select “The Courte- 
ous Driver of the Week.” 


Pettengill 
Pinpoints 
Promotion 


Howard Pettengill, advertising and pub- 
licity director for Florida State Theatres in 
Jacksonville, doesn’t wait for things to hap- 
pen. He makes ’em happen—as for instance, 
when he started runs of Republic’s “Johnny 
Guitar” before he had received the prepared 
promotion material from New York. He 
merely rolled his own, putting out a package 
that is now a model for the rest of the 
country. Florida State managers are quite 
used to getting pressbooks and advertising 
manuals that originate no farther away than 
Jacksonville. 

This one is a substantial book, properly 
printed to indicate that it is a circuit oper- 
ation. There are photographs, song sheets, 
a guitar novelty, press material, and adver- 
tising mats in three sizes, all included, to- 
gether with a thick mimeographed brochure 
of exploitation ideas, and two additional 
brochures, to outline two separate plans for 
selling approach—the western angle, and the 
star romance angle. Approach “B” is con- 
centrated on the idea of selling Joan Craw- 
ford in her role in this picture. 

Interesting feature of such a circuit job is 
that Howard pinpoints his promotion and 
aims it directly at managers in various spots, 
where he knows exactly what is suited to the 
situation. This plan of calling your shots 
can’t be done for the country at large, but 
it is certainly effective when you’re aiming 
-at eighty theatres in a single state. The 
regional differences are strictly local—and 
all business is local. 


Tacoma Managers Show 


Style in Ballyhoos 


Russ Schmidt, city manager for John 
Hamrick’s Tacoma theatres, sends some 
photos to show how these managers get bal- 
lyhoo results with small expenditures and 
simple devices. It is typical of Tacoma to 
use constumed characters, usually staff mem- 
bers, and Bob Corcoran, at the Blue Mouse, 
had one for “The Blue Lagoon”—terrifying 
to beholders, but tossing out throwaways. 
Another of Bob’s was a Royal Mounty in 
uniform for “Rose Marie’—very effective, 
and more of his showmanship was seen in 
window displays around the city. Bill Hupp, 
manager of the Roxy theatre, had a depart- 
ment store window for “Jubilee Trail” and 
David Westfall, another of the same de- 
scription, at the Rialto theatre. 

As added promotion for “Dial M_ for 
Murder,” Jim Tobin, manager of the War- 
ner and Merritt theatres, Bridgeport, and 
Irving Hillman, at the Sherman theatre, 
New Haven, refused to admit patrons dur- 
ing the last 10 minutes of the performance, 
with the argument: “Because this is one of 
the best mystery hits of the year, we urge 
you to see it from the beginning.” 
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Entries From 
Richmond 


One of the best, and most consistent, 
showmen, in the Round Table, is George 
Peters, manager of Loew’s theatre, Rich- 
mond, Va. Scarcely a week passes but there’s 
an exhibit of his skills from just across the 
Mason-Dixon Line. We must see this guy 
in action, some day, but every time we’ve 
seen Richmond, we’re too high up (12,000 
feet) or it’s too late for visiting (at 4 o’clock 
in the morning). The airlines or the train 
schedules don’t encourage stopovers. 

George has a swell campaign on “Execu- 
tive Suite’—just entered for the Quigley 
Awards in this quarter—with a dozen tieups 
to prove the thinking he put behind this pro- 
motion. A collection of teaser ads intro- 
duced the large cast to the Richmond audi- 
ence. On “Julius Caesar,” he had one of the 
preview campaigns, prior to the general re- 
lease this Fall, and he put everything he had 
behind it, to get school as well as public 
acclaim. Very good newspaper display ad- 
vertising, in very generous space with good 
use of the “Photoplay Studies” booklet, and 
the special souvenir book (for cash). 

“Rhapsody” and “Rose Marie” are in 
form, following a generous pattern of large 
display for a key theatre in a territory that 
adapts the showmanship of a leader in a 
first run. If there is anything we can say, 
it is that George Peters represents Loew’s 
in Richmond—and that’s a large order, well 
handled in circuit style. 


‘Hose Marie” 
Exploitation 


Sam Gould, manager of the Penn theatre, 
New Castle, Pa., sends an outline of his 
campaign on “Rose. Marie” which is unusual 
because he had a letter of praise from his 
local radio station, on the mutual coopera- 
tion offered and used in the exploitation of 
picture and music. If you don’t believe the 
radio station has as much or more to gain 
in such tieups, you should try it, with the 
kind of response that comes in New Castle. 
They say that Sam “bought a few spots” 
—but generally they liked the deal for the 
live interest in “Rose Marie” and its famous 
songs. 

A local music shop, a local florist, a jew- 
elry store, and the newspaper, gave with 
good breaks, while a local club—The Golden 
Age Group—consisting of folks past 65— 
were guests at the opening, and aroused the 
keen interest of both radio station and news- 
paper. The City Recreation Board of the 
Y. W. C. A. also came through with praise 
for the invitation to old people, who are most 
appreciative of little attentions, and very 
talkative, when it comes to word-of-mouth 
advertising. Newspaper advertising and 
routine handling of the attraction usually 
above par. 
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THREE COINS IN THE FOUNTAIN— 
20th Century-Fox. CinemaScope, in color 
by DeLuxe, with high-fidelity stereophonic 
sound. Clifton Webb, Dorothy McGuire, 
Jean Peters, Louis Jourdan, Maggie Mc- 
Namara. Photographed in Italy in Cinema- 
Scope, and they say, if you can never see 
Italy any other way, this will satisfy. It's a 
triumph of new dimensions portraying the 
scenic backgrounds of Italy. 24-sheet and 
other posters give you cut-out materials of 
the stars for lobby and marquee display. 
The herald keys the campaign with the idea 
of the picture. Newspaper ad mats are 
generous and assorted for size and style— 
we like one in particular, No. 314, that is 
unique and intriguing, but No. 214 is also 
good. You can find a change of pace in 
these newspaper ads; there are new styles 
as well as the conventional old styles that 
you're jolly well used to, so have as much 
fun as you like, trying something new and 
different. The complete economy mat for 
small theatres, at 35c, gives you six ad mats 
and two publicity mats in conventional 
style, but a lot for the money. Try those 
dark backgrounds, and see if they don't 
stand out in contrast with other amusement 
advertising. The theme song, ‘Three Coins 
in the Fountain," is sweeping the country, 
and no less than six great recordings are 
on the market. 

THE STUDENT PRINCE—MGM. In color 
and CinemaScope. The new and exciting 
production of the world's greatest love 
musical. With Ann Blyth, Edmund Purdom 
and the singing voice of Mario Lanza. The 
royal, racy, riotous romancing of the beau- 
tiful barmaid and "The Student Prince'— 
in old Heidelberg. 24-sheet, all posters 
and all newspaper ad mats are over- 


crowded, as is usually the case with MGM 





principal of P. S. 11. 
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Cartoonist Roy Williams, of the Walt Disney staff at the Hollywood studio, has been 
making personal appearances, and fast crayon sketches to illustrate the promotion of 
"Pinocchio" on its return dates. The pictures above show his appeal to grown-ups and 
children, at schools or on theatre stages. At right above, he's with Walter Gutterridge, 
assistant manager of the RKO 23rd Street theatre, in New York, and Ephriam Weston, 
Hard to tell whether students or faculty enjoy Disney most. 


accessories in this department. They should 
provide folding camp chairs so those whc 
run may sit down to read all the copy. 
Newspaper ads are in the spirit of the 
famous Shubert show, which has pleased 
audiences for thirty years. Sigmund Rom- 
berg's great music is known to everybody, 
and the stage attraction has been seen by 
millions. The complete campaign mat, for 
which the industry owes MGM a great deal 
of gratitude, gives small situations an 
assortment of ten ad mats and slugs, two 
publicity mats and a piece of linotype 
border to surround your space—all 

price of one ordinary mat, 35c, at National 
Screen. Also, another to Metro's credit i 
the set of color stills, best the industry 
offers, to sell color with color. 


tor the 


ELEPHANT WALK—Paramount. I!n color 
by Technicolor. Romance, action, danger! 
Filmed in vast, mysterious Ceylon. There's 
nothing bigger than ‘Elephant Walk''— 
you'll never forget these exciting scenes of 
destruction. Rebellion of wild elephants in 
the jungles of Ceylon. Two 24-sheets, and 
one of them is the biggest photographic 
poster ever made. The other contains art 
work for cut-outs and flash displays. All 
posters are strong and the pressbook sug 
gests posting a long row of them in front 
of your theatre to drive home the idea of 
Elephant Walk.’ That photographic 24- 
sheet will make an extraordinary inner-lobb 
display. Newspaper ad mat 
and varied, from a series of 


ry 
are strong, 
eye-catching 


teasers to a striking 5-column display with 
life-sized elephants. The complete cam 
paign mat, selling for 35c at National 
Screen, is well-selected and provides nine 


ad mats and slugs for small theatres, plus 
two publicity mats for good measure. 
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WEEKLY Report 


. . « Timely news supple- 
menting the special 
monthly department cov- 
ering all phases of re- 


freshment service. 





LESS POPCORN 
HIGHER PRICES 


LESS POPCORN acreage and 
aigher raw popcorn prices are generally 
foreseen at this time in the popcorn indus- 
try. This view has been voiced consistently 
at the regional meetings this year sponsored 
by the International Popcorn Association, 
Chicago. At one of the latest J. A. Mc- 
Carty of the McCarty Seed Company, 
Evansville, Ind., told the theatre operators, 
jobbers and manufacturers assembled at the 
Plaza hotel in San Antonio, Tex., that 
most processors had had sizeable carry-overs 
from the 1953 crop, but that the market is 
now showing evidence of strengthening and 
that buyers could expect to pay higher 
prices. 

“There is no substitute for good quality 
popcorn,’ Mr. McCarty declared, “and 
buyers should beware of bargain prices. For 
the theatre operator each point of volu- 
metric expansion over 30 is worth $5 in 
gross sales, so why cheat yourself by buy- 
ing cheap corn of inferior quality which 
will not give the proper expansion. Be 
quality-minded—it will repay you in great- 
er profits.” 


Speaking on popping oils, both peanut 
and coconut, Wales Newby, of the Ope- 
lousas Oil Company, Opelousas, La., told 
the theatre operators that high heat is detri- 
mental to these oils and that best results 
are obtained if the thermostat of the oil 
well in a popper is kept as low as 85° F., 
day and night, rather than using high heat 
during daytime hours and turning off the 
heat at night when the machines are not in 
operation. 

Most grades of packaging paper are not 


ACREAGE; 
FORESEEN 


president of the Rex Specialty Bag Cer- 
poration, Brooklyn, N. Y. He displayed 
his firm’s new “pillow-type” popcorn bag 
made of aluminum foil and other bags for 
sandwiches, frankfurters and French fries. 


The advantages of paper cups were out- 
lined by F. R. Hoeltzel of the Dixie Cup 
Company, San Antonio, who said that “im- 
printed cups give theatre operators com- 
plete control by preventing cup substitution 
by employees and build firm or theatre 
brand name identification.” 


Ways and means of boosting buttered 
corn sales were discussed by Kendall Way, 
of Sterling Sales and Service, Inc., Dallas. 
It is not an “impulse item,” he declared, 
and must be pushed by stand attendants. 
He recommended an attractive back-bar 
display to attract customers and empha- 


Latest of the popcorn regional meetings to be sponsored by the 


sized that buttered corn does not compete 
with other items at the stand. 


It is only through quality that repeat 
can the refreshment 
stand, the delegates were told by Ellis Ford 
of the Delman theatre, Houston. “I buy 
only the very best grade of popcorn, oil 
and salt no matter what the price,” he ex- 
plained, “because I have found that I never 
make any money purchasing—I make it 
selling.” 

In the merchandising of candy, Mr. Ford 
advised theatre men to stock 5c items for 
children but emphasize sales of 10c items. 


sales be achieved at 


“Drink dispensing equipment should have 
animation, color and lights,” the delegates 
were told by J. B. Cooper of the Orange- 
Crush Company, Chicago, and ‘‘machines 
should be kept as close to 50% full as pos- 
sible, because this has the best psychological 
effect on the customers.”’ He also suggested 
that operators with 3-drink machines make 
one a plain water beverage just in case the 
carbonator fails. That way, he explained, 
“vou’re still in business if there is a me- 
chanical failure.” 
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International Popcorn Association, 





Chicago, was one held at the King Edward Hotel in Toronto, Canada, under the chairmanship of 
J. J. Fitzgibbons, Jr. (left, above) of Theatre Confections Limited, Toronto, and president of IPA. Also 
in attendance were (left to right) J. V. Blevins, of the Blevins Popcorn Company, Nashville, Tenn.; 
Sydney Spiegel, Super Puff't Popcorn Company, Toronto; and Thomas J. Sullivan, executive-secretary, IPA. 


in short supply and thus no major price 
increases are foreseeable in the immediate 
future, according to Irving Singer, vice- 
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The Outlaw Stallion 
Columbia—Wild Horses 


(Color by Technicolor) 

Within the framework of the standard west- 
ern, producer Wallace MacDonald, director 
Fred F. Sears and writer David Lang’s story 
and screenplay have put together an entirely 
satisfactory film about a boy and a horse. It’s 
a clean, simple and occasionally quite exciting 
tale, told against handsome outdoor scenery and 
including some magnificent shots of wild horses 
rampaging through the wilderness and acting 
on cue. Faced with this kind of competition 
the humans of the piece, headed by Phil Carey, 
Dorothy Patrick and young Billy Gray, handle 
their roles with becoming and weicome modesty. 

The story, set in rural Utah, concerns a 
pretty widow, Miss Gray, who is gently wooed 
by the local veterinarian, Carey, while trying 
to bring up her adoloscent son, Gray, safely and 
soundly in the rugged country. She is parti- 
cularly upset when the boy, whose father was 
killed trying to break a wild horse, takes a 
fancy to the beautiful white stallion who leads 
the local herd. She is worried further when 
Roy Roberts, a horse runner posing as a sur- 
veyor, offers to help her son catch and break 
the white stallion. 

On his own, Gray eventually captures the 
stallion which, by this time, Roberts wishes 
to have himself. When the boy is almost killed 
by the horse, the mother gives the beast to 
Roberts. The latter, instead of clearing out 
of the country immediately, stays on to capture 
more of the wild horses, an illegal pursuit 
eventually unmasked by Carey and climaxed 
in a good, old-fashioned chase in which the 
mother and son are held as hostages by the 
bandits. 

Highlights of the film are those scenes 
dominated by the horses. There is one parti- 
cularly chilling sequence in which the white 
stallion battles to the death a black stallion 
not quite his match. A happy ending finds the 
vet’s courtship due for reward of marriage and 
the little boy destined to at least several years’ 
companionship with the stallion. All production 
values are good, with a special nod to Lester 
H. White’s photography. The kids and their 
elder companions will like it fine. 

Seen at the Columbia screening room in New 
York. Reviewer's Rating: Very Good—Vin- 
CENT CANBY. 

Release date, July, 1954. 
PCA No. 16880. 
Doc Woodrow 
Mary Saunders Dorothy Patrick 
Danny Saunders 3illy Gray 
Roy Roberts, Gordon Jones, Trevor Bardette, Morris 


Ankrum, Chris Alcaide, Robert Anderson, Harry Har- 
vey, Guy Teague 


Running time, 64 minutes. 
General audience classification, 


Phil Carey 


Charge of the Lancers 


Columbia—Adventure Drama 
(Color by Technicolor) 


The Crimean War and the effort of the Allies 
to take the Russian naval base at Sebastopol 
forms the narrative core of this Sam Katzman 
production. The story has been fashioned along 
routine lines, but its eye for popular appeal is 
ever present. It has color by Technicolor, loads 
of action, excitement, and a cast that includes 
Paulette Goddard, Jean Pierre Aumont and 
Richard Stapley. 

Aumont and Stapley play two dashing Allied 
officers who are the guardians of a new cannon 
that can pierce the walls of the Russian fortress. 
The two gentlemen are also rivals for the af- 
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fections of Karin Booth, a nurse. The story 
gathers its momentum when the Russians kidnap 
Stapley and try to wring from him the secret of 
the new cannon. Thereupon Aumont is given 
the assignment of rescuing the former. Luckily 
for Aumont he encounters a gypsy family and 
disguising himself as a gypsy, is able, with 
some luck to get to the scene where Stapley is 
imprisoned. Also to Aumont’s good luck, the 
gypsy family has a daughter, Miss Goddard. 

What follows in the screenplay of Robert E. 
Kent is a mixture of budding romance and 
violent action. Skirmishes break out intermit- 
tently to form some large-scale pictorial move- 
ment. A touch of unexpected intrigue is pro- 
vided by the nurse, Miss Booth, who turns out 
to be a Russian spy. 

ihe finale brings a triumphant note as the 
boys, with unflinching courage, escape from the 
clutches of the enemy and help batter down the 
walls. William Castle directed. 

Seen at the home office projection room. Re- 
viewer's Rating: Good.—-MANDEL HERBSTMAN. 

Release date, February 1954. Running time 74 min- 
utes. PCA No. 16537. General audience classification. 
Tanya .. : Paulette Goddard 
Capt. Eric Evoir Jean Pierre Aumont 
Major Bruce Lindsey..............+:. Richard Stapley 
Karin Booth, Charles Irwin, Ben Astar, Lester Mat- 
thews, Gregory Gay, Ivan Triesault, Lou Merrill, Tony 
Roux, Fernanda Eliscu, Charles Horvath 


Monte Carlo Baby 


Fiimakers—Frantic Farce 


Obviously capitalizing on the now-magical 
name of Audrey Hepburn, Filmakers Releasing 
Organization has brought forth one of the 
films she made several years ago hefore her 
stunning success on the New York stage and 
in American movies. Although she was just 
as attractive and winning then, her role is 
relatively minor and so is the picture. It was 
produced in Monte Carlo and Paris with a 
Franco-Anglo-American cast, but very few 
of the good, cinematic characteristics of any 
of these countries manage to be present. 

“Monte Carlo Baby” is the type of comedy 
that needs witty dialogue and expert farceurs 
to keep it from being preposterous. Unfor- 
tunately, it has very little of either and con- 
sequently, despite its frantic movement, it only 
occasionally brings forth a smile. 

The story tells of an infant given to the 
wrong relative when a measles epidemic breaks 
out in a nursing home. The alleged grandfather 
works for a band heading. for Monte Carlo, 
but hides his identity for fear the child couldn’t 
come along. The real mother and father, an 
actress and a pianist (both temperamental and 
separated), believe the other has kidnapped 
the child. They too head for Monte Carlo. 
Meanwhile the daughter of the nursing home’s 
operator, discovering her mistake, takes off 
immediately for the resort spot also. A detec- 
tive, a movie producer and the members of the 
orchestra add to the general chaos until every- 
thing is straightened out, quite idiotically. 

Miss Hepburn plays the real mother and 
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reveals the spark which came to life the past 
two years. Jules Munshin does his best as the 
main comedian but his material is against him 
The orchestra of Ray Ventura is featured and 
coincidentaily Ventura is the producer. Ac- 
cording to the script, his is a jazz band but 
it seems more suited to weddings than to jam 
sessions. 

The best bit in the picture is the finale which 
is an unusual television show wherein the or- 
chestra tries to locate the parents via song 
and dance. It’s one of the few imaginative 
scenes in the film. 

It was directed by Jean Boyer and Jean 
Jerrold who missed the opportunity of revealing 
some of the lovely scenery they had at their 
fingertips. The directors wrote the screenplay 
with Alex Joffe. “Monte Carlo Baby” should 
find some audiences merely because of Miss 
Hepburn. 

Seen at the RKO 58th Street theatre in New 
York. Reviewer's Rating: Fair.—Jay REMER. 

Release date, May, 1954. Running time, 70 minutes 
PCA No. 16601. General audience classification. 
Melissa Farrell .... " seeeessses- Audrey Hepburn 
Antoine Jules Munshin 
Cara Williams, Michelle Farmer, Phillipe Lenaire, 
Russell Collins, John Van Drellen, Georges 
Marcel Dalio, Merton, 


Lionel Andre 
Ventura and his 


band 


Princess of the Nile 
20th Century-Fox—Adventure Drama 


(Color by Technicolor) 

A standard, lightweight romantic drama has 
been put together for popular appeal in “Prin 
of the Nile.” A story of a prince and 
princess who band together in ancient Egypt 
to combat evil and intrigue, the picture stars 
jeffrey Hunter, Debra Paget and Michael Ren- 
nie, has color by Technicolor, and is peopled 
with shapely maidens in abbreviated garments. 

The plot has the warrior prince Hunter visit 
a city on the Nile cnly to find it stirring with 
unrest because of Rennie’s scheming intrigue 
Miss Paget, the princess whose father is undet 
the spell of Rennie, serves a dual rol 


cess 


When 
not performing her functions as a princess she 
secretly acts as the head of a rebellious group 
atttempting to restore justice. Thus her rol 
provides her with the opportunity to tilt her 
sword against men in battle and swim through 
secret waterway passages. 

The screenplay concocted by Gerald Drayson 
Adams reaches its climax when Miss Paget 
agrees to marry the sinister Rennie in order 
to spare the city reprisals. At this point how 
ever Hunter springs into action, organizes a 
counter attack and sees to it that Rennie and 
his forces get their retribution. 

The story moves continuously, in story book 
fashion, with flights and pursuits punctuated by 
combat and swordplay. Miss Paget is fittingly 
ornamental as the princess while Hunter makes 
the hero with the proper dash of recklessness 
and daring. 

Leonard Goldstein 
produced by Robert L. 
Harmon Jones. 

Seen at the 
Reviewer's Rating: 

Release date, July 1954 
*>CA No. 16537. General 
Princess Shalimar 


presentation, it was 
Jacks and directed by 


Palace theatre in New York. 
Faw—M. H. 
Running time, 71 min 
audience classification 
Debra Paget 
Jeftrey Hunter 
sedniehone ....Michael Rennie 
Cassell, Edgar Barrier, Michael 
Lester Sharpe, Lee Van Cleef, 
Billy Curtis, Robert Roark, Lisa Daniels, Mert 
Anders, Suzanne Alexander, Jeanne Vaughn, Kitty 
London, Phyllis Winger, Honey Harlow, Genice Gray- 
son, Cheryll Clarke, Bobette Pentley 
(Reviews continucd on following page) 


ites 


Dona 
Ansara, 
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FOREIGN REVIEWS 
Barefoot Battalion 


Boudoures-Brandt—Greek with English sub- 
titles 

It's a rare, possibly unique, circumstance 
which “Barefoot Battalion” is in. Within 
memory, it’s difficult to recall any Greek picture 
which has come to these shores as material for 
any theatres other than those catering to the 
Greek-speaking population. Whether it will 
proceed beyond the realm of the art theatre is 
questionable due to its lack of names and foreign 
origin. But it should certainly appeal to the 
discriminating patron who remembers such 
previous films in the same genre as “Open City” 
and “Forbidden Games.” 

For this too deals with a besieged country in 
wartime and the effects such turmoil has on 
its children and the resultant workings of the 
underground. The story is told in the form of a 
flashback as a young man tells of his childhood 
during the war and his development into an 
adolescent petty thief. He and his sister, or- 
phaned, can barely subsist. While looking for 
some food, he comes across the Barefoot Bat- 
talion, a group of boys who steal food from the 
Germans and distribute it to the destitute people 
of the city. These modern Robin Hoods take 
pity on the two youths and let them remain with 
them. The rest of the picture details their work 
and also how they help hide and eventually 
smuggle an American aviator out of the country. 

“Barefoot Battalion” is a touching and excit- 
ing story made all the more remarkable by a 
cast composed of all non-professionals with the 
exception of two adults. The children are amaz- 
ingly natural before the cameras with Stavros 
Krozos as the boy and Ketty Gyni as his sister 
particularly adept. Except for the boys’ hide- 
out, the film was shot entirely on location in 
Athens and Salonika. This provides for some 
interesting photography although the night 
scenes often become indistinguishable. Another 
asset is the fine musical score played by Sym- 
phony Orchestra of Athens. 

“Barefoot Battalion” was produced by Peter 
Boudoures and directed by Gregg Tallas with 
the story and screenplay by Nico Katsiotes. It 
is being released by Leon L. Brandt Associates. 

Seen at the Globe theatre in New York. 
Reviewer's Rating: Very Good.—J. R. 

Release date, June, 1954. Running time, 89 minutes. 

General audience classification. 
Alexandra Maria Costi 
i EE 0 orn 0 wi baw he Subs aides Nicos Fermas 
Vassilios Frangadakis, Antonios Voulgaris, Stavros 
Krozos, Christos Solourouglou, Ketty Gyni, Evangelos 
Yiotopoulos, George Axiotis, Kostas Rigas 





Dreams of Love 

Arthur Davis—French with English Subtitles 
off-again 
with a titled Parisian beauty, by whom he had 
three children, all, presumably, out of wedlock, 


Franz Liszt's on-again romance 


is the subject of this French import. The film 
is a superficial and somewhat sketchy glimpse 
of musical genius at work and play, concentrat- 
ing neither on the mysterious inspirations and 
drives which made Liszt the man he was, nor 
on the music which came out of the torment 
which he undoubtedly endured. The end result 
is a sumptuously ‘mounted romance filmed 
against some lovely 19th century sets and out- 
door locales in Switzerland and Italy. 

The story follows Liszt from his beginning 
as a rather intense young music teacher in 
Paris, to his blossoming as a piano virtuoso 
and his infatuation for the Countess Marie 
D’Agoult, married and the mother of two little 
girls. Against her better judgment, the Coun- 
tess leaves her elderly husband and family to 
go off into exile with Liszt. For a while all 
goes well until the composer longs to get 
back into the limelight. Finally for an excuse 
almost anybody could see through, he leaves 
his retreat for a month of concert bookings and 
never returns. He goes on to more fame and 
fortune leaving the Countess holding the bag. 

The story and screenplay by Rene Fauchois 
contain little real conflict, showing Liszt prin- 
cipally as an undependable and erratic young 
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man given to self-indulgence. What sympathy 
there is beautiful Annie Ducaux imparts as the 
unhappy countess, forever scorned as a fallen 
woman by the same society which clasps her 
lover to its collective breast. Mila Parely is 
seen briefly as George Sand, looking extremely 
dainty while smoking cigars and _ uttering 
words of wisdom as the lovers’ confidante. 
Pierre-Richard Willm portrays Liszt. 

Contained in the film are brief snatches of 
Liszt, Chopin and Schumann (hardly enough 
to bring out the music lovers) sleeedl by the 
Paris Conservatory Orchestra. The two or 
three piano renditions are by Nikita Magaloff. 
Christian Stengel directed. The Arthur Davis 
Releasing Organization is distributor. 

Seen at the Plaza theatre in New York. 
wiewer's Rating: Fair.—V. C. 

Release date, June, 1954. Running time, 100 minutes. 
Adult audience classification, 
Franz 
George Sand 
Countess Marie D’Agoult.. 
Louis Seigner, Jules Berry, 
D’Yd, Guy Decomble 


ADVANCE SYNOPSES 


THE FAR COUNTRY 

(Universal) 

PRODUCER: Aaron Rosenberg. DIREC- 
TOR: Anthony Mann. PLAYERS: James 
Stewart, Ruth Roman, Corinne Calvert, 
Walter Brennan. Technicolor. 

WESTERN. James Stewart and his part- 
ner, Walter Brennan, are so busy with their 
lucrative mining activities in the area of Daw- 
son, Alaska, that they have no time to help 
the citizens who are in the clutches of a first 
class crime wave, sponsored by John McIntyre. 
Not until Brennan is killed by the gang, does 
Stewart resolve to join the fight. It’s a bitter 
struggle and costs the life of one of his flames, 
Ruth Roman, the beautiful owner of a gambling 
casino. 


TOBOR THE GREAT 

(Republic) 

PRODUCER: Richard Goldstone. DIREC- 
TOR: Lee Sholem. PLAYERS: Charles 
Drake, Karin Booth. 

DRAMA. The warm, human affection be- 
tween a ten-year-old boy, Billy Chapin, and a 
mechanical man contrived by the boy’s scientist- 
grandfather, Taylor Holmes, to pilot the first 
experimental space ship, foils the attempt made 
by a group of enemy agents to steel the formula 
on which the mechanical man’s scientific effi- 
ciency is based. Charles Drake, another scien- 
tist, also is romantically involved with the boy’s 
pretty, widowed mother, Karin Booth. 


THE BOWERY BOYS MEET 

THE MONSTERS 

{Allied Artists) 

PRODUCER: Ben Schwalb. DIRECTOR: 
Edward Bernds. PLAYERS: Leo Gorcey, 
Huntz Hall. 

COMEDY. To get permission to use a large 
vacant lot in the Bowery neighborhood for a 
baseball field, Leo Gorcey and Huntz Hall 
cali on the owners, a weird family living in a 
creepy house way out in the country. Here they 
are greeted by John Dehner, always hopeful 
to obtain a human brain to transplant to the 
skull of his pet gorilla; Lloyd Corrigan, a mad 
genius with an electronic robot; Ellen Corby, 
a fluttery spinster constantly in search of 
food for her cannibal plant, and Laura Mason, 
a young brunette who also has her own mad 
desires. It’s a mad scramble all the way around. 


TROUBLE IN THE GLEN 

(Republic) 

PRODUCER-DIRECTOR: Herbert Wil- 

cox. PLAYERS: Margaret Lockwood, Or- 

son Welles, Forrest Tucker. Trucolor. 
COMEDRAMA. Forrest Tucker, an Amer- 

ican ex-pilot of the U. S. Air Corps, returns 

to Scotland after the war and finds the people 

in his glen greatly troubled by the high-handed 

activities of the local laird, Orson Welles, a 


Re- 


Pierre Richard Willm 
Mila Parely 
.-Annie Ducaux 


Daniel " Lecourtois, Jean 





fabulously wealthy South American who, with 
his daughter, Margaret Lockwood, has returned 
to the land of his forefathers. Led by Tucker 
the people of the glen eventually prevail upon 
the laird to restore peace to the area, but not 
before a gigantic fight between Tucker and 
Welles’ brutish foreman. A romance between 
Tucker and Miss Lockwood also develops in 
the course of things. 


SHORT SUBJECTS 


THE FOUR ACES SING (Universal) 
Musical Featurette (9306) 

The Four Aces, assisted by Karen Chandler, 
Matt Dennis and the Houcs (a juggling act) 
play seven songs, including “Tell Me Why,” 
“Heart of My Heart,” “Positively No Dancing,” 
“Hit The T larget, Baby,” “That Tired Routine,” 
and “So Long.” 

Release date: May 28, 1954 


ROLLING IN STYLE (Universal) 
Color Parade (9383) 

3essie Smith, down on the farm, reads about 
a model school and decides to go to New York. 
She becomes a model with the new name of 
Bettina Smith and gets a job with a traveling 
fashion show, going by bus from town to town 
and staging shows for rural folks. Eventually 
she ends up doing a show right back where she 
started, down on the farm. 
Release date: April 12, 1954 


NO PARKING HARE (Warner Brothers) 
Bugs Bunny Special in Technicolor (1727) 

A city engineer tries vainly to get Bugs 
Bunny to vacate his hole in the ground to make 
way for the construction of a freeway. Bugs 
foils all attempts made to oust him. Finally the 
city decides it’s best to try and compromise. The 
freeway is completed with a sharp detour around 
Bugs’ impregnable home. 
Release date: May 1, 1954 


CASEY BATS AGAIN (Walt Disney-RKO} 
Cartoon Special in Technicolor (44110) 

This takes up where “Casey at The Bat” left 
off. Casey and Mrs. Casey have a huge family 
but, unfortunately, they are all girls. This 
strikes Casey as a true calamity until he gets 
the bright idea to start a girls’ baseball team. 
The team is a tremendous success but would 
have lost its biggest game without the venerable 
Casey, who dresses up in an ill-fitting female 
uniform and bats in the winning run. Casey’s 
career thus does have a happy ending. 
Release date: June 18, 1954 


PALS AND GALS (Columbia) 
Stooge Comedies (6408) 

Out in a western saloon, where he has been 
sent by the doctor to rest from trouble given 
him by a bad vein in his leg, Shemp of the 
Three Stooges shows the bar flies a diagram of 
his ailment and the barflies immediately take it 
to be a map showing a gold strike. In the ensu- 
ing hassle the stooges are getting the worst of 
it until they convert a meat grinder into a 
machine gun. 

Release date: June 3, 1954 


TOOTING TOOTERS (Columbia) 
All-Star Comedies (6415) 

Andy Clyde’s sister leaves two of her boys 
with Andy, who is running a second hand music 
store. The boys and some friends use the in- 
struments to swing it out. Andy dislikes this 
style of music but after several episodes he joins 
the boys and ends up leading them on a tele- 
vision program. 

Release date: May 13, 1954 


PUSS 'N BOOTS (Paramount) 


Casper Cartoon in Technicolor (B13-6) 

Casper the Friendly Ghost, saves two little 
kittens who are about to be drowned. Knowing 
that a kitten’s best place is at home, Casper 
eventually succeeds in finding a kindly old lady 
to take them. The kittens, however, prefer 
Casper’s company and set about to rile the old 
lady so that she will kick them out, which she 
does. Casper is happy to have his friends back. 
Release date: July 16, 1954 7 minutes 
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iclure ad for me 


Allied Artists 


FIGHTER ATTACK: Sterling Hayden, J. Carrol 
Naish—Plenty of action, good for small towns. Good 
color. Weather—raining. Business fair. Small town 
and rural patronage. Played Friday, Saturday, May 

15.—Jack Waldrip, Rose Theatre, Tahoka, Texas. 


Columbia 


CRIPPLE CREEK: George Montgomery, Karin 
Booth—Just another picture. Business just average 
for Sunday and we might have broken even Monday. 
Small town patronage. Played Sunday, Monday, May 
23, 24.—Milton Dorriety, Star-Vue Drive-In Theatre, 
Georgiana, Ala. 


FROM HERE TO ETERNITY: Montgomery Clift, 
Burt Lancaster, Deborah Kerr—No need to comment 
on this picture—just play it. Only thing wrong, 
the terms are too steep. Play it anyway. This pic- 
ture is very well directed. Did better than average 
business on it. Small town and rural patronage. 
Played Sunday, Monday, Tuesday, Wednesday, May 
sY. 18, 19.—James Hardy, Shoals Theatre, Shoals, 
nd, 


HANGMAN’S KNOT: Randolph Scott, Donna Reed 

Doubled this with “My Cousin Rachel” (Fox) to 
extra business. Randolph Scott can still draw ’em in. 
Rural trade. Played Friday, Saturday, May 21, 22.— 
Milton ie te Star-Vue Drive-In Theatre, Georgi- 
anna, Ala. 


MISS SADIE THOMPSON: Rita Hayworth, Jose 
Ferrer—Played this in 3-D to better than average 
Sunday-Monday business. 3-D doesn’t go so well here 
any more. Didn’t many like the picture, but thought 
the scenery was beautiful. Small town patronage. 
Played Sunday, Monday, May 9, 10.—Milton Dorriety, 
Ga-Ana Theatre, Georgiana, Ala. 


MISS SADIE THOMPSON: Rita Hayworth, Jose 
Ferrer—Not suitable for any small town theatre. 
Patron comments very bad. Small town and rural 
patronage. Weather fair, business bad. Played Sun- 
day, Monday, May 16, 17.—Jack Waldrip, Rose Thea- 
tre, Tahoka, Texas. 


Lippert 


BLOWING WILD: Gary Cooper, Barbara Stanwyck 

A neat well-acted film on the style of “High Noon’”’ 
(UA), with Frankie Lane singing the background bal- 
lad. Not enough Frankie Laine, but Gary Cooper did 
his customary fine job. Average business, probably 
due to double-billing with Wild Bill Elliott, who as a 
movie star is an excellent TV attraction! Small town 
patronage. Played Thursday, Friday, Saturday, May 
3, 14, 15.—D. E. Daniel, Gregory Theatre, Oakville, 
Ont., Canada. 


Metro-Goldwyn-Mayer 


ARENA: Gig Young, Jean Hagen—Despite previous 


big radio exploitation on Toronto radio (23 miles 
away) did not do better than average business. A 
run-of-the-mill plot about conceited rodeo star who 
eventually makes good. Some good action rodeo shots, 
and Henry Morgan was efficient in second male lead. 
Small town patronage. Played Thursday, Friday, Sat- 
urday, May 6, 7, 8—D. E. Daniel, Gregory Theatre, 
Oakville, Ont., Canada. 


ESCAPE FROM FORT BRAVO: William Holden, 
Eleanor Parker--You can’t go wrong on this one. 
Play it. This picture has something different which 
appeals to most western fans, especially the Indian 
arrows in the sky. I had a very poor print on it— 
sound was bad. Small town and rural patronage. 
Played Friday, Saturday, May 28, 29.—James Hardy, 
Shoals Theatre, Shoals, Ind. 


Paramount 
HERE COME THE GIRLS: Bob Hope, Rosemary 


PRODUCT DIGEST SECTION, JUNE 19, 1954 


. « « the original exhibitors’ reports department, established October 14, 1916. 


In it theatremen 


serve one another with information about the box office performance of product—providing a 
service of the exhibitor for the exhibitor. ADDRESS REPORTS, What the Picture Did for Me, 
Motion Picture Herald, Rockefeller Center, New York 20. 


Clooney—Worst Bob Hope picture in quite some time. 
Running time short (76 minutes), Patrons didn’t like 
ending. Small town and rural patronage. Weather 
good,, business fair. Played Tuesday, Wednesday, 
Thursday, May 18, 19, 20.—Jack Waldrip, Rose Thea- 
tre, Tahoka, Texas. 


THOSE REDHEADS FROM SEATTLE: Rhonda 
Fleming, Gene Barry—Possibilities of a terrific musi- 
cal spoiled by too jew songs and those were unsuitable 
for Teresa Brewer. Still a good drawer which failed 
here due to first showings of 3-D at the opposition. 
Small town patronage. Played Thursday, Friday, Sat- 
urday, May 27, 28, 29.—D. E. Daniel, Gregory Thea- 
tre, Oakville, Ont., Canada. 


THOSE REDHEADS FROM SEATTLE: Rhonda 
Fleming, Gene Barry—Here is a very cute picture 
which should please the average movie-goer. Not too 
much music—just enough to make it good. But it 
failed at the box office for me. lay it, maybe you 
will do better. Small town and rural patronage. Played 
Sunday, Monday, May 30, 31.—James Hardy, Shoals 
Theatre, Shoals, Ind. 


RKO-Radio 


SHE COULDN’T SAY NO: Jean Simmons, Robert 
Mitchum—A very good light comedy with Mitchum 
somewhat out of character, They will all enjoy it if 
you can get them out, which is the hard thing to do 
these days. Played Sunday, Monday, Tuesday, May 
16, 17, 18.—Milan G. Steele, Ritz and Lakeside Drive-In 
Theatres, Pawnee, Okla. 


SPLIT SECOND: Alexis Smith, Keith Andes—A 
very good suspense picture which will hold up on 
midweek billing. Gave me extra business on my off 
nights. Did better than average business both nights. 
Small town and rural patronage. Played Tuesday, 
Wednesday, May 4, 5.—James Hardy, Shoals Theatre 
Shoals, Ind. 


Twentieth Century-Fox 


INFERNO: Robert Ryan, Rhonda Fleming—I booked 
this one on the wrong days. Should have played it 
midweek. No good in small towns for Friday-Satur- 
day. I also paid too much for it. This is a slow 
moving desert picture. If you are im a small town, 
pass it up. Smail town and rural patronage. Played 
Friday, Saturday, May 14, 15.—James Hardy, Shoals 
Theatre, Shoals, Ind. 


RUBY GENTRY: Jennifer Jones, Charlton Heston— 
This is one picture they will like of you can get them 
in. This is adult entertainment. Business good both 
days. Small town patronage. Played Sunday, Monday, 
May 30, 31.—Milton Dorriety, Star-Vue Drive-In Thea- 
tre, Georgiana, Ala. 


United Artists 


BEAT THE DEVIL: Humphrey Bogart, Jennifer 
Jones—The worst stinker to be sold to us this year 
at top terms. Small towns should lay off of it—it’s 
poison. Played Sunday, Monday, Tuesday, May 9, 10, 
11.—Milan G. Steele, Ritz & Lakeside Drive-In Thea- 
tres, Pawnee, Okla. 


GO, MAN, GO: Harlem Globetrotters, Dane Clark 
—The Globetrotters made a rather weak film into a 
riot of comedy. Pity there were so many short cuts 
of games instead of showing fewer games complete. 
A very good support bill with fine tie-in possibilities. 
A natural for colored audiences. Small town patronage. 
Played Thursday, Friday, Saturday, May 6, 7, 8.- 
D. E. Daniel, Gregory Theatre, Oakville, Ont., Canada. 


TOP BANANA: Phil Silvers, Rose Marie—No more 
of these, please. Doubled this with “The Joe Louis 
Story” and that was what brought them in (what few 
came). Nor for a small town, Played Thursday, Fri 
day, May 13, 14.—Milton Dorriety, Ga-Ana Theatre, 
Georgiana, Ala. 


Warner Bros. 


CALAMITY JANE: Doris Day, Howard Keel 
This one should please any patron. A fast-moving 
musical western with plenty of good tunes and comedy. 
This should do well in any situation play it. This is 
the kind of a musical that goes over in small towns. 
Give it your best playing time. Small town and rural 
patronage. Played Sunday, Monday, May 9 10. 
James Hardy, Shoals Theatre, Shoals, Ind. 


THREE SAILORS AND A GIRL: Jane Powell, 
Gordon MacRae—An excellent little musical—a weak 
plot, but with those stars singing, who wants a plot? 
Jane should keep off the “razz-ma-tazz” numbers 
which do not do her voice justice. Did good business 
in spite of the patrons having to put up with “Bomba” 
as support. Played Thursday, Friday, Saturday, April 
29, 30, May 1.—D. E. Daniel, Gregory Theatre, Oak- 
ville, Ont., Canada. 


Universal 


ABBOTT & COSTELLO MEET DR. JEKYLL: 
Bud Abbott, Lou Costello, Boris Karloff—Abbott and 
Costello have lost out here. The ones who saw it 
laughed plenty but said it was lots of nonsense. Small 
town patronage. Played Sunday, Monday, May 23, 2% 

Milton Dorriety, Ga-Ana Theatre, Georgiana, Ala 


IT CAME FROM OUTER SPACE: Richard Carl- 
son, Barbara Rush—This one is good for any double 
bill program. Played it in 2-D print which proved 
O.K. If your patrons like science-fiction pictures, play 
it. Small town and rural patronage. Played Friday, 
Saturday, May 7, 8—James Hardy, Shoals Theatre, 
Shoals, Ind. 


MA AND PA KETTLE AT HOME: Marjorie 
Main, Perey Kilbride—Better than average Kettle film 
Patrons’ comments very good. Weather fair. Returns 
about average Small town and rural patronage 
Played Sunday, Monday, Tuesday, May 9%, 10, 1L— 
Jack Waldrip, Rose Theatre, Tahoka, Texas. 


PLAYGIRL: Shelley Winters, 
Shelley Winters played her part 
story but needs promotion. Small town and rural 
patronage. Weather—sand_ storm. Business slow 
Played Wednesday, Thursday, May 12, 13.—Jack 
Waldrip, Rose Theatre, Tahoka, Texas. 


RAILS INTO LARAMIE: John Payne, 
chard—Very good action picture, 
need in the small rural town. 
advertising which 
Monday, May 16, 17. 
Lakeside Drive-In Theatres, 


Sullivan 
Good 


Barry 
very well. 


Mari Blan 
which is what we 
This one is worth extra 
should pay off. Played Sunday, 
Milan G. Steele, Ritz and 
Pawnee, Okla. 


RIDE CLEAR OF DIABLO: Audie Murphy, Susan 
Cabot—This is one of Audie’s best pictures. He always 
pulls them in here. In fact, he is well liked around 
this part of the country. Another very good outdoor 
picture from U. I. Play it by all means. Rural and 
small town patronage. Played Sunday, Monday, May 
23, 24.—James Hardy, Shoals Theatre, Shoals, Ind 


TAZA, SON OF COCHISE: Rock Hudson, Barbara 
Rush—This is a very good outdoer picture. Rock Hud 
son is very popular kere. Played this in 2-D. This 
picture had the best color of any I have played. The 
scenes are all outstanding. Play it by all means. 
Small town and rural patronage. Played Sunday, 
Monday, May 2, 3.—James Hardy, Shoals Theatre, 
Shoals, Ind. 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- Under the column heading ss Data projection and available 


able. Advance dates are tentative and subject to change. Run- sound systems are designated 


y the following keys: SYSTEM: CS 


ning times are the official times supplied by the distributor. —CinemaScope; VV—VistaVision; SA—SuperScope (anamorphic 
All page numbers in this chart refer to pages in the PRODUCT print); 3D—two prints; 3D(I}—single strip. SOUND: Ss—four 


DIGEST SECTION. 


Short Subjects Chart June 5, 1954, page 18. sound print; Ps—Perspecta optical directiona 
Features by Company May |5, 1954, page 2301. 


Color pictures designated by (c). 


Legion of Decency Ratings: A-!, Unobjectionable; A-2, Unobjec- mately 1.75 to |. 
tionable for Adults; B, Objectionable in part for all; C, Condemned. *Following a title indicates a Box Office Champion. 


TITLE—Production Number—Company 


A 


About Mrs. Leslie (532!) 
Act of Love 


Adventures of Robinson Crusoe (c} 


Alaska Seas (5313) 


All the Brothers Were Valiant (c) 


(407)* 
Always a Bride (Brit.) 
Angels One Five (Brit.) 


Para. 
UA 
UA 

Para. 


MGM 
U-I 


Stratford 


Annapurna {c) Mayer-Kingsley 
Appointment for Murder (Ital.-Eng.Titles) IFE 
AA 


Arrow in the Dust (c) (5404) 
B 


Back to God's Country (c) (403) 


Bad for Each Other (624) 
Badman's Territory (476) 


ait 
Barefoot Battalion (Greek-Eng. Titles) Brandt 


Battle of Rogue River (c) 
Beachhead (c) 
Beat the Devil 


Univ. 
ol. 
RKO 
Col. 


Col. 


UA 


UA 
Beauties of the Night (Fr.-Eng. Titles) UA 


Beneath the 12-Mile Reef (c) 
(CS) (337)* 

Best Years of Our Lives (452) 

Betrayed (428) (c) 

Big Chase (5327) 

Big Rainbow (c) 

Bigemist, The 

Bitter Creek (5423 

Black Glove (5305 

Black Horse Canyon (c} (423) 


Black Shield of Falworth, The (429) 


(CS) (c) 
Blackout (5309) 
Border River is! (409) 
Botany Bay (c} (5307 


20th-Fox 
RKO 
MGM 
Lippert 
RKO 


Filmakers 


AA 
Lippert 
Univ. 


Univ. 
Lippert 
Univ. 


) Para. 
Both Sides of the Law (Brit.) (482) U-I 
WB 


Bounty Hunter, The (c) 


Bowery Boys Meet the Monsters (5419) AA 


Boy Frem Oklahoma (320) (c) 
Brigadoon (CS) (c) 


Cc 


Caine Mutiny, The (c) 
Calamity Jane (c) (311)* 
Capt. John Smith & Pocahontas 


Capt. Kidd and the Slave Girl (c 


Captain's Paradise (Brit.) 

Carnival Story, The | (412)* 

Casanova's Big Night (c) (5316) 

Cavalleria Rusticana (c) 

Cease Fire! (5308) (3D) 

Challenge of the Wild (c) 

Champion, The 

Charge of the Lancers (c) 

Command, The (CS) (c) (319)* 

Conquest of Everest (Brit.) (c) 

Cowboy, The (5308) (c) 

Crazylegs (5224) 

Creature from the Black Lagoon 
(415-3D, 416-2D) 

Crime Wave (308) 

Crossed Swords (c) 

Cry of the City (441) 
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(-? UA 


WB 
MGM 


Col. 
WB 


UA 
UA 
RKO 
Para. 
Savini 
Para. 
UA 
UA 
Col. 
WB 
UA 
Lippert 
Rep. 


Univ. 
WB 

UA 
20th-Fox 


track magnetic stereophonic sound; Ss(2}—Separate stereophonic 
paacss Ms—single 

track magnetic sound; Os—standard optical sound. 
All films (except CinemaScope) made in Hollywood since early 
1953 are intended for aspect ratios from |.33 to | up to approxi- 


-—-REVIEWED— 
Release Running (S)=synopsis L.ofD. Herald Special 
Stars Date Time Issue Page Rating Review Data 


Shirley Booth-Robert Ryan . 104m May 2278 
Kirk Douglas-Dany Robin ia 108m Dec. 2109 
Dan O'Herlihy-James Fernandez 7 90m June 26 
Robert Ryan-Jan Sterling a 78m Jan. 2158 


Good 
Very Good 
Very Good 
Good 


> > som 
yy oR 


Robert Taylor-Ann Blyth . 95m Oct. 2029 Excellent 
Peggy Cummins-Terence Morgan ; 83m June 26 Good 
Jack Hawkins-Michael Denison 98m May 2285 Good 
Documentary , 60m Dec. 2110 Excellent 
Delia Scala 90m Feb. 2190 Fair 
Sterling Hayden-Coleen Gray Apr. 25,'54 80m Apr. 2269 Very Good 


>>> 
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Rock Hudson-Steve Cochran Nov.,'53 78m Sept. 2006 
Charlton Heston-Lizabeth Scott Jan.,'54 83m Dec. 210! 
Randolph Scott-Ann Richard (reissue) May 1,'54 98m 

Hugo Haas-Cleo Moore Mar.,'54 79m Feb. 2190 
Maria Costi-Nicos Fermas June,'54 June 34 
George Montgomery Mar.,'54 Mar. 2206 
Tony Curtis-Frank Lovejoy Feb.,'54 Jan. 2165 
Humphrey Bogart-Jennifer Jones Mar.,'54 Mar. 2205 
Gerard Philipe-Gina Lollobrigida Not Set Apr. 2255 


Good 
Good 


’ 
Ld 


Good 
Very Good 
Good 
Very Good 
Very Good 
Excellent 


> 2SO>> BF D> 
oe 


Terry Moore-Robert Wagner Dec.,'53 Dec. 2109 Very Good CS-Ss, Ms, Os 
March-Loy-Andrews-Wright (reissue) Feb.,'54 Dec. 2110 Superior 

Clark Gable-Lana Turner Not Set Ps 
Lon Chaney-Glenn Langan June 18,'54 

Jane Russell-Gilbert Roland June,'54 

Joan Fontaine-lda Lupino Dec.,'53 2125 Very Good 

Wild Bill Elliott Feb. 21,'54 : 2214 Good 

Alex Nicol Jan. 29,'54 (S)2167 

Joel McCrea-Mari Blanchard June,'54 2 - Good 


Tony Curtis-Janet Leigh Sept.,'54 : (S)2271 

Dane Clark-Belinda Lee Mar. 19,'54 ; 2270 Good 

Joel McCrea-Yvonne de Carlo Jan.,'54 * 2134 Good 
Alan Ladd-James Mason Nov.,'53 ; 2013 . Very Good 
Peggy Cummins-Rosamund Johns Jan.,'54 ‘ 2141 - Good 
Randolph Scott-Dolores Dorn Not Set $)27 

Bowery Boys June 6,'54 $)34 

Will Rogers, Jr.-Nancy Olson Feb. 27,'54 2141 Good 
Gene Kelly-Cyd Charisse Not Set 


Bogart-Ferrer-Johnson Not Set 25 
Doris Day-Howard Keel Nov. 14,53 = | 2045 
Anthony Dexter-Jody Lawrance Nov.,'53 ee 2077 
Anthony Dexter-Eva Gabor May,'54 29 10 
Alec Guinness-Yvonne de Carlo Dec. 18,'53 . 10 2021 
Anne Baxter-Steve Cochran u es | 2237 
Bob Hope-Joan Fontaine a « b 2205 
Mario del Monaco ’ ie 2134 Fair 

Korean War . 28 2085 Exc. 2D, 3D-Ss (2), Os 
George and Sheila Graham : 12 26 Good 

Kirk Douglas-Frank Lovejoy = (reissue) Apr.,'54 

Paulette Goddard-Jean Pierre Aumont _ Feb.,'54 19 33 
Guy Madison-Joan Weldon Feb. 13,'54 ; = 2157 
Documentary Apr. 23,'54 ag 2101 
Documentary May 28,'54 Mes 2134 
Elroy Hirsch-Lloyd Nolan Feb. 15,'54 . 31 2046 


Superior 
Excellent 
Fair 

Good 
Excellent 
Very Good 
Excellent 


’ 
N= — 


A ; 


Good 

Very Good CS-Ss or Os 
Good 

Excellent 

Very Good 


Good 2D, 3D, 3D(1) 
Good 


= «= = = AQ 


Richard Carlson-Julia Adams Mar.,'54 13 2182 
Gene Nelson-Sterling Hayden Mar. 6,'54 16 2142 
Errol Flynn-Gina Lollobrigida Not Set 31 ($)2047 
Victor Mature-Richard Widmark (reissue) Mar.,'54 
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TITLE—Production Number—Company 


Dangerous Mission (3D) (c) (410) 
Dead End 
Decameron Nights (c) (461) 
Demetrius and the Gladiators 

(c) (CS) (415) Fox 
Desperado, The (5426) 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan) 
Dial M for Murder (c) (327) 
Diamond Queen, The (c) (302) 
Diary of a Country Priest (Fr.) 
Dirty Hands (Fr.) 
Dragonfly Squadron (52) 
Dream ot Love (Fr.) 
Drive a Crooked Road 
Drums Across the River (c) (422) 
Drums of Tahiti (3D) (c) 
Duel in the Jungle (c) 
Duffy of San Quentin (321) 

E-F 

Easy to Love (c) (410 MGM 
Eddie Cantor Story (c) (316) WB 
Egg and |, The (426) Univ. 
El Alamein (620) Col. 
Elephant Walk (c) (5317)* Para. 
Enchanted Cottage (472) RKO 
Escape from Fort Bravo (c) (409) MGM 
Executive Suite (423)* MGM 
Fallen Angel (365) 20th-Fox 
Fanfan the Tulip (Fr.) UA 
Fangs of the Wild (5311) Lippert 
Far Country (c) (428) Univ. 
Final Test (Brit.) Continental 
Fireman Save My Child (421) Univ. 
Flame and the Flesh (c) (421) MGM 
Flamenco (c) (Span.-Eng. Narr.) Lewis 
Flight Nurse (5301) Rep. 
Flight to Tangier(c) (2D-5331!, 3D-5306) Para. 
Folly To Be Wise (Brit.) Fine Arts 
Forbidden (407) Univ. 
Forever Amber (366) (c) 20th-Fox 
Forever Female (5312) Para. 
Forty-Niners, The (5424) AA 
French Line (c) (2D-437, 3D-407)* RKO 
Fugitive in Trieste (Ital.) IFE 


G 
Gambler from Natchez (c) (417) Fox 
Garden of Evil (c) (CS) (416) Fox 
Genevieve (c) (Brit.) (481) U-l 
Genoese Dragnet (ltal.) IFE 
Geraldine (5302) Rep. 
Gilbert & Sullivan (c) (Brit.) UA 
Girl for Joe (325) 

(form. Force of Arms) WB 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-401) Univ. 
Glenn Miller Story (c) (412)* Univ. 
Go, Man, Go UA 
Gog (3D) (c) 

Golden Coach (c) (Ital.-Eng. Dial.) 
Golden Idol, The (5315 

Golden Mask (c) (Brit. 

Gone With the Wind (c) (430) 
Gorilla At Large (c) (3D) (406) 20th-Fox 
Great Diarnond Robbery (419) MGM 
Greatest Love, The (Ital.-Eng. Dial.) IFE 
Greatest Show on Earth (c) (5325) Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gun Fury (c) (3D) (617) Col. 
Gunga Din (479) RKO 
Guy With a Grin (c) (327) 

(form. No Time for Comedy) 
Gypsy Colt (419) (c)} 


Hans Christian Anderson (c) 
Heat Wave (5310) 
Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403) *20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep 

(Ital.-Eng. Dial.) 
Hell's Half Acre (5304) 
Her Twelve Men (429) (c) 
Here Come the Girls (5309) (c)* 
High and the Mighty (329) (c) (CS) WB 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) 


RKO 
oldwyn 


RKO 


Arias 

WB 

WB 
Brandon 
McDonald 


MGM 


WB 
MGM 


RKO 
Lippert 


WB 
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Stars Date 


Victor Mature-Piper Laurie Mar. 6,'54 
Sylvia Sidney-Humphrey Bogart (reissue) June,'54 
Joan Fontaine-Louis Jourdan Nov. 16,'53 


June,'54 
June 20,'54 


Victor Mature-Susan Hayward 
Wayne Morris 


May !7,'54 
May 29,'54 
Nov. 28,'53 
Apr. 5,'54 
May,'54 
Mar. 21,'54 
June,'54 
Apr.,'54 
June,'54 
Jan.,'54 
July,'54 
Mar. 13,'54 


Akemi Negishi 

Ray Milland-Grace Kelly 
Fernando Lamas-Arlene Dahl 
Claude Laydu-Nicole Maurey 
Pierre Brasseur 

John Hodiak-Barbara Britton 
P. R. Willm-Mila Parley 
Mickey Rooney-Dianne Foster 
Audie Murphy-Lisa Gaye 
Patricia Medina-Dennis O'Keefe 
Jeanne Crain-Dana Andrews 
Joanne Dru-Paul Kelly 


Dec. 25,'53 
Jan. 36, 54 
(reissue) July,'54 


Esther Williams-Van Johnson 

Keefe Brasselle-Marilyn Erskine 
C. Colbert-Fred MacMurray 

Scott Brady-Rita Moreno Jan.,'54 
Elizabeth Taylor-Dana Andrews June,'54 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 
Alice Faye-Dana Andrews (reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida Dec.,'53 
Charles Chaplin, Jr.-Onslow Stevens Apr. 2,'54 
James Stewart-Ruth Roman Not Set 
Robert Morley-Jack Warner Jan.,'54 
Spike Jones and His City Slickers May,'54 
Lana Turner-Carlos Thompson May,'54 
A. P. Lopez-Ballet Espanol May 21,'54 
Joan Leslie-Forrest Tucker Mar. 1,'54 
Joan Fontaine-Jack Palance Nov.,'53 
Alastair Sim-Martita Hunt Dec.,'53 
Tony Curtis-Joanne Dru Jan.,'54 
Linda Darnell-Cornel Wilde — (reissue) Nov.,'53 
G. Rogers-W. Holden-P. Douglas Jan.,'54 
Wild Bill Elliott-Virginia Grey May 9,'54 
Jane Russell-Gilbert Roland Feb. 8,'54 
Jacques Sernas Jan.,'54 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 
Maurice Evans-Robert Morley 


July,'54 
July,'54 
Feb.,'54 
Mar., '54 
Apr. 1,'54 
Jan. 8,'54 


William Holden-Nancy Olson (reissue) May!5,'54 
Silvana Pampanini-E. Rossi-Drago June, ‘54 
Marge & Gower Champion Jan. 1,'54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Harlem Globetrotters-Dane Clark Jan.,'54 
Richard Egan-Constance Dowling June,'54 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 
Wanda Hendrix-Van Heflin Mar.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Red Skelton Jan. 29,'54 
Ingrid Bergman-Alexander Knox Jan.,'54 
Charlton Heston-Betty Hutton (reissue) July,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Rock Hudson-Donna Reed Nov.,'54 
Cary Grant-Victor McLaglen (reissue) July!,'54 


James Stewart-R. Russell (reissue) May 15,'54 


Donna Corcoran-Frances Dee Apr. 2,'54 


June.9,'54 
Apr. 16,'54 


Danny Kaye-Jeanmaire 

Alex Nicol-Hillary Brooke 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Documentary 

Wendell Corey-Evelyn Keyes 
Greer Garson-Robert Ryan 
Hope-Clooney-Dahl-Martin 
John Wayne-Claire Trevor 
Richard Conte-Joan Bennett 


Burt Lancaster-Joan Rice Jan. 16,'54 


Running 
Time 


75m 


r-REVIEWED— 


Feb. 27 
Nov. 7 


12 
22 


22 
| 

. 15 
| 
22 
13 
19 

. 20 
22 
. 26 


WA 


. 14 


Jan. 30 


Nov. 29'52 
Dec. 26 
Feb. 6 
May 22 


May 8 
Feb. 13 
May 22 
Oct. 24 
May 29 
Jan. 30 
Jan. 2 


(S)=synopsis 


Page 


2197 


2061 
27 
(S)3 
2 
2277 
1949 
2261 
2 
2182 


34 
2229 


I 
2119 


2182 


2069 
2109 

17 
2101 
2245 


2061 
2197 


1847 
2214 
(S)34 
2183 
2270 
2277 
10 
2062 
2030 
2102 
2086 


1861 
2285 
2134 
2167 


L. of D. 


Herald 


Rating Review 


A-| 
B 


Fair 
Excellent 


CS-Ss, Ms, Os 


Excellent 


Good 
Excellent 
Good 
Very Good 
Very Good 
Good 

Fair 

Good 
Very Good 
Good 


Good 


Very Good 
Very Good 
Very Good 
Fair 


Very Good 


Very Good 
Excellent 


Very Good 
Good 


Very Good 
Good 
Excellent 
Very Good 
Fair 
Fair 
Fair 


Good 


2D, 3D-Ss(2), Os 


Excellent 
Good 
Good 


Fair 


CS-Ss, Ms, Os 
Excellent 
Good 


Excellent 


Fair 

Good 

Very Good 
Excellent 
Excellent 
Very Good 
Very Good 


2D, 3D 


2D, 3D-Os 


Good 


Fair 
Good 
Good 


Ps 
3D, 3D(1) 


Fair 
Good 2D, 3D-Ss(2), Os 


Good 


Excellent 


Very Good 
Excellent Cs-Ss, Ms, Os 
Very Good 


Good 
Fair 


Very Good 
Superior 
Good 

Very Good 


CS-Ss or Os 
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TITLE—Production Number—Company 


Hobson's Choice (Brit.) UA 
Holly and the Ivy (Brit.) Pacemaker 
Hollywood Thrill-Makers (5321) Lippert 
Home from the Sea (5409) 

(formerly Sons of the Navy) AA 
Home of the Brave UA 
Hondo (c) (3D) (312)* WB 
Horse's Mouth (Brit.) Mayer-Kingsley 
Hot News (5327) + AA 
How to Marry a Millionaire (c) 

(CS)* (336) 20th-Fox 


indiscretion of an American Wife Col. 
Inferno (c) (3D) (346) 20th-Fox 
Intimate Relations (Fr.-Eng. Dial.) Carroll 
Iron Glove, The (c) Col. 
It Should Happen te You Col. 


J 


Jack Slade (5406) AA 
Jennifer (5407) AA 
Jesse James vs. Daltons (c} (3D) Col. 
Jivaro (5311) (¢) Para. 
Johnny Dark (*) (424) Univ. 
Johnny Guitar (c) (5307) Rep. 
Jolson Story, The (c) Col. 
Jubilee Trail (c) (5303) Rep. 
Julius Caesar MGM 
Jungle Man-Eaters Col. 


K-L 

Key Largo (309) WB 
Keys of the Kingdom (358) 20th-Fox 
Khamishia—Five Tales from Israel 

Israel-America 
Khyber Patrol (c)} UA 
Killer Ape Col. 
Killers From Space (40%) RKO 
King of the Khyber Rifles (c)* 

(401) (CS) Fox 
Kiss Me Kate (c) (3D) (408)* MGM 
Knights of the Round Table (c) 

(CS) (413)* MGM 
Knock on Wood (c) (5319) Para. 
La Traviata (c) Savini 
Last of the Pony Riders (593) Col. 
Laughing Anne (Brit.) (c) (5305) Rep. 
Limping Man (5318) Lippert 
Lion Is in the Streets (c) (305) WB 
Little Boy Lost (5304)* Para. 
Little Caeser (317) WB 
Living Desert, The (c)* Disney 
Living It Up (c) (5320) Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) AA 
Lost Patrol (480) RKO 
Louisiana Territory (3D) (c) (405) RKO 
Lovers of Toledo (ital.-Eng. Titles) Hakim 
Lucky Five (Ital.) IFE 
Lucky Me (c) (CS) (324) WB 
Lure of the Sila (Ital.-Eng. Dub.) IFE 


M 


Ma and Pa Kettle at Home (418) Univ. 
Mad Magician, The (c) (3D) Col. 
Magnificent Obsession (428) (c) Univ. 
Make Haste to Live (5306) R 
Malta Story (Brit.) 
Man Between, The (Brit.) 
Man Crazy (339) 
Man From Cairo (5302) 
Man in Hiding 
Man in the Attic (340) 
Man of Conflict 
Man With a Million (c) (Brit.) 
Marry Me Again (404) 
Massacre Canyon is 
Melody of Love (Ital.-Eng. Titles) IFE 
Men of the Fighting Lady (425) (c) MGM 
Miami Story, The Col. 
Miss Robin Crusoe (c) (338) 20th-Fox 
Miss Sadie Thompson (c) (3D)* Col. 
Mr. Blandings Builds His Dream House 
(473) RKO 
Mr. Potts Goes to Moscow (Brit.) 
(5400) Stratford 
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c—REVIEWED— 
Release Running (S)=synopsis L.ofD. Herald Special 
Stars Date Time Issue Page Rating Review Data 


Charles Laughton-John Mills June,'54 107m June 12 25 Very Good 
Ralph Richardson-Celia Johnson Feb.,'54 80m Feb. 13 2183 A-2 Excellent 
James Gleason Jan. 15,'54 60m Feb. 20 (S)2191 


Jan Sterling-Neville Brand June 27,'54 Apr. 24 (S)2271 

Arthur Kennedy M. Maxwell (reissue)  Apr.,'54 = 99m 

John Wayne-Geraldine Page Jan. 2,'54 83m . 28 2085 - Excellent 
Robert Beatty Jan.,'54 77m Jan. 23 2158 Good 
Stanley Clements Oct. 11,53 61m 28 2087 Good 


Grable-Monroe-Bacall Nov.,"53 96m Nov. 14 2070 Excellent CS-Ss, Ms, Os 


Jennifer Jones-Montgomery Clift 63m 24 2270 - Fair 
Robert Ryan-Rhonda Fleming ‘ 83m July 25 1925 - Excellent 
Harold Warrender-Marian Spencer . 85m Feb. 20 2190 Very Good 
Robert Stack-Ursula Thiess : 77m Mar. 27 2238 - Good 
Judy Holliday-Peter Lawford Mar.,'54 87m 16 2141 Very Good 


Excellent 

Fair 

Good 2D, 3D 
Good 

Very Good 

Excellent 

Excellent  $s(2) or Os 
Good 

Superior 

Fair 


Mark Stevens Nov. 8,53 90m 24 2037 
Ida Lupino-Howard Duff Oct. 25,'53 73m ee 2206 
Brett King-Barbara Lawrence Apr.,"54 65m hb 2158 
Fernando Lamas-Rhonda Fleming Feb.,'54 9im , 2157 
Tony Curtis-Piper Laurie July,'54 85m 17 
Joan Crawford-Sterling Hayden Aug.,'54 2285 
Larry Parks-Evelyn Keyes (reissue) NotSet 124m 2278 
Vera Ralston-Forrest Tucker May 15,'54 . 2158 
Brando, Calhern, Garson, Kerr, Mason Spec. 1861 
Johnny Weissmuller June,'54 10 
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Robinson-Bogart-Bacall {reissue) Nov. 7,'53 
Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 


English Dialogue _ May 6,'54 Very Good 
Richard Egan-Dawn Addams Not Set 
Johnny Weissmuller Dec.,'53 
Peter Graves-Barbara Bestar Jan. 23,'54 


Fair 
Fair 


Excellent CS-Ss, Ms, Os 
Excellent 2D, 3D 


Tyrone Power-Terry Moore Jan.,'54 
Kathryn Grayson-Howard Keel Nov. 26,'53 


+ oo oe 


Superior CS-Ss or Ps 
Excellent 
Fair 


Robert Taylor-Ava Gardner Jan. 15,54 
Danny Kaye-Mai Zetterling A 
Lucia Evangelis-Giulio Gari 

Gene Autry Good 
Wendell Corey-Margaret Lockwood , Good 
Lloyd Bridges 04, . Good 
James Cagney-Barbara Hale Very Good 
Bing Crosby-Claude Dauphin Excellent 
Edward G. Robinson (reissue) Feb. 6,'54 
True Life Adventure Nov.,'53 
Dean Martin-Jerry Lewis Aug.,'54 
George Montgomery-Dorothy Malone  Apr.,'54 
Marian Seldes-Charles W. Moffat Mar.,'54 
Lucille Ball-Desi Arnaz 

Anthony Quinn-Peggie Caste 

Barry Sullivan-Dorothy Malone Mar. 28,'54 
Victor McLaglen (reissue) July 1,'54 
Documentary Oct. 16,53 Good 2D, 3D 
Alida Valli-Pedro Armendariz Apr.,'54 Fair 

Aldo Fabrizi Nov.,'53 . Fair 

Doris Day-Robert Cummings Apr. 24,'54 Good CS-Ss or Os 
Silvano Mangano Dec. 25,'53 Good 


2 ee 


~-nN 


Excellent 
Excellent 
Good 

Very Good 
Excellent 
Good 
Good 
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Marjorie Main-Percy Kilbride Good 
Vincent Price-Mary Murphy Good 
Jane Wyman-Rock Hudson my Excellent 
Dorothy McGuire-Stephen McNally Good 
Alec Guinness-Jack Hawkins 

James Mason-Claire Bloom 

Neville Brand-Christine White 
George Raft-Gianna Maria Canale 
Paul Henried-Lois Maxwell 
Constance Smith-Jack Palance 
Edward Arnold-John Agar 

Gregory Peck-Jane Griffiths 

Marie Wilson-Robert Cummings 
Phil Carey-Audrey Totter 

Giacomo Rondinella 

Van Johnson-Walter Pidgeon 

Barry Sullivan-Luther Adler 
Amanda Blake-George Nader 

Rita Hayworth-Jose Ferrer 


>> 


’ 
Nn 


Excellent 
Good 
Fair 

Fair 

Fair 

Fair 
Excellent 
Good 
Good 
Fair 
Excellent 


Good 
Exc. 2D, 3D-Ss(2), Os 
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Cary Grant-Myrna Loy (reissue) Apr.,'54 
George Cole-Nadia Gray Mar. 14,'54 . 19 1998 Very Good 
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TITLE—Production Number—Company 


Mistress of the Mountains (ltal.) 

Moment of Truth 
(Fr.-Eng. Titles) 

Money from Home (c)* 
(5316—3D, 5330—2D) 

Monster from the Ocean Floor 
(5328) 

Monte Carlo Baby (Brit.) 

My Heart Sings (Ital.) 


Naked Jungle, The (c) (5315) 
Nebraskan, The (c) (3D) (618) 
New Faces (c) (CS) (409) 
Night People (c) (CS) (407) 
O-P 

Orchestra Wives (445) Fox 
Othello UA 
Out of This World (c) Kupferman 
Outcast, The (c) Rep. 
Outlaw Stallion, The (¢) Col. 
Overland Pacific (c) UA 
Paid to Kill (5326) Lippert 
Paratrooper (619) (c) Col. 
Paris Model (62!) Col. 
Paris Playboys (5418) AA 
Path to the Kingdom (Span.) Master 
Personal Affair (Brit.) VA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331!) Rep. 
Pickwick Papers (Brit.) Maver-Kingsley 
Pinocchio (c) (493) RKO 
Playgirl (420) 
Pleasure (Le Plaisir) (Fr.) 


Davis 
Arlan-Franco 
Para. 


Lippert 
Filmakers 


Univ. 
Kingsley 


Pride of the Blue Grass (c) (5410) AA 
| 


Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Prisoner of the Casbah (c) (662) Col. 
Project M-7 (483) (Brit.) U-l 
Public Enemy (318) WB 


Q-R 
Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 
Quo Vadis (c) (411) MGM 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Raid (c) (408) Fox 
Rails Into Laramie (c) (419) Univ. 
Rear Window (c) Para. 
Red Garters (c) (5314) 
Red River Shore (5234) 
Rhapsody (420) (c) 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riders to the Stars (c) UA 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block II (51) AA 
River Beat (5329) Lippert 
River of No Return (c) (CS)* (405) 20th-Fox 
Rob Roy ’c) (Brit.) (494) Disney-RKO 
Robe, The (CS) (c) (335)* 20th-Fox 
Rocket Man, The (412) 20th-Fox 
Rose Marie (CS) (c) (418) MGM 


s 

Saadia (c) (415) MGM 
Saint's Girl Friday (411) RKO 
Saracen Blade, The (c) Col. 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 
Scotch on the Rocks (Brit.) Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) R 
Secret Document—Vienna (Fr.) Davis 
Secret of Assignment [Ital.) IFE 
Secret of the Incas (c) (5318) Para. 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 

(CS) (c} (426) MGM 
Shanghai Story, The Rep. 
Shark River (c)} UA 
She Couldn't Say No (408) RKO 
Siege, The (5323) Lippert 
Siege at Red River ({c) (404) 20th-Fox 
Silver Lode (c) (413) RKO 


. PRODUCT DIGEST SECTION, JUNE 19, 1954 


Release 
Date 


Jan.,'54 


Stars 
Vivi Gioi 
Michele Morgan-Jean Gabin May,'54 


Dean Martin-Jerry Lewis Feb.,'54 
May 21,'54 
May,'54 
Mar.,'54 


Anne Kimball-Stuart Wade 
Audrey Hepburn-Jules Munshin 
Ferruccio Tagliavini 


Mar.,'54 
Dec.,'53 
Mar.,'54 
Mar.,'54 


Eleanor Parker-Charlton Heston 
Phil Carey-Roberta Haynes 
Eartha Kitt-Robert Clary 
Gregory Peck-Rita Gam 


(reissue) May,'54 
Jan.,"54 
Apr.,'54 
Not Set 
July,'54 
Feb.,'54 

June 27,'54 
Jan.,'54 
Nov.,'53 

Mar. 7,'54 
Jan.,'54 
Feb.,'54 


Glenn Miller & Orch. 
Orson Welles-Fay Compton 
Lowell Thomas, Sr. & Jr. Narrators 
John Derek-Joan Evans 

Phil Carey-Dorothy Patrick 

Jack Mahoney-Peggie Castle 
Dane Clark 

Alan Ladd-Leo Genn 

Marilyn Maxwell-Paulette Goddard 
Leo Gorcey—Huntz Hall 
Dominique Blanchard 

Gene Tierney-Leo Genn 


Mar. 27,'54 

Feb. 10,'54 

May, 54 

(reissue) Apr.,'54 
May,'54 

June,'54 

Apr. 4,'54 
Apr.,'54 

July,'54 

May,'54 

Nov.,'53 

Nov.,'53 

(reissue) Feb. 6'54 


Karl Malden-Patricia Medina 
Rex Allen 

Nigel Patrick-James Hayter 
Disney Feature 

Shelley Winters-Barry Sullivan 
Jean Gabin-Danielle Darrieux 
Lloyd Bridges-Vera Miles 
Robert Wagner-Janet Leigh 
Jeffrey Hunter-Debra Paget 
Ronald Reagan-Dewey Martin 
Gloria Grahame-Cesar Romero 
Phyllis Calvert 

Jean Harlow-James Cagney 


Gino Cervie-Leonora Ruffo Feb! 2,'54 
Documentary Mar.,'54 
Robert Taylor-Deborah Kerr (reissue) Jan.,'54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft June,'54 
John Payne-Mari Blanchard Apr.,'54 
James Stewart-Grace Kelly Not Set 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 17,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Phyllis Kirk-John Bentley June 11,'54 
Robert Mitchum-Marilyn Monroe May,'54 
Richard Todd-Glynis Johns Feb. 27,'54 
Victor Mature-Jean Simmons Oct.,'53 
Charles Coburn, Spring Byington Apr.,'54 
Blyth-Keel-Lamas-Main Mar. 19,'54 


Feb. 5,'54 
Apr. 15,'54 
June,'54 
Mar.,'54 
Mar.,'54 
June,'54 
(reissue) Mar.,'54 
Feb.,'54 


Cornel Wilde-Mel Ferrer 

Louis Hayward-Naomi Chance 
Ricardo Montalban-Betta St. John 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyers 
Ronald Squire-Kathleen Ryan 
June Haver 

John Derek-Wanda Hendrix 
Frank Villard-Renee St. Cyr 

Vivi Gioi-Umberto Spadaro 
Charlton Heston-Nicole Maurey 
Eleanora Rossi Drago 


Jane Powell-Howard Keel 

Ruth Roman-Edmond O'Brien 
Steve Cochran-Carole Mathews 
Jean Simmons-Robert Mitchum 
Special 

Van Johnson-Joanne Dru 


John Payne-Lizabeth Scott June,'54 


-—-REVIEWED— 
(S)=synopsis 
Issue Page 


90m Dec. 12 2102 


Running 
Time 


87m May 22 3 
100m Dec. 5 


70m 19 
99m “ee 


95m 13 
68m = 
98m 20 
93m . 20 


94m 
(S$)2135 
75m 


L. of D. 
Rating Review 
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Herald Special 


Data 
Good 


Good 
Excel. 2D, 3D-Ss(2), Os 


Fair 


Good 


Good 

Fair 2D, 3D 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Very Good 


Very Good 
Good 


Very Good 
Fair 

Fair 

Good 
Good 


Good 
Excellent 
Good 


Fair 
Excellent CS-Ss, 
Fair 
Fair 
Fair 
Fair 


Fair 
Good 


Fair 
Good 


Very Good $s(2) or Os 
Good 
Excellent 


Very Good 


Good 
Good 

Cs-Ss 
Excellent 


Very Good Cs-Ss,Ms, Os 
Good 
Superior 
Good 


Excellent 


CS-Ss, Ms, Os 
CS-Ss or Ps 


Good 
Good 
Good 

Very Good 
Fair 


Good 


Good 
Fair 


Very Good 
Fair 
Excellent Cs-Ss or Ps 


Fair 


Good 


Good 
Good 





7-REVIEWED— 
(S)=synopsis 
Issue Page 


L.ofD. Herald 
Rating Review 


Special 


Release Running 
TITLE—Production Number—Company Stars Date Time Date 


Singin’ in the Corn Col. 
Sins of Rome (414) RKO 
Son of Sinbad (color) (3D) 

Song of the Land (color) 

Southwest Passage (3D} (c) 

Spanish Main (475) 

Spell of Ireland, The (c) 
Spice of Life (Fr.) 

Star Is Born, A (CS) (c) 
Stations West (478) 
Stormy the Thoroughbred (c) 
Stranger on the Prowl 

Street With No Name (442) 
Student Prince, The (CS) (c) (424) 
Sun Valley Serenade (446) 

Susan Slept Here (c) 


T 


Mayer-Kingsley 
WB 


RKO 
Disney 
UA 


20th-Fox 
MGM 
Fox 

RKO 


Tall in the Saddle (471) RKO 
Tanga Tika (c) Schaefer 
Tanganyika (c) (425) Univ. 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ. 
Tennessee Champ (417) (c) MGM 
Terror Ship Lippert 
Terror Street (5304) Lippert 
Texas Badman (5335) 

Them (328) 

They Won't Believe Me (474) 
Thing, The (477) 

Three Coins in the Fountain (CS) 

{c) (413) 20th-Fox 
Three Sailors and a Girl (c) (314)* WB 
Three Young Texans (c} (402) 20th-Fox 
Thunder Over the Plains (c) (313) WB 
Thy Neighbor's Wife 20th-Fox 
Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Tobor the Great Rep. 
Top Banana (c) UA 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) (5212) Rep. 
Trouble in the Glen (Brit.) (c) Rep. 
Tumbleweed (c) (405) Univ. 
Turn the Key Softly (Brit.) Astor 


U-V 


Unconquered Margolies 
‘ Unholy Four (5401) Lippert 
Untamed Heiress (5325) Rep. 
Valley of the Kings (c} MGM 
Valley of the Sun (470) RKO 
Veils of Bagdad (c) (404) Univ. 
Victory at Sea Schaefer 
Vigilantes Terror (5422) ral 


Violated Palace 


Ww 


Walking My Baby Back Home (406)(c) Univ. 
War Arrow (c) (408) Univ. 
We Want a Child (5324) Lippert 
Westerner, The Goldwyn 
White Christmas (c) —— 
White Fire (5317) Lipp 
White Hell of Pitz Palu (Ital.-Eng. Dub.) ire 
Wicked Woman 

Wild One (623) Ce ; 
Will Any Gentleman? (Brit.) Stratford 
Witness to Murder UA 
World for Ransom (5408) AA 


X-Y-Z 


Yank in the R.A.F. (367) 20th-Fox 
Yankee Pasha (c) rl Univ. 
Yellow Tomahawk, The (c) UA 
Yesterday & Today UA 
Yukon Vengeance (533!) AA 


Jan.,"54 
June,'54 
June,'54 


Judy Canova-Allen Jenkins (reissue) 
Massimo Girotti, Ludmilla Tcherina 
Dale Robertson-Peggie Castle 

Nature Nov.,'53 
Joanne Dru-Rod Cameron Apr.,'54 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Noel-Noel Jan.,'54 
Judy Garland-James Mason Not Set 
Dick Powell (reissue) June 1,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Paul Muni-Joan Lorring Nov. 2,53 
Richard Widmark-Lloyd Nolan [reissue) Mar.,'54 
Ann Blyth-Edmund Purdon June,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 


(reissue) Mar.,'54 
Nov.,'53 
July,'54 


John Wayne 
All Native Cast 
Van Heflin-Ruth Roman 


Feb.,'54 
Mar. 5,'54 
June 4,'54 
Dec. 4,'53 

Dec. 20,'53 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
William Lundigan 

Dan Duryea 

Wayne Morris 

James Whitmore-Edmund Gwenn June 19,'54 
Susan Hayward-Robert Young (reissue) Apr.'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 


Clifton Webb-Dorothy McGuire May,'54 
Jane Powell-Gordon MacRae Dec. 26,'54 
Mitzi Gaynor-Jeff Hunter Jan.,'54 
Randolph Scott-Phyllis Kirk Dec. 12,'53 
Hugo Haas-Cleo Moore Oct.,'53 
Stanley Holloway Oct.,'53 
Charles Drake-Karin Booth Not Set 
Phil Silvers-Rose Marie Feb.,'54 
Humphrey Bogart (reissue) Nov. 7,'53 
Michael Wilding-Margaret Lockwood Jan. |,'54 
Margaret Lockwood-Orson Welles Not Set 
Audie Murphy-Lori Nelson Dec.,'53 
Yvonne Mitchell-Terence Morgan Mar.,'54 


June,'54 
Aug. 6,'54 


Helen Keller, Documentary 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor y: 
Lucille Ball-James Craig (reissue) Feb., = 
Victor Mature-Mari Blanchard Nov., 
Documentary peat 
Bill Elliott-Mary Ellen Kay Nov. 15,'53 
Wim Holland Dec., ‘53 


Donald O'Connor-Janet Leigh 
Jeff Chandler-Maureen O'Hara 
Special Cast 

Gary Cooper 
Crosby-Kaye-Clooney 

Scott Brady-Mary Castle 

Hans Albers 

Beverly Michael-Richard Egan 
Marlon Brando-Mary Murphy 
George Cole-Veronica Hurst 
Barbara Stanwyck-George Sanders 
Dan Duryea 


Dec.,'53 

Jan.,'54 

Feb. 19,'54 
(reissue) June,'54 
Not Set 

Jan. 1,54 
Nov.,'53 


Jan. 31,'54 


Tyrone Power-Betty Grable 
Jeff Chandler-Rhonda Fleming 
Rory Calhoun-Peggie Castle 
Documentary 

Kirby Grant-Mary E. Kay 


(reissue) yoy ‘53 
Apr.,'54 

May,'54 

Dec. 2,'53 

Jan. 17,54 


64m 
75m 
90m 
7im 
82m 
100m 
77m 
7im 


92m 
45m 
82m 
9im 
107m 
86m 


97m 
84m 
82m 
57m 
68m 


Jan. 


ov. 


Apr. 


May 
Jan. 
Apr. 


Mar. 
Nov. 


May 


Mar. !° 


May 


Nov. 


Jan. 


30 
28 
17 


8 
16 
24 


13 
14 


29 


17 

8 
14 
16 


(S)2167 
2087 
2261 


2286 
2142 
($)2270 


2214 
2069 


9 


2213 
2285 
2070 
($)2142 


2D, 3D 
Good 


Good 3D, 3D(1) 


Good 
Excellent 
Very Good 
Good 


Excellent 


Excellent 


Good 


Good 
Good 


2D, 3D, 3D(1) 


Good 


Very Good 


Excellent CS-Ss, Ms, Os 
Good 

Fair 

Good 

Good 


Excellent 
Very Good 
Fair 


Very Good 
Good 


Excellent 


Good 


Good 
Very Good 


Fair 


Fair 

Good 
Good 
Good 


Very Good 
Fair 


Very Good 
Good 
Good 





FEATURES LISTED BY COMPANIES — PAGE 2301, 
18-19, ISSUE OF JUNE 5, 1954 


SHORT 


SUBJECTS CHART APPEARS 


ON PAGES 


ISSUE OF MAY ii, 


1954 





40 


MOTION PICTURE HERALD, JUNE 19, 1954 


















A simple statement of fact... 


THE ALMANAC is referred to far more often, by far more 
people in the motion picture and television industries—and also 
by more writers for the public press—than any other reference 
book. There are obvious reasons for that: 


The data in the most-often-used parts of the ALMANAC is 
not to be found in any other reference book. 








THE ALMANAC is the only finger-tip reference volume of 
its kind—the only thumb-indexed book in these fields. It is 
correctly described as being "‘like a library of fifteen volumes 
in one.'' No other reference book in these fields can genuinely 
make that claim. 





THE ALMANAC is not given in combination with any other 
publication. It is purchased for itself alone. Its unique 
features make it indispensable—worth many times its price— 
to thousands in the motion picture and television industries. 


It is the only accepted "Who's Who and What's What" for the 
entire field. There just isn't anything like it! 











Edited by 


Chares S. Aaronson 





Thumb-indexed in 
IS organized 


Sections 









$5 postpaid- 
Quigley Publications 
1270 6th Avenue 

New York 20, N. Y. 


Motion Picture 
and Television 


A QUIGLEY PUBLICATION ALMANAC 






AUSWRS 
ARE ALL 


with Tushinsky Bros. Variable Anamorphic 
SUPERSCOPE LEN/ 


Q. Can | install SuperScope without shift- Cg SuperScope may be adjusted to right 


ing my projection machines? or left without moving projector. 


Q. Can I change my screen ratio easily? CJ With a “Twist of the Dial.’ 
ge 


Q. Can | change from anamorphic to 


standard on a double bill, and back again, bg/ Absolutely, with a “Twist of the Dial’ 
¢ 


without removing my SuperScope lens? 


Q. Can I install SuperScope without hav- Jf The SuperScope lens mounts on the 
in‘; to drill, tap or use special mounts? CJ present lens barrel and is tightened by 
@ 


one screw. 


Q. Will | get a wide even picture without A. SuperScope projects a wide even pic- 
a falloff of light at the edges and corners CJ ture up to 3 to I ratio. 
@ 


of the screen? 


*Trade Mark Reg. and Patents Pending 


ONLY ‘70 O PER PAIR 
available from 
NATIONAL SCREEN SERVICE 
At Your Local Exchange 





